
 

 

SITE Canada Newsletter  Issue  1   

SITElines 
 
 
Welcome  
to the latest edition of SITElines 

 

SITElines is published five times a year to keep you informed of what’s 
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President’s Message  
 “We are what we repeatedly do.  Excellence, then, is not an act, but a habit.” – Aristotle 

When asked to explore our personal relationship with excellence – this year’s guiding theme – 

many of us on the board submitted the above quotation in preparation for our annual retreat. 

When SITE rebranded last summer to the Society for Incentive Travel Excellence, a renewed 

focus was placed on the expectation, pursuit and attainment of merit. Industry-wide, we create 

motivational experiences for top performers, challenging them to reach heightened levels of 

achievement. Excellence is an intangible that, just like the incentive travel industry, is something 

that is experienced. It can be fleeting, yet highly memorable. It possesses the quality of 

oneness. Excellence is a goal that demands continual striving and upward momentum.  It is 

something that we aim to achieve and that, if done repeatedly with consistent effort, becomes 

habitual. 

Such a lofty concept requires reflection and, in the case of our board retreat, a guiding voice.  

Tim Arnold, president of Leaders for Leaders, expertly led us through facilitated discussions 

and activities that interwove change, complexity and charitable giving with our theme. In a 

particularly poignant session on polarities management, Tim introduced a breathing analogy 

that enforced the need for both an inhalation and exhalation, neither of which can exist without 
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the other. When faced with opposing views, he encourages us to “breathe through the polarities.” This guiding principle will assist in the challenges we 

face throughout the year. By simply breathing back and forth between seemingly opposing views, we realize neither extreme is right; rather, both are. 

As a group, we also engaged with iconic emblems – Disney, the Olympics, the Mona Lisa – and delved into more topical areas like our own chapter’s 

five consecutive Excellence Awards, including three Chapter of the Year titles.  We remain committed to our own brand of excellence. 

As a board, we divide, work autonomously on different projects, manage our volunteer teams, and ultimately collaborate. This coming together is 

where true excellence is borne. The sum total is, most certainly, greater than the individual parts. And the individuals who comprise the whole are a 

most inspiring and dedicated group.  I am thrilled to be among such incredible company.   

Jennifer Glynn, immediate past president, leads a stunning legacy, including the introduction of the SITE Canada ICE Awards, which is our Chapter’s 

commitment to promote Incentive Creative Excellence.  

President-elect, John Crowe, is championing the Gain InSite program this year – an initiative designed to harness the value of our SITE community and 

to build meaningful relationships.  

Ellie MacPherson, vice president finance, imparts her immense industry experience, offering insightful and innovative solutions to maintain our fiscal 

responsibility. She has been instrumental in securing our very special guest, incoming SITE president for 2016, Rajeev Kohli, as a keynote for our AGM.  

Handling protocol for this important visit, our director at large, Vlad Haltigin, has garnered eight SITE Crystal Awards and acts, most deservedly, as an 

ambassador for our Canadian chapter, sitting on both the international SITE Rewards and 

Recognition committee and the BEICC.  

Liz Akey, long-time SITE contributor and vice president golf, has returned to the board (she 

initially recruited me to become a SITE member!) and is pacing toward another outstanding, 

sold-out golf tournament. Liz is decorated with awards on both the Canadian and international 

level.  

Two returning board members have swapped portfolios in 2015 after much success last year: 

Lynne Coyne is directing Education Day, which promises to maintain its superlative quality with 

her expert planning (and outstanding wit); and Susan Bernad is overseeing chapter meetings, 

which will again be a collection of incentive-calibre experiences that showcase exciting venues, 

topics, and member-focused networking opportunities.  

On the heels of another successful Holiday Social, Jennifer Moir will soon unveil the Spring Social 

– one of our flagship fundraisers that has garnered international recognition.  

Joanne Hall, director membership, and Diane Alexander, director young leaders, warrant 

commendation for their efforts to actively involve you, our members, in our Chapter’s goals then 

and now; they were extremely instrumental in garnering our most recent global award for 

Membership Excellence in 2014.  

