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President’s 
Message
Headlong into the summer, with 
thoughts of vacations away from the 
city. Perhaps a quiet paddle across 
a serene lake in Muskoka, with the 
resonant cry of a loon in the distance. 
Ya right! More like rush to get out the 
door and get stuck in construction 
season, with the hollering of some 

loon on the 401. It has been a signifi cantly busy period lately. 
Maybe it is the rush to get things sorted before vacations, or 
maybe budgets are being guarded until the last minute but it 
really feels like business has been very active. This is a good 
thing, and certainly better than the alternative. Site Canada 
has been very busy as well. In the last issue of SiteLines, 
we were just about to travel to Vancouver for the Western 
Exposure event on May 11 and we were gearing up for 
Cocktail Dinatoir en Blanc in Montreal. The Vancouver event 
was an intimate affair, affording the opportunity for excellent 
dialogue on how to best service members beyond Ontario. It 
was also interesting to hear that one of the Site pillars, busi-
ness opportunities thrive with our western members. It has 
been proven that Site members around the world like to work 
with other Site members. Based on a few of my conversations, 
this seems to hold true for our members in Vancouver. 

The Montreal event took place June 15. Unfortunately, I was 
not able to attend this event but from all accounts, it was a tre-
mendous success. Both Montreal and Vancouver events were 
driven by our VP Membership, Liz Akey, with assistance from 
Cathy O’Connor, Jennifer Glynn, and of course Jason and 
Leslie at Fletcher Wright Associates. What was unique with 
Montreal was the detailed planning and execution of the event 
was done by two members in the Montreal area, Alex Tessier 
of the St Sulpice and Filipe Nepomuceno of Altima Concept. 

Other committees working in high gear are the Summer Social 
and Golf. The Summer Social is fast approaching (July 13) 
and is being held at Islington Golf Club. I am looking forward 
to seeing what Barbara Dirnberger and her team is working 
on. I know the event is taking on a slightly different format this 
year, so should prove to be very enjoyable. Again, this event 
will be in support of Site Canada’s charity of choice, Childhood 
Cancer Canada. Certainly, anyone interested in donating a 
prize for the silent auction is welcome. Please contact Barbara 
for more information.

…continued on next page

May 11 Chapter Event at Glen Abbey
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Fast becoming another summer time “must attend”, is the Site 
Canada Golf Tournament taking place on August 22 at Angus 
Glen. This will be the third year for this event and it looks like 
it will be another sold out event. Please visit the Site Canada 
web site for more information on registering for this event.

I think the common theme throughout all these activities has 
been personal connections. I have mentioned it before but 
it certainly bears mentioning again. The return on your Site 
Canada membership is signifi cantly improved by being active 
in the association. Attending events is where it starts, but par-
ticipating on a committee is where you achieve a more fullness 
of membership. Please contact Liz Akey or me for information 
on committees still looking for assistance. 

Have a great summer and I look forward to seeing you at our 
summer events.

Joe Orecchio
President Site Canada

Account Executive, CWT Meetings & Events

…President’s Message continued

Golf Strokes 
on the Rise
Swing into Spring! 

It was a great day at Glen Abbey 
on May 11 as the golf enthusi-
asts and novices alike, headed to 
Oakville for an early morning sun-
rise and “tee time”. The fairways 
shimmered with the early morning 
dew, as the grounds keepers were 

busy cutting and manicuring the greens. There was a chill in 
the air, but that only added to the anticipation of a great golf 
season.

The Abbey was ready to host this prestigious group, offer-
ing a full breakfast buffet. The omelet station was busy as 
the golfers needed a hearty breakfast before heading to the 
range for some warm-up and a bit of instruction. The golfers 
were divided into two groups: one heading to the driving range 
and the other group to the putting green. Then both groups 
switched positions to rotate between the two areas.

By special arrangement Glen Abbey’s golf pros provided 
instruction on the driving range as Site members worked on 
their stance, ball position, grip and takeaway. 

