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President’s 
Message
It’s been a very busy and productive 
past three months at Site Canada. 
First, I want to share with you our 
exciting news. By now you all prob-
ably have heard - Site Canada was 
honoured with “Chapter of the Year” 

at the Site International Conference in 
Beijing, China. This award recognizes our accomplishments 
over the past 12 months. Our chapter continues to be a leader 
in our global community through the hard work from our Board 
of Directors and all of our members who volunteer their time 
to participate on the various committees. Thank you for your 
commitment; let`s continue the momentum for future years. I 
would like to extend congratulations to the 2012 Site Chapter 
Excellence Award winners.

• Site Southern California - Excellence Award Membership 
• Site Finland – Excellence Award Special Event 
• Site Mexico - Excellence Award Leadership
• Site Southeast USA – Excellence Award Education

Nine Site Canada members travelled to China to attend the 
Site International Conference where we were among 400 
fellow members from 43 different countries. It was an amazing 
experience with a perfect blend of the old traditions and the 
new China. We had the opportunity to connect with members, 
colleagues and friends from around the world. Our hosts, the 
Beijing Municipal Commission of Tourism Development and 
our Conference Chair, Sean Mahoney delivered the right mix 
of education and incentive quality experiences.

During the conference, the Site Global membership commit-
tee launched a new membership structure to take effect next 
year to entice new members to join our association. The Young 
Professional and the Group Membership categories are among 
some of the changes that will allow discounts for those who 
qualify. Details can be found on the Site Global website.

It seems like September has fl own by. Back in August, the 
fourth annual Site Canada Golf Tournament was held at Angus 
Glen, kicking off IncentiveWorks week. This tournament has 
become one of our premier events, selling out each year. The 
day offered industry suppliers and sponsors the opportunity 
to network with our planners while enjoying a fun day on the 
course. Tracey Brenneman and her committee worked tire-
lessly over the past year to bring this top notch event to our 
industry.

…continued on next page

Joanne Keating, Site Canada President Receives Chapter 
of the Year Award. From left to right - Alejandro Verzoub, 
President Site Global, Joanne Keating, Site Canada President, 
Craig Moyes, IBTM Events
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One of our remaining goals for 2012 is to revise our Chapter 
Bylaws to be compliant with new government regulations. I am 
pleased to report that the Bylaws were approved at Board level 
and as of the writing of this message, a special meeting has 
been called for Oct. 24 to get approval from the membership. I 
would like to personally thank Joe Orecchio, Cathy O’Connor, 
Jason Boyer and Leslie Wright for taking on this daunting task.

Each year, Site Canada awards scholarships to two post-sec-
ondary students, studying tourism and hospitality. This year we 
received six applications from students across Canada. We are 
pleased to announce the 2012 recipients. Congratulations to 
Tapasya Sharma who is currently studying Event Management 
at Niagara College in St. Catharine`s, and Autumn Fiske, a 
third year student enrolled at Mount St. Vincent`s Bachelor of 
Tourism & Hospitality in Halifax, NS. Each student will receive 
a scholarship valued at $875. All scholarship applicants will 
receive complimentary registration to attend the Site Canada 
Education Day. This is a wonderful opportunity for the stu-
dents to connect with our member and attend the educational 
sessions.

Speaking of scholarships, the Board of Directors has unani-
mously voted to honour the memory of Moira Hearn by 
naming one of our Educational Scholarships - the Moira Hearn 
Memorial Scholarship. This scholarship will be awarded to a 
qualified Site Canada member to attend the Site International 
Conference. It is named to in honour of Moira’s work on both 
the Site Canada and the Site International Board of Directors.

The Annual Site Education Day led by Ellie MacPherson and 
her committee is a few weeks away. Mark your calendars, and 
join us on November 14 at the new Four Seasons Hotel in 
Toronto. The day promises to deliver solid business content, an 
opportunity to share ideas and to finish the day off with a com-
munity project.

As my year as President begins to wind down, we start the 
planning process for 2013. Our first task is the Board of 
Directors election. By now, you should have received an email 
inviting you to vote. If you haven`t already done so, please take 
a moment to do so.

Looking forward to seeing you at Education Day.

Joanne Keating
President, Site Canada

…President’s Message continued Site Canada Wins 
Chapter of the Year 
Award !
At the 2012 Site International Conference in Beijing, Site 
Canada won the Site ‘Chapter of the Year’ award, for the 
second time in three years… a wonderful achievement. Current 
Site Canada President, Joanne Keating, accepted the award 
on behalf of the Chapter, and dedicated the award to the mem-
bers and to the board of directors. Joanne also had a special 
thought for the late Moira Hearn, whom she said "would have 
been so proud of us tonight!" 

Members and friends quickly shared in the excitement…

Heard the fabulous news that you have won Site Chapter of 
the YEAR!!!! Way to go, a true validation of all the hard work by 
your team.  Gabrielle Spanton, AlliedPRA, Inc.