Sandra Eagle, director communications and strategic partner with Ignite magazine, introduced 

the new look and feel for this e-publication which has set the bar higher, again, for us.  

We are thrilled to welcome Brock Dale to our board as the director sponsorship; a strategic partner himself, through Porter Airlines, he truly 

understands the mutual benefit of such a partnership.  

And, the backbone of our entire group, Leslie Wright and Jason Boyer of Fletcher Wright Associates, will continue to act as our management company. 

Their services are unsurpassed and they are truly part of the SITE family.      

Together, we promise to leave a positive mark on the SITE Chapter entrusted to us and thank you for your support.   

“Every job is a self-portrait of the person who does it.  Autograph your work with excellence.” – Anonymous  

Hayley Bishop, CMP 

SITE Canada Calendar 
 

March 25, 2015  
SITE Canada AGM 

Diwan Restaurant, Aga Khan 
Museum 

 
Apr. 14, 2015  

SITE Canada Social 
Liberty Grand 

 
May 13, 2015  

Chapter Meeting  
 

July 15, 2015  
Members Only Event 

  
Aug. 17, 2015  

Annual Golf Tournament 
 

Sept. 30, 2015  
Chapter Meeting 

  
Nov. 4, 2015  

Education Day  
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And in the true spirit of giving, our Chapter generously supported Windfall 

Basics on behalf of Jo’s Snowflake fund. Over $400 cash and a mountain 

of new items were collected during the Social to benefit this cause. In 

addition, SITE Canada was able to contribute close to $900 from auction 

and raffle proceeds. Together, we put together over 130 Comfort Packs 

that will be distributed to children entering shelters. The Comfort Packs 

include pajamas, toothbrush, book, stuffed toy, blanket and slippers for 

children in need.  

 

 

 

 

SITE Canada Holiday Social 

We can’t think of a better way to celebrate the holidays than with our 

members! SITE Canada welcomed 100 guests this year to our Holiday 

Social at Azure Restaurant & Bar in the InterContinental Toronto Centre. 

Guests of the event enjoyed Mission Hills wine, delicious food, and 

great company. Our silent auction table and raffles provided many great 

last minute holiday gifts.  

Pam Graham gave a lovely toast on behalf of our membership to Jane 

Wallbridge who is now retired from Aimia. Pam congratulated Jane and 

thanked her for her years of support for SITE Canada and wished her 

many happy rounds on the golf course.   

Thanks to all of our sponsors who made this event possible: 

• Venue Sponsor: InterContinental Hotel Toronto Centre 

• Wine Sponsors: Mission Hills Wines and Kelowna Tourism 

• Meetings & Conventions Prince Edward Island  

We’re also grateful for our dedicated and extremely talented group of 

volunteers: Christy Wright, Maritz and Nicola Harber, Ravine Vineyard 

Estate Winery. 

By: Jennifer Moir, CMP 

Photos courtesy: The Image Commission  

http://alhi.com
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I immediately asked him how they created a 

“retreat” experience at a downtown 

business hotel. He responded by saying 

“we wanted to incorporate some unique 

features and services of our hotel. To start, 

we introduced the SITE Board to a 

Himalayan salt hand scrub at the Spa 

InterContinental followed by a champagne 

toast in the Spa's solarium. This created a 

relaxing atmosphere for the group to 

unwind. The group was then escorted to 

the newly renovated 18th floor featuring our 

one-of-a-kind Lisabel Suite.  Once there, 

they were introduced to Lisabel's art and 

history with the hotel. This insider 

experience about the hotel helped to make 

every moment of their visit memorable.” 

I have to admit that the Spa Intercontinental 

was indeed very special with an attentive 

and caring staff.  A few board members 

were a little hesitant to perform a salt hand 

scrub with someone they just met—but isn’t 

that what an icebreaker is all about? 
 