On the putting green, Site Canada members Jane Wallbridge 
and Morag Donald (who both love to play golf), set up a putting 
contest for everyone to enjoy. They too worked on the proper 
grip and the putting stroke before each golfer tested their skill 
on the course. Too fast, too slow, watch the slope of the green, 

just keep it in the circles – everyone had a lot of fun trying to 
get the balls in the hole or at least in the circles to make some 
points. The winners took home some fun prizes.

While networking with Site Canada members and prospec-
tive members, everyone had a head start to improve their golf 
swings for the season!. Thanks to Pam Graham, of Congress 
Canada for another timely and innovative Chapter Event!

Jane Wallbridge

Just a Chip & a Putt to the 
Summer Social

The excitement and anticipation for Site Canada’s Summer 
Social on July 13th is building. As all planners know, double 
and triple checking details and logistics around event planning 
is both exciting and draining. We don’t live by “build it and they 
will come”. We live by “the standard must meet or exceed our 
peers’ expectations”!

The Islington Golf Club venue is spectacularly rich in a pan-
orama of fairways and forest greens. A complete renovation of 
the Main Floor club house and a creative chef are the perfect 
pairing to complement the event. Registration is open and 
donations for the auction are coming in daily. Donation items 
will be posted online for your pre-event shopping pleasure as 
we receive them.

Proceeds from the auction go towards Childhood Cancer 
Canada and the Site Education Fund, both aimed at worthy 
causes. All donations with a value of $50 or more are welcome. 
Merchandise, event tickets and restaurant certifi cates are 
always favourites, so please engage your contacts or consider 
donating an auction item yourself.

Donating online is easy and all details can be found at 
www.sitecanada.org. See you on July 13th!

Barbara Dirnberger
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Site Canada Summer 
Social Gives 
Opportunities to 
Explore New Horizons
I love the Site Canada Summer Social. It affords me the oppor-
tunity to reconnect and network with industry colleagues to 
broaden our horizons. One of the highlights of the Summer 
Social is another opportunity to broaden our personal horizons 
with many wonderful trip packages on offer in the Silent Auction 
and the Live Auction during dinner. 

Last year, as the live auction went into full swing, I was quite 
surprised with the great value of the trips, especially to Europe. 
Munich was one of those trips for the lucky bidder, a place 
that many of my friends had travelled to and raved about. I’ve 
dreamed of taking a trip like this with my husband, who had 
not yet been to Europe. This would be our chance for a well-
deserved holiday in a beautiful part of Germany. The bidding 
went on with much excitement. My nerves were starting to fray 
a little as it progressed. I had never bid for anything quite so 
exotic. Lo and behold, with my last raise of the hand, we were 
going to Munich! Wow!

I headed home with this brilliant trip; two round trip tickets from 
Air Canada, airport transfers offered by Welcome Destination 
Travel Management, three nights at the Hilton Munich Park and 
three nights at the Hotel Bayerischer Hof, including the use of a 
BMW convertible, a private tour to the Neuschwanstein Castle, 
and city tours. That’s awesome! My husband Tim noticed a pecu-
liar expression on my face when I arrived home, and I could not 
hold back the surprise. After he got over the shock, he loved the 
idea of a much longed-for trip to Europe.

Well, we can’t say enough about our trip from beginning to end. 
It was historical, relaxing, yet so exhilarating to discover such 
a beautiful country. We would especially like to thank our Site 
Germany friends who were helpful, welcoming, and delightful 
hosts.

All our plans went off without a hitch, thanks to the assistance of 
Linda Baumgartner, at the Munich Tourism office, who, with such 
grace, helped us coordinate with the DMC and the hotels. Linda 
held my hand along the way to ensure we had our itinerary down 
pat.

We arrived at our first hotel, the Hilton Munich Park. Our 
room looked out over the beautiful English Garten park. We 
watched Kate and William say their vows on TV, then it was off 
to meet Linda & her colleagues, Michael Helm, with Welcome 
Destination Management and Soren Huber from the Bayrischer 
Hof. We met for lunch on the Marienplatz and had a traditional 
Bavarian meal at the Ratskeller Restaurant. Our hosts shared 
good insights on special sites to see. 