FANTASTIC NEWS!!!! Congratulations to all Site Canada 
Chapter leaders, and to all who put this winning submission 
together!! We are all so very proud of you!! Susan Prophet, 
Destination Québec/Tourisme Québec

Congratulations on getting the Canadian Chapter back where 
it deserves to be i.e. Chapter of the Year. I know it takes a lot 
of commitment and hard work. Well done!! Jill Harrington, 
salesSHIFT

I just heard the news! OMG….so exciting! Congratulations. It 
must have been so exciting to accept the award. Wish I had 
been there to share in the celebration! Canada Chapter Rocks!
Christine Taylor, Tourism Whistler

Congratulations. Most certainly well deserved!!!! Mayte 
Albaladejo, CMP, Visit Orlando®

Congratulations on the SITE Chapter of the Year Award…what 
a thrill!” Jan Zandboer, Select Group Marketing

Chapter of the Year award! Fantastic! Jane Wallbridge, AIMIA

Congratulations to you, the board and the SITE Canada office 
on this prestigious award. Grant Snider, JPdL

Photo courtesy of The Image Commission
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We’re on a Roll… 
Site Canada Golf Tournament Sells 
Out for the 4th Consecutive Year!

The saying goes, “if it ain’t broke, don’t fix it” and it certainly 
applies to the annual Site Canada Golf Tournament held each 
year immediately prior to IncentiveWorks. 

Angus Glen Golf Course was once again the home of the Fourth 
Annual Site Canada Golf Tournament and it was a seamless 
success! Representing AlliedPRA as the Title Sponsor for the 
tournament, Gabrielle Spanton, Global Sales Manager, said 
“We were extremely pleased with the overall experience and 
ROI received. Site Canada planned an event that enabled us to 
engage with all the attendees while providing superb media cov-
erage from initial invitations to GPS on the golf carts. It’s a great 
day of connecting with clients and industry colleagues!” 

The Golf Committee pays close attention throughout the plan-
ning process to deliver the highest level of ROI to everyone 
involved coupling a tight ratio between planners and supplier 
partners with the most effective use of time on the course. The 
goal is to ensure a minimum of a 1:1 ratio of planners to suppli-
ers each year. This year we are pleased to report another suc-
cessful breakdown. The tournament hosted a record-breaking 
63% buyer/planners; 3% media and 34% supplier partners. 

The stars were definitely in alignment this year as 124 golfers hit 
the links bright and early on a crisp clear morning while network-
ing throughout the day with just over thirty industry sponsors on 
the course. Selling out for a third consecutive year, the tourna-
ment delivers a high-quality networking environment while also 
allowing everyone to enjoy a bit of friendly competition, great 
food and drink and a long list of generous sponsor prizes. 

The day began with a full breakfast buffet and concluded with 
a lively Awards Luncheon in the clubhouse. Additional food and 
beverage opportunities were sponsored in a variety of locations 
on the course. No one had a chance to go hungry or thirsty 
between holes as participants enjoyed a variety of unique activi-
ties designed to enhance networking while keeping the pace of 
play front of mind. 

As our returning media sponsor, special thanks goes to Meeting 
& Incentive Travel magazine. Their generous support preceding 
the tournament resulted in the sell out status and then provided 
a vehicle to transmit vital information to participating players and 

sponsors as they 
prepared for the day 
together. We believe 
the tournament is 
a natural kick off to 
IncentiveWorks each 
year and the two 
industry events com-
pliment each other 
well. 

In addition to foursomes receiving a complimentary team photo 
from The Image Commission, each planner had the opportunity 
to take home a door prize provided by our sponsors. This years’ 
list of over seventy-five prizes ranged in value from $300 to 
$5,600 and created quite a bit of excitement during the awards 
reception. 

Our congratulations to the following winners:

Ladies’ Closest to the Pin – sponsored by Visit Orlando and 
Orlando Marriott World Center – Andrea Makauskas

Men’s Closest to the Pin – sponsored by Ignite – Joe Ranieri

Most Accurate Drive – sponsored by Rodd Crowbush Golf & 
Beach Resort – Jim Zareski

Ladies’ Longest Drive – sponsored by The Westin Mission Hills 
and The Westin Lake Las Vegas – Mary Ann Quait

Men’s Longest Drive – sponsored by Carlson Rezidor Hotel 
Group – Paul Beirnes

First Place Team
Enzo Quadrini
Danny Mallozzi
Joe Ranieri
Gino Silano

Second Place Team
Trevor Lui
Kevin Parker
Glen Chiasson
Angie Anderson

Third Place Team
Terry Manion
Jackie Porter Batement
Mark McCullough
Lynn Lee

On behalf of the Board of Directors for Site Canada, we would 
also like to extend our sincere gratitude to the Golf Committee 
for their time and dedication through the year. Without them we 
could not have the success we enjoy year after year!