SITE Canada’s partnership with the 

Intercontinental Toronto Centre is a prime 

example of the Gain InSite initiative started 

by Canada and now making it’s way to 

chapters across the globe.  Members 

supporting members is key to our growth as 

champagne—needless to say the ice was 

quickly broken!  

Led by our president, Hayley Bishop, we 

got down to work focusing on “Excellence” 

which will be our theme for the year. We 

finished the first day with an offsite dinner 

and started early on the second day with 

updates to our strategic plan with help from 

an outside facilitator. Fantastic coffee 

breaks and a lunch break at the Azure 

Restaurant helped keep us fuelled as we 

worked through the process. Before we 

knew it, the retreat was finished, we said 

our goodbyes and I was on the streetcar 

homebound, feeling excited about a new 

year with a great board and a jam-packed 

agenda for 2015. 

But did it feel like a retreat? It sure did—the 

InterContinental had done a little 

brainstorming on their own to create some 

memorable experiences for us. I was so 

intrigued I contacted Shaun Pearson, 

director of sales at the hotel, and SITE 

Canada member, after our meeting to find 

out the back-story on the process.  

The InterContinental Toronto Centre 

Hotel is no stranger to SITE Canada. 

They have been hosting our 

chapter’s Hol iday Social for the last 

f ive years, and it  is continual ly voted 

as one of our members favourite 

events. 

When I heard that our annual board retreat 

would be held at the InterContinental 

Toronto Centre, I immediately thought “what 

a strange pick for a retreat” and then 

practicality set in and I told myself how great 

it would be to take the TTC to and from the 

hotel. 

The SITE Canada retreat is a day and a half 

meeting for the newly formed board to 

brainstorm, plan and strategize for the 

upcoming year. Our meeting took place in 

the Visionary boardroom that included a 

massive oval table, state-of-the-art AV 

system and plenty of networking space for 

everyone to get acquainted. After our initial 

meet-and-greet, we were whisked off for a 

site inspection of the property including an 

icebreaker—utilizing the spa and 

Gain InSite 
By: John Crowe 

Shaun Pearson, Director of Sales. 
InterContinnental Hotel Toronto Centre 

Sweet surprises at the InterContinental Hotel Toronto Centre where the SITE Canada 
board of directors held their annual planning retreat.  These cookies were presented to 

the board members after a tour of the hotel. 
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SITE Canada’s Annual General Meeting is 

your chance to meet the 2015 board of 

directors and hear from our special guest 

speaker, Rajeev Kohli of Creative Travel and 

president-elect of the SITE International 

board of directors. 

Connect with your colleagues, find out 

about the great things SITE Canada has 

planned for 2015 and experience a delicious 

meal at Diwan Restaurant at the Aga Khan 

Museum. 

Rajeev will be speaking on how Canadians can 

engage with India's inbound/outbound business. You won't want to miss out on Rajeev's insights and 

advice. 

Click here to REGISTER. 

SITE Canada has arranged an optional museum tour for a special rate of $10 if you are interested in 

arriving at the museum prior to the AGM. Space is limited, so if you are interested in participating in 

the tour please email the SITE Canada office at office@sitecanada.org to reserve your space. Don't 

miss out on this opportunity to see one of Toronto's most exciting new museums. 

AGM 2015 Spring Social 2015 

Come on a  “Journey Through the Ages 
of Music” with an evening of dynamic 
networking, outstanding cuisine and 

awesome auctions! On Tuesday, April 
14, 2015 we will hold the SITE Canada 

Spring Social at the Liberty Grand, 
Governor's Room at Exhibition Place in 

Toronto. 

Join us the evening before the opening 
of the Ignite Business Expo 2015. SITE 
Canada is proud to be a part of the 3rd 

Annual Canada Meet Week. 

Time: 6:00pm to 10:00pm 

SITE Canada is pleased to offer 
corporate tables again for the 2015 
Spring Social. Corporate table early 

registration costs $1250 plus HST for a 
table of 10 including a table card with 

your company logo displayed 
prominently on the table.  

Promote your company and treat your 
clients to a fantastic night out. 