As we returned to the Hilton Munich Park we decided to wander 
in the English Garten, the wooded area in central Munich that 
rivals New York’s Central Park in size, and happened upon an 

A Perfect Hook!  
Third Annual Site Canada Golf 
Tournament is almost sold out

Title Sponsor: Trump International Hotel & Tower Toronto 

Angus Glen Golf Course will be the host of this year’s Site 
Canada Golf Tournament. Planning for the tournament is well 
underway and the response and support has been positively 
overwhelming.

All of the sponsorship opportunities have been committed and 
the golf registration is almost full. If you are looking to play, we 
do encourage you to register today as space is very limited. 
The event promises to be a fun day of networking on and off 
the course. The day will start with a buffet breakfast starting 
at 6:00 am followed by a 7:30 am shotgun start on the South 
Course. In addition to generously sponsored door prizes, awards 
will be given during the BBQ reception and lunch at the club-
house post play. The day will conclude at 3:00pm.

Interested golfers can go to www.pra-reg.com/sitecanadagolf-
tournament for additional information or feel free to contact either 
of the tournament co-chairs with questions. Tracey Brenneman 
can be reached at tbrenneman@pra.com and Joanne Keating 
can be reached at jkeating@meridican.com. 

Joanne Keating

Upcoming Events…

Wednesday, July 13, 2011  
Summer Social

Monday, August 22, 2011  
Golf Tournament

Wednesday, September 14, 2011  
Chapter Meeting

October. 13 - 15, 2011 Site International 
Conference, Las Vegas, NV

Wednesday, November 9, 2011  
Education Day 

Wednesday, December 14, 2011  
Holiday Social



sitelines June 2011

outdoor beer garden, complete with an Oompah orchestra. 
Naturally, we had to join the hundreds of people enjoying the 
warm afternoon, sipping a good German ale, and, of course, 
eating a huge pretzel!

On Saturday we decided to walk through the historic centre of 
Munich. The May weather was perfect for exploring on foot. First 
lesson in Europe; be careful of the designated bicycle lanes near 
the sidewalks. They are the freeways for bikes. Pedestrians step 
over the line at their peril. No harm done though. We were so 
impressed with how many people transport themselves on two 
wheels. 

We enjoyed a day of discovery of many sites, embracing the feel 
of the city and the people. We discovered Victoria Market and 
its wonderful variety of foods. It was spaegel (white asparagus) 
season, a real delicacy which we enjoyed several times. From 
early morning until our last stop at an art museum, we inhaled 
the city, taking pictures of every historical site we walked past. 
Munich is a mixture of exciting new design and the beauty of the 
past. 

Our trip on Sunday was to Neuschwanstein Castle, the short-
lived home of Prince Ludwig II, and the inspiration for the Disney 
logo. Welcome Destination Management arranged a driver and 
our own personal guide, Hildrun. Her knowledge of the histori-
cal background of Bavaria and Prince Ludwig II was incredible. 
Several people gathered around us instead of listening to the 
official tour guide. We were treated to a wonderful lunch before 
our trek up the mountainside to the castle, all courtesy of the 
package.

Hildrun wasn’t satisfied that we should just see the one sight 
of this part of Bavaria. With some deft planning we were also 
treated to Linderhof Castle, Prince Ludwig’s summer retreat, 
smaller, but no less opulent than his residence. We visited 
Oberamergau, site of the Passion Play every 10 years, with its 
hand-painted houses. We also stopped to wonder at the beauty 
and grandeur of a countryside church, famous as a place of 
healing. 

And we were lucky enough to be in the village of Schwangau on 
May Day, to experience the raising of the May Pole, a Bavarian 

tradition.

We then moved ourselves 
to the Bayrischer Hof hotel, 
where new experiences 
awaited us…5-star experi-
ences. It doesn’t happen 
very often in our personal 
travels, but we immensely 
enjoyed the perfect service 
and amenities of one of 
Germany’s premier hotels. 

Being a warm May day, our first decision was to retire to the 
roof-top pool to lounge and let the afternoon unfold.

Part of the package with the Bayrischer Hof was the use of one 
of their hotel cars for the three days of our stay. It so happened 
that it was BMW’s newest luxury two-door convertible. Here we 
were in Bavaria, a convertible, the Autobahn highways, plus the 
Alps. It was all too much! We bundled up and hit the open road 
to two of the region’s historic cities; Regensburg on the Danube, 

and Salzburg, Austria. As in Munich, we enjoyed walking the 
beautiful cobblestone streets and discovering another square 
with outdoor cafes.