Morag Donald – Incentive Insight
Joanne Keating – Meridican Incentive Consultants
Susan Lanc – Hilton Hotels Worldwide
Sean Landis – Starwood Hotels
Terry Manion – Meridican Incentive Consultants
Laura Weisman – Cascadia Motivation

Mark your calendars for Monday, August 19, 2013 when we host 
the Fifth Annual Site Canada Golf Tournament at Angus Glen 
Golf Club. Registration will be launched in April 2013! 

We look forward to seeing you on the links! 

Tracey Brenneman
Chair, Site Canada Golf Committee
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Top Secret Chapter 
Meeting 
A creative, topical and informative Chapter Meeting took place at 
the Metropolitan Hotel in Toronto in September. The ‘Top Secret’ 
Chapter meeting featured a talk by Steve Summerville, President 
of Stay Safe Instructional Programs. Following a 24-year career 
with the Toronto Police Force, Summerville joined CHUM televi-
sion as Chief Security Officer, facilitating hundreds of live enter-
tainment events from coast-to-coast, including crowd control at 
numerous pop concerts. After this assignment, he formed Stay 
Safe to facilitate corporate and event security, which includes 
law enforcement and crowd management training. 

Summerville is responsible for the security protocols for famous 
people and those who think they’re famous, he suggested with a 
smile. Most recently he was the security coordinator for the AIDS 
International Conferences from 2006 to 2012, which included 
high profile delegates such as former President Bill Clinton and 
Bill Gates. In his most recent conference in Washington, to 
underline the complexity and importance of security at this level, 
he had to deal with no fewer than 120 different security /police 
forces in D.C. 

Summerville brought up a number of practical and relevant 
points in his presentation to the 30 guests. We went home that 
night, determined to look up the Occupier Liability Act, to remem-
ber to check the licenses of security personnel, and to review 
the Accessibility for People with Disabilities Act that is now in 
force in Ontario. He also cautioned the audience to do due dili-
gence on insurance coverage, as liability insurance will not cover 
negligence. 

Sandra Eagle 

BEICC Update
On Wednesday, October 3, the BEICC held its first annual 
Industry Night. The purpose of the event was to provide a 
“state of the union” for BEICC members, as well as encourage 
new membership. The evening started with an address by Rita 
Plaskett, BEICC Chair. Rita reviewed where the BEICC came 
from, highlighting the need to form alliances, and outlined some 
of the challenges as well as recent board activities. 

2012 has been a fairly active year for the BEICC. One key issue 
before the board this past year was registration with TICO and 
some of the misconceptions of that governing body. The result 
of the work of the BEICC is a better understanding of the regula-
tions impacting members as well as being granted a seat on the 
Advisory Committee for TICO. This is an important step forward. 
Another key activity of the BEICC board this year has been the 
development of a business plan, which will provide a road map 
for the Coalition in years to come. The BEICC also participated 
in iBE, Ignite Business Event Expo and M&IT’s IncentiveWorks 
to ensure that members have every opportunity to interact and 
share ideas.

The balance of the Industry Night program was conducted by 
Warren Evans, an authority on Future Trends and Leadership. 
Mr. Evans presented his view of where the Business Events 
industry is going. What I found interesting is that many of the 
same themes continue to be a part of our future. Green has 
been done to death, but will still play a role. ROI, however unsci-
entific Mr. Evans feels it is, will always be a factor in business 
events. Good news in the short term that Travel and MICE is 
coming back, but not to the same levels. The number of meet-
ings has increased 3% but budgets have only increased 1%. Mr. 
Evans also discussed at length the concept of Micro Marketing 
and the role it plays in our industry.

After the presentation the group participated in an interesting 
exercise to discuss areas of concern and focus for the industry. 
The group developed a list of 11 Industry priorities. The top ones 
include:

• Ensure that the results of the MPI Foundation Economic 
Study are widely published and used as a tool in advocacy.

• Tap into government at all levels across the country
• Recognition of educational issues across all industry asso-

ciations and development of technology / joint education
• The development of a common Code of Ethics / Seal of 

Approval

I look forward to continuing the discussion of the above points. 
For more information on the BEICC or on becoming a volunteer 
please contact Joe Orecchio at joeorecchio@rogers.com.

Joe Orecchio

Photo courtesy of The Image Commission
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The group then came together to talk about some of the new 
and exciting initiatives Site is rolling out this year (New website 
– launched September 24th, CIS = Certified Incentive Specialist 
Certification and the new membership categories). Several 
chapters were asked to speak about key areas of success within 
their individual chapter and I was so proud to hear Joanne 
and Vlad talk about Site Canada. As members we should be 
extremely proud of Site Canada as our chapter is one of the 
strongest in the organization! 