  

Let’s Target a New Goal  
By Liz Akey, CMP 

Our Gain InSite program was launched  in 

2013 and our members have been 

continuing to connect and increase 

business opportunities within our Chapter 

through this program.  

A SITE Canada survey conducted prior to 

the program launch confirmed that 50% of 

our membership would approach a SITE 

colleague when sourcing for a program or 

service. I have received a number of 

referrals which resulted into two new 

business partners for my EMA Marketing 

portfolio. Both of these opportunities were 

from fellow supplier friends. So keep an 

open mind and think beyond the traditional  

planner/buyer to supplier when sourcing, 

there are many opportunities to support 

suppliers to suppliers.  

Also when organizing an educational trip, 

event or retreat, think about approaching a 

a global organization.          

Continued……. 

Shaun values his membership in SITE 

Canada and says “In addition to having the 

opportunity to showcase our hotel and 

strengthen our relationships, being a 

member of SITE also gives us the 

opportunity to network with people from 

different industries and access to 

educational sessions and events. We truly 

value our partnership and look forward to 

working closer with SITE in the coming 

years” 

Thank you to Shaun and his team of 

professionals who made our board feel 

special while providing all the tools we 

needed to conduct our retreat this year.  

The InterContinental Hotel Toronto Centre 

was recently awarded “Hotel of the Year” in 

Canada by IHG and Shaun was personally 

named “Hotel Sales Partner of the Year.” 

Congratulations, Shaun—a huge honour— 

and in my opinion, very well deserved. 

SITE member. In turn, when asked by 

clients for recommendations for services, 

hotel, DMC’s, AV suppliers, meeting and 

incentive planning companies, think of SITE 

members first. It’s a comfort to know that 

when you recommend or decide to do 

business with a fellow member, you know 

you are in professional and reliable hands. 

When you support the Gain InSite program, 

we all grow stronger and build a cohesive 

professional network. We all benefit and 

receive ROI on our membership.  

As we keep this program top of mind and 

support our fellow SITE colleagues the more 

it will become a common way of doing 

business. Let’s set a new goal of 75% to 

engage more members and grow from Gain 

InSite! 

 

The Aga Khan Museum  
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Right from the start of the conference itself, it 

was stimulating to see a different approach 

with a total group interactive experience 

using an invigorating percussion workshop 

presented by Drums & Barrels group, who 

got the entire audience of over 250 delegates 

moving to infectious Latin and African 

rhythms. It was certainly energizing and a 

power boost for the entire day.  

between the Chapters, and reinvigorating 

some Chapters. The monthly Chapter 

Leader conference call had helped to a 

degree during 2014, and in 2015 the focus 

will be to devise more web-based 

communications, including LinkedIn, and a 

revised Chapter tool kit to encourage 

member retention. Additionally, there was 

discussion about regional involvement within a 

chapter, connecting with a ‘sister’ Chapter, 

encouraging the Young Leaders program, and 

doing business with fellow SITE members. All 

of these elements were certainly very familiar to 

us in Canada, and it was reassuring to feel that 

our Canadian Chapter was already strong and 

very well positioned to continue to provide 

leadership to the global organization. 

I  set out on the road to Rotterdam, 

ant ic ipat ing a Symphony of Emotions, 

the theme for the 2014 SITE Global 

conference. No matter how many past 

conferences one has been to, there is always 

something new to learn, and some useful 

tidbits of information that help fill a puzzle 

piece. It was reassuring to see a major focus 

on emphasizing experiences, and authenticity, 

as well as having strong business data to 

move the industry forward.  

The overture to the conference was a day trip 

to Brussels, just two hours away. It included a 

guided walking tour of the historical centre of 

the old city, including a view of the famous 

Manneken Pis statue of the little boy, and a 

reception at an exquisite panelled hall at 

Chaloupe d’Or, overlooking the Main Square, 

followed by lunch at Chez Leon. Belgium is 

known for its beer and chocolate, and we 

weren’t disappointed, including making our 

own Belgian chocolates at the boutique, 

Chocolats Gerbaud, a truly mouth-watering 

experience. The day was completed with a 

visit to Mini-Europe, a model village of many 

European landmarks: it was authentic and well 

done, and certainly worth another look, as we 

arrived after sunset. The day was completed 

with dinner at the Atomium, with its nine 

spectacular space-type spheres, opened in 

1958 for the World’s Fair: a neat location for a 

group event. This overture was stimulating, 

quite dramatic, and full of sweet memories. 