Each night was a dining experience at several great restaurants 
in the Munich city centre. But the final night was beyond anything 
we could imagine. The Bayrischer Hof had recently premiered 
an exclusive restaurant on their property – Atelier – with capacity 
of only 28 patrons. Each of the seven courses, and a few chef’s 
surprises were individually presented by an army of servers, all 
unique taste treats, all paired with fabulous wines. It was the per-
fect end to a perfect holiday.

Its not often you hear about what becomes of the holiday and 
travel packages you see auctioned at the many industry confer-
ences we all attend. You love the fact that you’re sure to get a 
holiday well under its actual value, and you help a great cause at 
the same time. But through the kindness of industry colleagues 
in the region, the trip we experienced was truly unique, and 
much more than we expected. 

Make sure you bid 
high at this year’s 
Summer Social on 
July 13th!

Susan Prophet 
and Tim Stover

With myself: Linda Baumgartner, Leiterin 
Incentives & Events, Soren Huber, Director 
of Business Development, Bayrischer 
hof, and Michael Helm, with Welcome 
Destination Management.

My husband Tim and I 
at Linderhof Castle

Our first dining experience in Munich
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IMEX 2011: 
When Will They Ever Learn?

Again, I had the great pleasure to be invited to attend the IMEX 
trade show in Frankfurt. The show itself is a treasure trove for 
everyone in the business events (MICE) industry, with suppli-
ers from around the world, Holland, Hungary or Hong Kong; 
Sweden, Slovenia or South Africa; Andorra, Argentina or Abu 
Dhabi. The show layout, the organization and educational oppor-
tunities were outstanding.

From the moment of being accepted as a Hosted Buyer, several 
weeks before IMEX starts, the incredible avalanche of e-mails 
from potential suppliers is an experience to behold. They thrust 
their various merits on you, and all compete for the 24 time slots 
you have available to meet with them over the three days of 
IMEX!

Last year, I had no fewer than 718 requests for meetings, so 
how many would I receive this year?… Maybe 500, 700, 900, or 
even 1000? Remember, all for 24 time slots. Believe it or not, I 
received over 2400 e-mails, yes 2400, many sent twice or more. 
From one supplier in Dubai I got the same request 10 times! The 
only signal to me about that supplier from Dubai was ‘Don’t Buy! 
Eventually, after meticulously paring down the e-mails to one per 
supplier, I still had to deal with 1442 separate requests for meet-
ings, exactly twice as many as last year!

My internet provider was incredulous with everything clogging up 
their server, and me having to take my time to delete hundreds 
of e-mails off both my laptop and mail server. Not a productive 
use of time, but very necessary.

So, how did I differentiate between the requests? I gave every 
e-mail 5 seconds to make an impression… if they told me they 
were located centrally, that they were a 5-star hotel, with 500 
rooms and 5000 square feet of meeting space… for me that 
signalled an immediate click… ‘Delete’. In their excitement to tell 
me what they had, these suppliers didn’t ask what I and my cli-
ents needed, or what experience my clients would have at their 
property. Many tourism organizations and DMC’s were equally 
guilty.

However, my curiosity was aroused when I did receive mes-
sages like these; 

One was from Amsterdam; “Welcome - Indulge in the Park 
Hotel way of life, at the hub of Amsterdam's best city centre 
location, Park Hotel Amsterdam combines stylish looks and 
cosseting service with a contemporary mindset. A fabulous loca-
tion, bang in the middle of one of Europe's most exciting cities 
between the famous Leidseplein, the Museumplein and the 
luxury fashion district.”…I can’t wait to experience ‘cosseting 
service’.

Another was from Namibia: “Rugged, Natural, Soulful & 
Liberating”. Kempinski Hotels in Namibia offer these special 
places for your meetings and incentives, places that combine 
adventure and pure relaxation, places of untouched nature but 
with the finest of European luxury, a place your delegates simply 
never forget”…The images of adventure in rugged, untouched 
nature, yet experiencing pure relaxation are definitely alluring. 