As noted previously, Site did an outstanding job delivering a 
memorable experience through selecting a unique destina-
tion for the conference and providing members with interesting 
topics and speakers. There were lots of opportunity to network 
but the “cherry on the top” for me was hearing Site Canada 
called out for the Chapter of the Year Award!

Winning this award is a true testament and recognition of all 
the hard work our chapter board is doing to ensure we as mem-
bers are getting only the best 
of the best when it comes to 
membership benefits, educa-
tion, volunteer opportunities, etc. 
Congratulations to the 2012 Site 
Canada Board of Directors!
Site is truly my industry family 
and I am so grateful for all that 
I have learned and experienced 
through the organization both 
on a chapter and global level. 
This has not come without 
countless hours of volunteering 
but it has been so valuable for 
both my personal and profes-
sional growth. Thank-you Site 
Canada for providing me with 
the opportunity and privilege of 
attending the Site International 
Conference in Beijing!

Rachael Streek-Buma

A Morning of Refreshing Air…
It started a year ago in Las Vegas, at the closing luncheon of 
the Site International Conference, when I opened with curiosity 
a red envelope simply titled ‘Welcome to Beijing’. What awaited 
me was the first of five brilliantly written paragraphs:

‘Dawning of another morning filled with refreshing air
The air has changed; but emotion still scents like tea
My doors are always open, ready to embrace you with a hug
A hug to know you better, for you’ll love this place
Wherever you’re from you’ll be our guest so just be at home
We have agreed to meet you here, we’d like to welcome you…’

From that moment, with these haunting words, my emotions 
were both shaken… and stirred. I so wanted to attend the 2012 
Site International Conference in Beijing, and was fortunate by 
being honoured with a Site Canada Educational Scholarship. 

Right Time, Right Place, Right People
Right Time, Right Place, Right People – This was the slogan for 
the conference and it definitely delivered that in so many ways! 
I have to be honest I was somewhat nervous about going to a 
destination where I could not speak the language and had only 
been exposed to the Westernized version of the Chinese culture 
and food. Yes, I did go out to Costco and purchase a box of pro-
tein bars but I’m happy to announce I did not have to eat one of 
them during the entire time I was in Beijing.

Right Time - The decision to host the Site International 
Conference right after CIBTM (Chinese Incentive, Business, 
Travel & Meetings Exhibition) certainly had the destination on 
their toes as the conference committee received the necessary 
support from local officials to deliver one of a kind events! 

Right Place – Education is most always delivered via a speaker 
or presentation. While Site did provide some outstanding topics 
and speakers, I think the greatest education they provided to the 
members came through the selection of a destination operating 
so different than that of North America. Be it what was said and 
how the opening remarks were delivered by the local officials, 
the venues selected for the evening events or optional activities, 
entertainment, etc. it was evident that the hierarchy observed 
and traditions from years back had a major influence in how the 
country operates today. I’m trying to be as politically correct as 
possible when I say this, we North Americans have no clue how 
much freedom we have within our own countries and it should 
never be taken for granted.

Right People – For those of you who have had the opportunity 
to attend a Site International Conference I’m sure you will agree 
that it is such an amazing format to meet so many people from 
around the world and to share and exchange best practices 
between chapters.  

The first day of the conference started off with a chapter leader 
activity - climbing the Great Wall of China. What an experience!! 
I’m pleased to say Joanne Keating and I powered our way up the 
uneven and windy stairs of the wall and I believe were two out of 
the four people who made it up the farthest. 

Site International 
Conference Beijing: 
Scholarship reports
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Site China clearly 
delivered one of the 
most memorable 
Site International 
Conferences, and 
created memories 
for a lifetime. They 
defined the experi-
ence the guest would 
have, and how that 
experience would 
be compelling and 
memorable. It turned 
out to be a veritable 
cornucopia of experi-
ences: personal, business, and cultural. 

First, the weather gods must have been smiling throughout 
the stay… clear blue skies every day, with scarcely a trace of 
cloud…what happened to that infamous smog? What a city of 
contrasts Beijing is… a sprawling city of 20 million people (only 
China’s 3rd largest, after Chongqing and Shanghai)… with 
modern skyscrap-
ers and wide boule-
vards which make 
University Avenue 
in Toronto look like 
a side-street. Yet, 
tucked away are the 
traditional inner-city 
delights of restau-
rants with Peking 
duck roasting in the 
window, small shops 
with their ever-eager shopkeepers trying to sell their wares , 
crumbling alleyways, local markets full of the freshest vegetables 
and noodles, and groups of senior citizens huddled around 
tables engaged in animated discussion, playing mahjong. Beijing 
now has two million cars, as well as what seems like a similar 
number of bicycles and motor scooters. It certainly has its fair 
share of traffic jams, but it is remarkable to watch how they all 
coexist. Rarely a horn is heard, as the drivers inch and weave 
their way through the tight traffic, somewhat oblivious of lanes, 
and how at intersections there is an aggressive-passive dance 
of cars sprinting through, and cyclists, laden with children and 
shopping on the back, caught in the middle, calmly taking their 
turn to get through the smallest of gaps. 