With its influence on European government 

and culture, Brussels is a city to be promoted 

for meetings and incentives. 

Back in Rotterdam, the symphony continued. 

The Chapter Leaders meeting is always a 

good learning opportunity to benchmark what 

we do in Canada and to seek constant 

improvement and ideas for our own programs.  

Paul Miller, SITE president 2014, and Kevin 

Hinton, SITE chief experience officer, talked 

about improving communications to and 

Symphony of Emotions 
Article and pictures by: Vlad Haltigin CITE, CIS 
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government together with ICCA and MPI 

counterparts. They described progress as 

slow, but important to continue to show an 

industry-wide solidarity. There was also a 

proposal to get the European Commission 

for Tourism to do an economic impact study, 

and another to foster stronger discussion 

between the Incentives Research Foundation 

and SITE. 

Again, it was reassuring to know that the 

direction the Canadian industry has 

embarked on with the Business Events 

Industry Coalition of Canada and its own 

slogan that Business Events are BIG 

Business, supported by the Canadian 

Economic Impact Study 3.0 are very timely. 

Post-conference efforts are being made 

internationally and across Canada to ensure 

the Canadian program gets maximum 

visibility. 

Additionally, in a panel discussion with 

Denise Dornfeld, president elect of the SITE 

Foundation, Mary MacGregor, a former SITE 

president, Steen Jacobsen of Dubai Tourism, 

and Dries Jacobus, a Belgian DMC, the plea 

came for more industry data from around the 

world, especially geographically based and 

influences, and how simple sentiments 

and experiences guide you to a positive 

outcome. There are numerous benefits 

of taking charge of your emotions. 

Positive emotions both for a person, as 

well as for a group, come from love, 

interest and gratitude, as well as pride 

and belief, whereas sadness, fear and 

anger just help individuals cope with 

immediate survival. The way we interpret 

and use emotions and generate more 

experiences will allow people to create 

better feelings of themselves. From my 

own long experience in seeing the 

enormous positives of participating in an 

incentive program for each and every 

participant, the impact of creating those 

unique experiences is powerful, and very 

personally satisfying, even many years 

later. The memories created can truly 

last a lifetime. 

One of the most important directions 

that appeared throughout the 

conference was proving the value of the 

incentives industry to the economy and 

employment of each country. SITE UK 

talked about a campaign with local 

CVB’s and industry 

practitioners presented to 

their Minister of Tourism to 

prove their worth. SITE Spain 

had met with their 

Up next, Jon Bradshaw, CEO, The Meetology 

Group, showed how feelings and experiences 

have a profound effect on a successful 

business as well as personal outcome, right 

down to personal happiness. For example, 

hotels design feelings right into their rooms, 

not only through décor, but also through 

smells.  In fact the conference organizers had 

arranged a SCENT-sation Station, with 

scented cards to help delegates get into their 

own mood, whether they wanted to be 

energized, invigorated, focused, uplifted, or 

calm. It was a novel way to create a positive 

impression. 

Bradshaw also stressed the importance of 

buying experiences and not things, and that 

maintaining a positive atmosphere brings forth 

happiness and success. 

 In a subsequent break-out session, Bradshaw 

gave some simple yet practical examples of 

how clients will say ‘yes’ to a proposal if they 

are encouraged to be in the right environment. 

Some examples included, offering coffee or a 

caffeinated beverage, but not water. Another 

was to negotiate, if possible, in your own 

office, and just perfect if it’s in an enclosed 

room on a high floor: you also negotiate better 

on a harder surface or sitting on curved 

furniture.  