Likewise, when I arrived at IMEX, two stands caught my eye; 
the first was Slovenia, a young, emerging country in the MICE 
market, with its “I Feel Slovenia” marketing campaign. Sure, I 
feel love, and that my business is wanted. 

Then, there was 
Norway, with its 
“Powered By 
Nature” caption to 
the iconic photo of the 
back of a naked man 
admiring the stunning 
fjord scenery. Edgy, 
but highly impactful, 
and more importantly, 
memorable.

Both were examples 
of brilliant marketing 
messages so simply 
conveyed, and each 
instantly convey-
ing the feelings and 
experiences that 
potential incentive 
travelers could have 
in their country.

The enthusiasm and hospitality shown by virtually every exhibi-
tor at IMEX is boundless, but they do insist on killing you with 
kindness, with the delightful coffees, even champagne, to cook-
ies, and end-of-day receptions, to the inevitable ‘here is my 
brochure and meeting planner guide’. How many brochures 
and planner guides can you carry? Many have updated them-
selves by putting their information onto disks or memory sticks. 
However some, including the very progressive IMEX organiza-
tion, greet you when you arrive at the show with a weighty show 
brochure, and daily multi-page show newsletters, reminiscent 
of the voluminous Sunday New York Times. In today’s world, 
how does one carry these, and effectively use them, let alone 
trying to transport them home. Inevitably, at the end of the show, 
like most other visitors, I had to cull my precious show materi-
als just to meet the stringent and outrageously exorbitant cost 
of excess baggage when checking in at the airport. I and many 
fellow buyers were simply told by the airline check-in agent that 
the cost will be 250 Euros excess baggage fee, ‘take it or leave 
it’… the latter is what a lot of people opted to do. Even a parcel 
courier option is not cheap. The memory sticks and customized 
disks certainly help… the brave new world of social media is 
also a major step forward… one’s ability to learn and embrace 
new technology is clearly an absolute must.
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Nevertheless, IMEX is an industry-essential opportunity to learn 
and network, and it’s encouraging that IMEX America is coming 
to Las Vegas next October… a must-attend event, linked per-
fectly with the upcoming Site International Conference. If you get 
the chance… Go!

Coupled with the visit to IMEX there was the opportunity for pre- 
and post-IMEX visits to Zagreb, Croatia, and to Prague in the 
Czech Republic. Visits to both locations were impressive in their 
own way, and both official tourism organizations are working 
hard to promote their unique values. I had previously visited both 
cities several years ago, and this was a golden opportunity to 
update my knowledge… and to uncover a new gem or two.
Zagreb is a rapidly emerging, yet very historic city with more 
museums per square foot than any other city in the world. 
The thousand-year old Gornji grad (upper town) contains 
the Presidential Palace, the historic church of St. Mark's, the 
Croatian parliament, and museums and galleries which are 
all set in quaint cobbled streets lit by gas lamps; the 19th 
century Donji grad (lower town) with its shops, restaurants, 

cafes, theatres, parks. In addition the modern post-war (WWII) 
Novi Zagreb (new Zagreb) is full of high-rises and offices. 
Perceptions of Zagreb are that it is an attractive location for 
meetings and conventions with modern hotels like the Westin 
and Sheraton, yet it has a unique link to the past glamour of 
the Paris-Istanbul Orient Express with the celebrated and plush 
Regent Esplanade Hotel, located next to the Railway Station. 
Just outside of Zagreb, are two little known gems of Croatia; the 
picturesque village of Kumrovec, which is the birthplace of the 
former Yugoslavia President Tito. Then, there was the tasting 
of Croatia’s excellent wines, depicted through a winery and res-
taurant , Vinsky Vrh, set high in the mountains on an old Roman 
road. Both, well worth the visit.