The lasting memories of Beijing and China would be centred 
around the magnificent Great Wall of China, an 8800 kilometre 
marvel started three millennia ago, and finished during the Ming 
Dynasty 400 years ago, to keep out the marauding Mongol 
hordes. The striking observations of this awesome construction 
made of stone, brick, wood and earth, are not only how it was 
physically constructed, but how the materials were mined and 
excavated, and brought to the site in the first place. As a mere 
visitor, one is truly amazed by the sheer effort that is required to 
climb and descend even a few of the rugged , weather-beaten 
and uneven steps. Of equal splendour in Beijing is the Forbidden 
city, a palace complex built in the early 1400’s which served as 
the home of Emperors and their households for over 500 years 
in the Ming and Qing Dynasties. Its ornate pagodas and hand-
constructed cobblestone courtyards house almost 1000 build-
ings. More modern and no-less mystical is Tiananmen Square. It 

is located just outside the Forbidden City , and one of the largest 
public gathering places in the world. It is surrounded by his-
toric and modern edifices, including the Tiananmen gate which 
houses the mausoleum of Mao Tse Tung, as well as the modern 
Great Hall of the People, the site of many Chinese Communist 
party meetings, where protocol and ceremony reign.

Protocol was at the fore for us, too, in all of our conference 
events and business ceremonies. The polite, necessary, and 
sometimes extended formalities were a part of our learning 
as westerners, yet these formalities clearly set the scene and 
expectations of hosts and guests. The opening evening in the 
Forbidden City gave a visual extravaganza of colour and per-
formance of what life must have been like in Imperial times, and 
the opening ceremony at the Conference beautifully showed the 
grace and dignity of modern China. 

It seemed at times, just like Harry Potter, we were transformed 
into another world. But, make no mistake, underlying all the 
gracious pageantry and hospitality was a clearly-visioned giant, 
ready to capitalize on the business opportunities and importance 
of tourism as a whole, and business events, in particular. China 
truly gets it. 

Tourism, and the economic benefits deriving from it, is a key 
government strategy, which has clear focus in China at Federal 
and local levels. It is taken very seriously, and has high visibility. 
The 2008 Beijing Olympic Games gave the Chinese government 
a window to the world to present themselves, and they are trying 
very hard to capitalize on that legacy with both inbound and out-
bound tourism.

The atmosphere feels like a controlled capitalism, integrating 
great power, control, and protocol. The Chinese vision is fasci-
nating. They need centralized power, to harness how to keep 
and feed 1.4 Billion people. From this derives their style of con-
trol through an autocracy, yet they are open enough to encour-
age and empower a free-market economy. Protocol is seen as 
an important way to present themselves in the best light, and to 

encourage two-way 
long-term relation-
ships to expand mutu-
ally beneficial busi-
ness opportunities. In 
our sometimes-sim-
plified western world 
it seems a complex 
process, but get inside 
it and it does make a 
lot of sense.

The Chinese Government has already stratified tourism and rec-
ognizes the economic impact of the meetings, conventions, and 
incentives business, and clearly states that business tourism is 
a strategic pillar of their economy. They are proud of the fact that 
in just a few years Beijing has now become the 10th largest city 
globally for conferences, and growing fast. They recognize the 
mass movement of incoming tourists, and of their own popula-
tion, both domestically, and outbound. They recognize, too, that 
infrastructure growth and transportation are vital in other centres 
around China to meet future demands. Believe it or not, a stag-
gering 100 new airports, with local transportation facilities, will 
be built around the country in the next 10 years! To serve those 
airports and carry the increased level of travelers, the influence 
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of new global airline hubs are being created, especially in the 
Middle East, in the Emirates. To think that the so-called ‘world-
class’ city of Toronto still can’t get decent rapid transit to its air-
port is pitiful!

Destination development, facilities and service-level infrastruc-
ture are already becoming vital focus points for the Chinese…
the opportunities here for us to help develop the locations and 
their people will be warmly accepted. The Chinese are recog-
nizing this, too, by sending many young students for hospitality 
school training around the world, including right here in Canada. 
Institutions like Ryerson University and Niagara College have 
seen a marked growth in Chinese students eager to learn. They 
will go home with their new-found knowledge and will use it to 
great effect.

Several times throughout the conference, the importance of pre-
senting the experience that visitors will gain through meaningful, 
life changing interactions will grow. Thus, CSR opportunities to 
create something of lasting value to the local community, plus 
the need for sustainable development will continue to drive 
industry members to think differently. 