Other speakers through the conference built 

on the importance of these emotional 
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Jake Megrikian, from SITE Southern 

California, for their work together on 

designing and promoting the Young Leaders 

program globally. They were honoured with 

the Kevin Forde Spirit Award. The award 

description quotes ‘The Kevin Forde Spirit 

Award is given each year to a SITE member 

who exemplifies the traits that Kevin Forde 

was known and respected for: generosity of 

time and energy to those in the industry who 

needed help or advice; representation of the 

motivational experiences industry within a 

professional role endorsing one’s destination; 

volunteering with SITE and giving back to the 

SITE global community’. I knew Kevin Forde 

personally, and he was certainly a highly 

respected leader and role model. Fantastic 

recognition, Melaya! Very well done, you 

made Canada proud! 

And that was not all: SITE Canada was 

recognized among SITE Chapters globally for 

‘Excellence in Membership’. Many 

congratulations to Joanne Hall, our director 

of membership, for her untiring work and 

leadership. This made an unprecedented six 

years in a row that SITE Canada has been 

recognized for a major award.  Way to go, 

everyone! 

 

Rotterdam experience. 

As important as the business sessions were, 

the networking opportunities to greet old 

friends and make new ones were eagerly 

anticipated. It was very apparent that the 

Young Leaders program is flourishing with a 

large number of young leaders present—very 

reassuring for the future of SITE. 

The highlight events were the Crystal Awards 

lunch and ceremony; it was very well done, 

with effective timing for the presentations and 

excellent entertainment with Datapanik, an 

Aruban group, who had people dancing at 

lunchtime! Also, the lunch and presentation to 

announce the 2015 SITE Global Conference in 

New Delhi, India, was excellent; the Indian 

hosts presented an authentic lunch, and 

modern as well as traditional Indian 

entertainment, which certainly created a 

journey for the senses. For me, this was the 

best launch event since the China lunch in Las 

Vegas in 2011.  

The finale to the ‘Symphony of Emotions’ on 

board the permanently-moored SS Rotterdam 

was most appropriate and very elegant. It 

capped a conference that was well done and 

innovative, but a wonderful surprise and climax 

followed. Our own SITE Canada young leader, 

Melaya Horsten was recognized along with 

market segmentation data to strengthen the 

Foundation’s data by showcasing how 

incentive travel drives business results.  

There was also discussion on expanding the 

delivery of education, and creating a 

certification program, focused on incentive 

design and experience management. Good 

thoughts, plus several members mentioned 

that there is a significant opportunity to 

reintroduce the CITE certification for 

experienced planners. Many of these 

sentiments were reinforced by Paul Miller, the 

outgoing SITE president. Miller had a 

wonderful year and was an inspired leader: he 

asked SITE members to get engaged and 

grow, both personally and professionally, 

through active involvement with the SITE 

community. His personal theme was ‘Lead, 

Dream, Believe.’ Miller commented on the 

newfound energy, spark and optimism within 

SITE and the incentive industry as a whole, 

encouraged not in small part to his personal 

commitment. In 2015, the SITE presidency will 

move to Rhonda Brewer, of Maritz Travel 

Company. 

Throughout the conference the Dutch MC, Erik 

Peekel, was outstanding; he had a great ability 

to hold, inform and make the audience laugh. 

A very positive influence on the whole 

Right: Award winners at the SITE International Conference.  
Left: Melaya Horsten with her Kevin Ford Spirit Award. 
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New Mentorship Program with 

Young Leaders 
 

By: Christy Wright 
 

Mentors can be an invaluable resource throughout your career, but are 

particularly helpful when you are starting out in an industry.  The relationship 

that you have with your mentor, and the role that they play, may change 

throughout your career; it may also change based on your current goals and 

aspirations. 

For example, a mentor may act as a confidant during a difficult time; 

however, they may also play the role of career counsellor when you are 

looking for assistance or guidance. These may be the same individual, or 

many individuals may fill these roles. In the Incentive industry, multiple 

mentors may fall into place based on the niche market that they work in. 