Prague and other parts of the Czech Republic have exploded 
over the last few years as a strong incentive destination. Prague 
has its amazing architecture and an impressive number of stun-
ning old buildings, winding streets and famous sights such as 
Charles Bridge, Old Town Square, and Prague Castle. Yet, there 
are still more gems to be discovered. In Prague, the opening in 
2009 of the Augustine Hotel, owned by Rocco Forte Hotels, has 
absolutely set a new standard. The Augustine is located close 
to the Charles Bridge, adjacent to a working Monastery, dating 
back to the 13th Century, yet has been exquisitely reclaimed 
into a stunning 5-star hotel, worthy of any capital city anywhere. 
Despite the new Mandarin-Oriental, plus the established Four 
Seasons and Inter-Continental Hotels, the Augustine has cer-
tainly made a dramatic statement to the MICE market. Outside 

of Prague, there are many wonderful locations to visit including 
the mediaeval town of Cesky Krumlov, and the home of pilsner 
beer, Plsen, but few have the powerful architectural statement 
of Karlovy Vary, the original Carlsbad, about two hours west of 
Prague. Karlovy Vary is a traditional, medicinal-spa town whose 
healing waters have treated many visitors over the centuries, but 
whose charm and sheer domination with classic Regency style 
architecture is dramatic. The Grand Hotel Pupp sets an equally 
upscale feel and lives up to its Grand Hotel billing. A combined 
Prague / Karlovy Vary program would be a huge hit.

Zagreb and Prague, while in different stages of redevelopment, 
both have their respective charms, and certainly stimulate the 
senses of meetings and incentive buyers. I love this business !

Vlad Haltigin, CITE
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Site Young Leaders 
Committee
Site Canada has introduced the Site Young Leaders program 
and created a Young Leaders Committee. Led by Liz Akey and 
Rachael Streek-Buma, the committee provides a venue for 
industry new-comers to learn about Site, get involved in a com-
mittee and interact with industry veterans as well as peers who 
are at a similar stage in their careers. I was fortunate enough to 
be invited to join the committee and already it is clear that there 
are many positive outcomes to be realized for both Site and the 
committee members.

Why it is good for Site
Many industries are facing a shortage of qualified people in the 
coming years as baby boomers retire and the work force gets 
smaller. Site Canada has taken the initiative to address this now 
and ensure the success and longevity of the chapter. During 
several meetings held this spring, the committee leaders worked 
to identify challenges that young leaders face in joining Site, how 
to make it easier to get involved and how to make Site relevant 
for the next generation. It was a great experience for those in 
attendance because rarely are we engaged in such a way and 
our opinions so highly sought. It was clear that Site is committed 
to welcoming new members and developing new ideas.

Why it is good for Young Leaders
Starting out in a new industry can be intimidating for even the 
most confident person. Success is much easier to achieve when 
you are supported by peers and advisors. This committee is a 
great opportunity for young leaders to share experiences, ideas 
and lessons in a comfortable environment. We also benefit from 
the expertise of our Site leaders who listen with open minds and 
offer different perspectives. Site Canada has also made incred-
ible efforts to make membership more affordable for young 
leaders. 

Thank you for the generosity and sponsorship of the 
InterContinental for our YL meeting and reception.

I look forward to getting more involved in Site committees and 
joining my Young Leader peers at the Site Canada Summer 
Social on July 13th, an event not to be missed!

Diane Alexander

Summer kicks off in 
Montreal
On June 15th, Site Canada kicked off the summer by hold-
ing a social networking evening in Montreal, Cocktail Dinatoire 
en Blanc, on the elegant terrace of the Saint-Sulpice Hotel in 
Old Montreal. The evening’s theme was white, and was well 
received; many dressed accordingly. The weather was perfect, 
and over 40 people attended. The scene was set.

It was an excellent opportunity to update Quebec colleagues and 
friends on the many events and initiatives that are taking place 
at Site Global and at our Canadian Chapter. Filipe Nepomuceno 
of Altima Concept addressed the group on why he values Site, 

and why he renews his membership each year. His powerful 
testimonial certainly created more interest in our organization. In 
Felipe’s own words:

 “Affiliation with Site has been instrumental in our continued suc-
cess in the event industry. I can thank this invaluable resource 
for one of our biggest programs of 2010 as well as a series of 
precious business relationships over the years that have made 
our work so very gratifying. Site is the strongest association we 
know, providing opportunities to network, educating, and keep-
ing us all abreast of current trends. We're privileged to include 
ourselves in the Site network family and proud to support an 
association so obviously as dedicated as we are to growing in 
the event-planning world! “

A terrific commendation on the value of Site!