The Chinese are 
thirsty for knowledge, 
and are seeking out 
the wide experience 
of people in our 
industry in other parts 
of the world. They are 
trying hard to pres-
ent the authentic and 
real China. Excellent 
benchmarks for them, 
and all of us, to emu-

late are the Signature Experiences program from the Canadian 
Tourism Commission, and the recent brilliant ‘Land of Dreams’ 
promotion that is being used by US Tourism, using ‘see it’, ‘hear 
it’, ‘taste it’, ‘feel it’ vignettes to illustrate the experiences.
Influencing all levels of government will be important to elevate 
the visibility of our industry, and our Chinese hosts are so well 
positioned in this regard. As a result, their potential is truly 
colossal. 

As David Sand, the incoming President of Site Global, elo-
quently expressed it, we are a global village, and can learn much 
from each other. The Beijing Conference clearly illustrated that 
sentiment.

Site China achieved its goal of giving delegates a memorable 
experience, and they deserve tremendous credit. They and their 
Chinese industry colleagues are working very hard to learn all 
the intricacies required to be successful, and we can learn much 
more from them, too. 

From the words of that opening poem: the mornings certainly 
brought a refreshing air in all we experienced, our emotions 
were stirred, and we loved this place. We embrace you with 
a big hug for your welcome and hospitality, and are getting to 
know you better. Miracles are indeed happening for those daring 
to try.

Vlad Haltigin, CITE

IMEX America: 
The Resurgence 
Continues…
For those of us who have been around the meetings, conven-
tions and incentives industry for some time, there has often been 
a nostalgic yearning for the ‘old days’ of IT&ME, the Motivation 
Show, in Chicago which for years was the standard for trade 
shows in the business. Time moves on… technologies have 
developed and matured, and the world of trade shows has also 
dramatically changed. Now, without doubt, the excellent concept 
that is IMEX, has not only established itself in Europe, but for the 
2nd year has cast its spell in Las Vegas as IMEX America. What 
sets the IMEX brand apart is not only the way in which they have 
brought together suppliers and buyers, through the Hosted Buyer 
program, and the scheduled appointments program, but also the 
clever way in which, by partnering with key industry associations, 
such as Site and MPI, they continually present, debate, and edu-
cate everyone through formal and informal sessions that matter 
in today’s rapidly changing business environment. 

From the reports of this year’s IMEX America, Chairman Ray 
Bloom and his team had hosted over 2,400 buyers from across 
North America and 43 other global markets – 20% more than 
last year, as well as 1700 buyer attendees. These hosted buyers 
and buyer attendees together made over 38,000 appointments 
to meet with exhibitors on their booths – a 60% increase from 
last year. Impressive indeed. To conduct meaningful business 
with these buyers, over 2,400 individual exhibiting companies 
showcased their destinations, venues, products and services at 
the three-day trade show. The show is now so big that IMEX will 
move to larger space in the same Sands Las Vegas complex for 
future years, and avoid disappointment for several suppliers who 
could not get in this year.

The buzz pre-show and on the show floor was simply amazing 
all three days… from the moment the doors opened, the stands 
and aisles were packed with eager buyers and enthusiastic 
suppliers…a minimum of eight 30-minute appointments per day 
was the standard expected. Nevertheless, I and many others 
went without stop every day from the pre-show educational 
seminars to at least 12 daily appointments on the show floor, 
followed by the inevitable, and welcome, supplier-hosted eve-
ning events scattered all over Las Vegas. Even ‘with our skates 
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on’ there were still many suppliers we didn’t have time to see! 
Site Global’s Site Nite was such a success with an attendance 
of 1300 ‘immediate friends’, a 30% increase from last year, that 
registration was sold out four-weeks ahead of time! How’s that 
for confidence and enthusiasm.

Despite one’s own impressions of the show, it is always reward-
ing to read others’ perspectives. According to Alesandra Dubin of 
BizBash, she highlighted six things that the meetings industry is 
talking about right now. Her full article can be seen at http://www.
bizbash.com, and is a well worthwhile read.

Social Media: based on work done by Elizabeth Glau of 
BuildingBlocks, the general premise of social media overall is not 
who you know, it’s who knows you. The more human you make 
the contact the better, and it’s best when it is directed to a spe-
cific person, as it serves as face-to-face communication. There’s 
nothing better than meeting someone you’ve followed on Twitter 
in person at a show like IMEX. That’s so true for social media 
neophytes like me.

Sustainability: the focus on decreasing the environmental impact 
of meetings continues, and it’s not just how you do it but com-
municate it. Incorporate everyone into green teams, and ensure 
everyone in the delivery chain is working on the same goals. It’s 
all part of the bottom line for any event initiative, green or oth-
erwise. It takes time, but is absolutely worth it; you cannot do it 
all at one time. Work from event to event and adapt as you go. 
Commit, report, record, monitor, announce and align, and start 
the cycle over. This is how to communicate sustainability.