During my time in the industry, I’ve had a couple of co-workers who have 

taken me under their wing and took the time to show me the ropes. Dea 

Molnar is just one example. When I started at Strategic Meetings & 

Incentives (SM+i), she explained to me what had worked in the past and 

what caused challenges. This alerted me to potential problems in advance, 

and I was able to correct issues before they became a problem on site. 

In the spirit of connecting new members of our industry with people who 

possess knowledge, skills and time that they are willing to share, the SITE 

Canada Young Leaders Committee will be starting a new mentorship 

program for our members. Interested mentors will complete a short 

questionnaire that will be used to pair them with an appropriate mentee. By 

filling out the questionnaire, mentors are able to provide information about 

the type of candidate that they are looking for, the ideal time commitment for 

this relationship, and their core career values. In addition, mentors are able 

to specify what industry niche they have the most experience in, and the 

desired mentorship role that they would like to fill.   

If you are interested in becoming a mentor or are someone who is 

looking to be paired with a mentor, please contact the Young Leaders 

Committee at youngleaders@sitecanada.org. The mentorship program 

will officially launch at the beginning of March and we are excited to offer 

this new service to our members! 

SITE Young Leaders is a program designed to engage young 

professionals with SITE at an early stage in their career. Marriott is the 

sponsor of SITE Canada Young Leaders. 
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The deadline for submissions is Sept 8th.  

For more information visit the ICE Awards webpage. 

 

I have fallen in love with an industry full of intricacy and detail, 

and a profession full of passion and excitement.  Joining SITE 

and becoming a Young Leader has been a great personal 

journey.  Here are the top three things I have taken away:   

Connect: From volunteering on various committees, I have 

made new friends and networks, locally and internationally. This 

industry is all about partnerships and developing relationships.   

Everyone I have met is friendly, helpful, like-minded and 

enthusiastic about reward, recognition, meetings, events and 

travel.  

Learn: I learn something new every day.  From the state of the 

industry,  ‘wow’ incentive destinations and properties, client 

ROI, right down to the individual attendee experience. I am 

connected to a network of industry experts by attending 

events, calling a supplier partner or having first-hand 

experience from traveling on client programs and educational 

trips. 

Fun: What is life without friendships, fun, travel and wine?  

Luckily, I get to enjoy the best things in life and call it my career.  

What other profession can say that they enjoyed a glass of 

champagne on the Great Wall of China and call it part of their ‘job’?    

I am grateful to be able to work hard and have fun while doing it.  

SITE Canada has had an integral part of learning and loving what I 

do.  Thanks to my fellow Chapter members for making my 

experiences as a Young Leader very worthwhile! 

An Industry with Benefits 
By: Kate Short 

ICE Awards 2015  

It’s not too early to start thinking about your submission for the 

2015 ICE Awards. The ICE Awards were introduced last year to 

recognize the incredible incentive programs that our members 

create and the fabulous destinations that they visit. 

 The two award categories are program excellence and 

destination excellence. The qualifying times for this year’s 

award is from July 1st, 2014 to June 30th, 2015.  

Program Excel lence will recognize an incentive program, 

designed and managed by a SITE Canada member, and 

applies to both group and individual travel incentive programs. 

Destinat ion Excel lence will recognize a creative and 

impactful initiative developed by a SITE Canada member, aimed 

at promoting the growth of the incentive travel market as a 

whole. Special consideration will be given to promoting 

collaboration with the destination, and showcasing cultural and 

other unique elements. 

 

By: Jenn Glynn 

Kate Short on her recent 
trip to the Great Wall of 

China. 
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He is passionate about the industry and is an active SITE 

member for over 15 years including being a SITE Florida 

board member for over 10 years; past chair for an 

international conference; and one of the original members of 

the Site Young Leaders program. 

Watch your inbox for registration information—coming soon.  

Chapter Meeting May 13th  

Set sail with SITE Canada to explore the luxury cruise market 

with Freddy Muller, director of corporate, incentive and charter 

sales Norwegian Cruise Holdings owners of Regent Seven Seas 

and Oceania Cruises.  