There was also keen interest in the Site Canada Young Leaders 
Program, and the momentum and interest in Site membership, 
too, in Quebec is strong and growing. The next event to be held 
in Montreal in the coming months will be an educational meeting, 
so please stay tuned.
 
Sincere thanks to Alex Tessier of Saint-Sulpice, and to Filipe 
Nepomuceno for organizing this event and for being terrific Site 
Ambassadors in Montreal. Thanks, too, go to the generous 
sponsors of the evening: Tourism Toronto, Porter Airlines and 
Saint-Sulpice Hotel. 

Liz Akey, CMP 
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Members Musings

Welcome New Site Canada 
Members

A very warm welcome to our newest Site members:

Christine Otsuka – Meeting & Incentive Travel Magazine
Michael Kohlmaier – Melia Hotels International

Membership Incentive

Did you know if you are able to recruit 5 new members into 
Site Canada in 2011, you will receive a complimentary mem-
bership for 2012!! Spread the word!

 

Site Volunteer Champion Update
Site Canada introduced the ‘Volunteer Champion’ Award 
in 2009. The main purpose is to recognize the outstanding 
efforts and dedication of its volunteers. As everyone well 
knows, volunteers are the heart and soul of any organiza-
tion. In Site Canada, over one-third of members have been 
involved with various projects so far in 2011. More volunteers 
are always welcome.

Site Canada members are encour aged to continue to nomi-
nate an outstanding Volunteer. Ballot forms can be found 
on the website until end-December, and the 2011 Volunteer 
Champion will be announced at the Site AGM. 

If you are interested in joining a committee and have any 
ques tions please contact Liz Akey, CMP, VP Membership: 
liz@ema marketing.ca -or- (905) 338-6222 
 

Bits and Bites
Standby for Site Scholarships for 

Members & Students

Site Canada is very pleased to be awarding four $2000 
scholarships to the Site International Conference in Las 
Vegas this October. The application form will be distributed to 
our members and posted on our website mid July, with a sub-
mission deadline of August 12th. All members, from across 
Canada are eligible.

Student scholarships applications will be distributed to col-
lege faculty mid-August. We will be awarding a $1000 schol-
arship to two deserving students.

Face Time Trumps Technology…
A recently published report on the Embassy Suites Hotels’ 
Third Annual Business Travel Survey revealed that face time 
is key in building and maintaining strong business relation-
ships. As the cost of travel rises and technology continues to 
evolve, it becomes easier to plan meetings via conference 
call and/or video conferencing. However, “respondents indi-
cated it would take an average of five video conferences, 10 
phone calls or 20 e-mails to replace one hour of face-to-face 
contact with a client”. The survey also found that travel is on 
the rise over 2010 and business travelers “…are still look-
ing for value when it comes to booking hotels...”. The survey 
results provide a great opportunity for hotels and other travel 
providers to develop and market their value-added features 
to a market that is on the upswing.

Diane Alexander

New Ownership for M&IT Magazine 
and IncentiveWorks

It was recently announced that Business Information Group, 
a subsidiary of Glacier Media Group, has acquired Meetings 
& Incentive Travel magazine, and the IncentiveWorks trade 
show from Rogers Publishing Ltd. So what does this mean 
for two of our industry’s long-standing pillars? It means 
great things are coming! Don Douloff, Managing Editor 
at M&IT magazine, advises “M&IT’s ownership change 
bodes well for the magazine, since Glacier is committed 
to putting resources into the magazine, to strengthen an 
already excellent brand.” Robin Paisley, General Manager – 
IncentiveWorks, confirmed that the change of ownership will 
have only positive impacts on the show, which is celebrating 
its 20th anniversary this year. Although there are no changes 
to this year’s show, the new owners are committed to invest-
ing in IncentiveWorks and its future. If you have any ques-
tions about IncentiveWorks and the 20th Anniversary celebra-
tion, please contact Robin at rpaisley@meetingscanada.com. 

Diane Alexander