Technology and Apps: for the developers of apps for meetings 
and events, leverage the event’s website and communicate the 
app in multiple times and ways; ensure downloading is simple. 
Broadcast on social media and a variety of platforms. Create 
short videos on how to use the app; people are appreciative 
when you help them. 

Budget and Costs: look for creative ways to cut costs through 
co-locating events, booking during off-peak times, seeking 
out strategic trade agreements, finding a charismatic keynote 
on the cusp of celebrity, and signing multi-year agreements. 
Interestingly, despite tight budgets the focus at IMEX was on 
innovation, ideas, and activism…way to go!

Industry Advocacy and Politics: key industry advocates like 
Roger Dow, US Travel Association, Las Vegas Mayor Carolyn 
Goodman, and Rod Cameron of the Joint Meetings Industry 
Council, all clearly embraced the need for political representa-
tives to understand the economic value of the meeting industry. 
As governments are not moving for fierce advocacy within the 
industry figure out a way to do it yourself. The frustration for 
all of us is that the industry is not seen as an essential part of 
the global recovery; we need to come together if we want to be 
taken seriously. In Canada, the BEICC is a good step forward, 
and many of the issues are similar to our US counterparts. It’s 
going to be a long uphill struggle, but we must prevail.

The Future of the Industry: there were some very interesting 
observations by futurist, Rohit Taiwar. Current trends indicate 
shortening events shuttering unprofitable ones, co-locating, shar-
ing risk and reward with the venue, incorporating more delegate 

content, merging previously competing events instead of can-
nibalizing them, and personalizing the learning experience for 
each attendee.

Future imperatives for the industry if it’s going to keep up and 
thrive, include: distinguishing it from tourism as part of a knowl-
edge-based industry; proving relevance and value; thinking and 
acting strategically; nurturing agility and flexibility; personalizing 
and deepening the learning experience; experimenting with 
business models and revenue streams; and developing tomor-
row’s leaders and managers.

In short, the future of meetings depends on innovation. Wise 
words indeed.

With all of this expert advice, a huge thank you to Ray Bloom 
and IMEX for the immense variety of options and opportunities 
for us as industry professionals to experience in Las Vegas…
IMEX is topical, it’s bang on the mark, and it encourages new 
ways for all of us to thrive in the business we love.
 

Vlad Haltigin CITE

Photos courtesy of IMEX
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2012 Education Day is 
coming…
Wednesday November 14th will be your opportunity not only to 
enhance your industry knowledge, but also to see the exciting 
new Four Seasons Hotel in Toronto, which, according to its pro-
motional campaign, ‘has just opened and is already a legend’. 
Suffice to say; the quality of both the education and the venue 
will be exceptional. Space is very limited, so be sure to register 
early.

This year’s program promises solid educational content with an 
opportunity to exchange ideas, ask questions and of course, to 
do some networking. Here is a quick overview of the program, 
which will add up to an informative and profitable day.

Selling to a Different Breed of Buyer: Working with Procurement, 
Sourcing and Strategic Buyers 
Jill Harrington, salesSHIFT. Jill will facilitate & moderate this 
interactive workshop during which you will learn the three 
shifts you must make to your approach if you want to better 
understand, and work with, these important buying influences. 
Panellists will include: 
• Yvonne Kerns, Senior Category Manager, Travel,  CIBC 

Corporate Services 
• Samantha Barrett-Wallis, Manager, Strategic Sourcing 

Group, Corporate Shared Services, TD Bank Group 
• Fern Manser, CPP, SCMP, Director, Purchasing & Supplier 

Management, Baxter Corporation – Canada 
• Adina Man, MBA, CPP, Manager, Indirect Procurement,  

Acklands Grainger Inc. 
• Linda McInnes, SCMP, Senior Buyer, Canadian Diabetes 

Association 

The Evolving Elevator Speech for Recognition: New Ideas, 
Opinions and Research Should be Changing the Way We Talk 
With Potential Customers 
Mike Ryan, SVP, Marketing and Strategy, Madison Performance 
Group. Mike will explore the following concepts and more: 
•  How R&R impacts employee engagements across 

disciplines 
•  How progressive companies are evaluating their recogni-

tion and incentive strategies across new dimensions of 
performance 

•  The shifting motivational needs of today’s virtual workforces 
and how recognition connects and inspires them 

•  Who the potential new buyers might be and why 

The Value of Motivational Travel 
Lloyd Balman, Senior Manager, US Events Management and 
Conference Centers, TD Bank Group. This session offers an 
opportunity to hear from Senior Executives on why their orga-
nization invests in motivational travel to achieve key business 
objectives – What is their assessment of the ROI/ROO/ROE. 