Born in Venezuela, one can actually say his career started while 

visiting his grandfather at the InterContinental Caracas where 

he learned the many aspects of the hotel and the hospitality 

industry through the eyes of a curious four year old. Starting his 

career in the cruise industry in 1992, he immediately learned the 

excitement of working with corporate, incentive and charter 

customers.  

Muller’s professional path led him to work with some of the 

most top-rated premium and luxury cruise lines including 

director of corporate and incentive sales for Silversea Cruises. 

With over 20 years in the MICE market, Muller has extensive 

sales and operations experience with North American and 

international clientele and programs. 

By: Rebecca Alexander  

Freddy Muller, director, corporate, incentive and 
charter sales for Norwegian Cruise Holdings.  

http://ignitemag.ca/be_expo
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Karen Dockri l l ,  

Director, Business Development 

Butterfield & Robinson    

 

Why did you decide to join SITE Canada?   

The area of incentive travel is relatively new to Butterfield & Robinson. We have seen a number of 

our travellers come to us to create a trip for rewards and incentives. Having enjoyed their personal 

trips, it was a natural transition to offer a custom designed experience in Italy for their top sales 

performers or take their executive senior vice presidents away to Provence for a week of planning 

and fun. We’ve realized that there is a market for our product within the travel planning community 

and SITE was a great entry to the industry.  

What do you hope to get out of your membership?  

Personally, I am hoping to learn more about the industry and meet people who can mentor me. On 

a professional level, Butterfield & Robinson would love to see if there is interest within the 

community for the type of active luxury product that we offer.  I think it is always good to immerse 

yourselves into the market that you are exploring. It is the only way to understand the needs of 

decision makers and the customers that they are serving.  Because I love to write and have a 

marketing background I am pleased to be supporting the communications team of SITE.  

What events have you been to and what was your impression of them?  

My first event was Education Day last September. Admittedly I was a bit nervous as a newbie to the 

industry and having just returned to work after a career raising my kids. Within minutes of arriving I 

was greeted by a former high school classmate—Jason Boyer! It was not long after that Joanne 

Hall graciously welcomed me and began introducing me to a slew of SITE people who all went out 

of their way to speak with me. But what impressed me the most was the continuation of this 

generosity post event. I received emails from Grant Snider, Jennifer Glynn, John Crowe, Susan 

Bernad and a phone call from Hayley Bishop. It was really more than I had expected. I think I 

planned my arrival to SITE perfectly. The Education Day was incredibly informative and provided a 

fantastic foundation for me. 

Karen in an impromptu wedding photo after a 100k bike ride in southern Italy 

New Member Spotlight  
 

Be sure to extend a warm welcome to 

 SITE Canada New Members 

 
Be sure to extend a warm welcome to 

these new or returning members of 
SITE Canada at upcoming events.  

 
 

Benoit Cavard 
Global DMC Partners 

 
Onika Dainty 

Durham Col lege 
 

Judy Healy 
Ryerson University 

 
Sonam Khangkar 

The Hazelton Hotel  
 

Justin Wegiel  
G Adventures  

 
 Jan Zanboer / Josee Alix  

Select Group Market ing  
 

Beth Bruno 
Art Gal lery of Ontar io  

 
Sarah Nicalo 

Maui Jim Sungalsses  
 

Laura Rodrigues 
RBC Insurance  

 
Dan Wilson  

AV Canada  
 

Alba Bonato  
Niagara Col lege  

 
Brita Greaves 

JoyAnne Crichlow  
Peter Naters  

Barbados Tourism Marketing 
Inc. 

 
Jan Tannis 

Aimia 
 

Nick Giannetti 
Las Vegas Tourism and Visitors 

Authority  
 

Sarah Gray  
Treadwel l  Farm-to-Table Cuisine 

 
Sarah Murray  

Dragonfly Meeting Solut ions Inc. 
 

Charmaine Cyril  
aNd Logist ix Conference and 

Event Management  
 
 
 