CSR – Corporate Social Responsibility 
Discussion & Surprise Event, Facilitated by Impact 4 Good

Site Student 
Scholarships 
Announced:
Site Canada is delighted to announce two winners of the 2012 
Site Student Scholarships, 

•  Autumn Fiske of Halifax, NS 
• Tapaysa Sharma of Winnipeg, MB

Each winner will each receive:

1.    Membership in Site Canada for one year
2.    Registration for one Site Canada Chapter Event 
3.    Registration to Site Canada Education Day on November 

14, 2012
4.    A maximum travel allowance of $1000, if required, 
5.    $875 CAD for education expenses such as tuition, course 

materials, etc.

Additionally, four Site Canada Education Day Scholarships 
to attend the event in Toronto on November 14th have been 
awarded to:

•  Marina Pergat 
•  Hari Gurmaita 
•  Deanne McKay 
•  Natalya Wheeler

Congratulations to all of the winners.

Upcoming Events…

November 14, 2012
Site Canada Education Day 2012

Four Seasons Toronto

December 12, 2012
Site Canada Holiday Social

InterContinental Toronto Centre
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Site Florida & Other 
Chapters

During IMEX America in Las 
Vegas, Visit Florida and Site 
Florida partnered to provide and 
exciting breakfast for planners.  80 
guests attended the event during 
the early morning hours prior to 
the show opening.  In picture: 
Wichita Villacres- Eco Destination 

Management Services Curacao, 
Cheryl Williams Summit Performance Group/California, Gilbert 
Villard with Puerto Rico CVB. Many Florida and Caribbean SITE 
members were at hand to greet and mingle with the meeting 
planners.  This is a tradition we expect to keep hosting with Visit 
Florida.

Site Florida’s Caribbean Incentive Workshop will be held in 
Curacao November 18 – 20. If you are able to attend, it will be 
worthwhile and memorable. 
 
Exciting Program Agenda, Excellent Speakers, And Educational 
Activities 

AGENDA
November 15- Arrival & Welcome Reception   
November 16- All Day Workshops & Evening Activities 
November 17- Activities for Speakers and visiting participants
November 18 - Departures
 
For more information Contact: 
Sally Zalk, Administrator for Site Florida, admin@siteflorida.org 
(561) 391-3363 
or  wichita@ecodms.com, Tel (954) 914-5068  

Site Southern California
Mark in your calendars 
another terrific opportu-
nity. Site SoCal  are very 
well known for their out-
standing events; get there 
if you can... For details, 
go directly to http://www.
sitesocal.com/events/
view/120/date/2012-12-
10.html 

Members Musings
Welcome New Site Canada Members
A very warm welcome to our newest Site members:

Dallyce Macas: Maguire Travel Advisors 
Julie Peden: Ruby Sky Planning Inc.
Lindsay Rudyk:  Communique Incentives
Gabrielle Spanton:  AlliedPRA
Gord Vaughan: Vision 2000 Travel 
Jan Zandboer: Select Group Marketing

Bits and Bites
Site Canada Members In The News

It is with pride that we recognize Roni 
Feldman, CMP, DMCP of Roni Feldman 
& Associates Inc, who is a long stand-
ing Site member, and  who was recently 
inducted into the M+IT Hall of Fame in the’ 
Industry Veteran’ category. This is a spe-
cial category that is not open to nomina-
tions, but is bestowed by M+IT magazine 

on a deserving individual, recognizing a lifetime of distin-
guished service to the meetings industry. So well deserved, 
Roni. Congratulations from all of us at Site Canada. 

The Agents’ Choice Awards is an annual 
survey of 6100 people in the Canadian 
travel trade conducted by Baxter Travel 
Media. Participants voted in over 20 
categories ranging from airlines to tour-
ist boards, and in one of the categories 
‘Favourite Domestic Attraction‘,  Whistler, 
BC was chosen. Accepting on behalf of 
Tourism Whistler was Site Canada member, 
Christine Taylor. Great recognition, and congratulations to 
you, Christine, and everyone in Whistler.

Volunteer Champion
Reminder: Who will be Site Canada’s  Volunteer Champion 
for 2012?. It is our member volunteers who are the heart and 
soul of our membership. Have you observed some exemplary 
contributions to our Chapter this year? Go ahead, and nomi-
nate someone now. The ballot forms are on our website. The 
winner will be announced at the Site Canada AGM in early 
2013. 
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We are Your Premier 
Destination Management Partner
For more than 40 years, AlliedPRA has delivered authentic destination experiences 
to meet your corporate goals and objectives, impeccably and seamlessly around the 
world. We offer a full array of services, including:

Spectacular Special Events     Multifaceted Transportation Logistics 
Authentic Tours and Excursions     Team Building Activities    Site 
Selection    Native Culinary Experiences    Creative Themes and more

Gabrielle Spanton         gabrielle.spanton@alliedpra.com         +1.416.209.0390          www.alliedpra.com

Gabrielle Spanton


