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The Value of Sponsorship 

by John Crowe 

I joined SITE Canada in 2011 and immediately joined the Spring Social committee headed by 

Hayley Bishop at the time. I remember how astonished I was at our first committee meeting, 

quickly realizing the amount of sponsorship needed to pull off this huge event. As planners, we 

become accustomed to spending our client’s money designing and building a program based 

on their budget. That’s not the case for an association like SITE Canada, as we rely on our 

sponsorship partners to assist in everything that we do. 

We are lucky in that we have great partners who help throughout the year and support us at 

every event. Our strategic partners are committed for a designated period of time and receive 

great recognition at all of our events throughout the year. Many of these relationships have 

lasted for several years. 

Just as valued are sponsors that contribute to our individual events, including title sponsors, 

venue, in-kind, food and beverage and of course the coveted cash sponsor. As our 

membership and functions continue to grow, the value associated with sponsorship increases 

as well. SITE Canada is grateful to have received this support over the years for our events. It’s 
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this kind of collaboration has contributed to our reputation as a leading 

chapter from the global SITE community and aligns perfectly with the 

SITE global vision of “accomplishing more together.” 

On behalf of SITE Canada, I would like to thank all of our sponsors for 

their valued contributions. These partnerships mean so much to our 

organization and have played a huge part in our chapter’s history. I would 

not be doing my duty if I didn’t ask the following: If you are interested in 

any sponsorship opportunities you can reach out to our Director of 

Sponsorship, Lynne Coyne at lynne.coyne@sunlife.com I guess old habits 

die hard—even from 2011. 

One other note: at our annual golf tournament, John Iannini, CTC, CIS, 

vice president, Melia Hotels International, Meetings & Events offered an 

ALL EXPENSES PAID trip to the SITE Global Conference in November. 

The only conditions were that you had to be a buyer/planner and a 

current member of SITE Canada, and submit a small essay of 100 words 

of why you felt you should go to the conference.  

The winner is: Heidi Ballie-David from Meridican Incentive Consultants. 

A huge thank-you to Melia Hotels International and John Iannini for this 

wonderful gesture.  

 

 

SITE Canada Calendar 
 
 
 
 

Oct. 25, 2016  
SITE Canada Education Day  
The Boulevard Club, Toronto  

 
Nov. 5 - 7, 2016  

SITE Internat ional Conference 
Panama City   

Dec. 14, 2016 
Holiday Social  

SITE Canada is Social! 
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The ICE Award builds on the SITE Crystal Award program that has 

served as the global benchmark for excellence in travel incentive 

programs, and is regarded as the 

highest honour in the motivational 

events and incentive travel industry. 

To build on that theme, our ICE 

Award celebrates the best in 

Canadian incentive travel programs 

or superlative incentive 

destinations. 

The ICE Award will be given in two categories, Program Excellence and 

National Excellence.  

Here is your chance to showcase the incredible, noteworthy programs 

that you create for clients, or showcase an incentive partner as an 

incentive worthy destination. Enter now and make this your year to 

shine.  

Award winners will be announced at SITE Canada’s Annual General 

Meeting in 2017. Visit the SITE Canada website for your application. 

2015 ICE Award Winner - Program Excel lence  

Metracon Travel Group Inc.  

2014 ICE Award Winner - Program Excel lence  

Meridican Incentive Consultants  

 

 

SITE CANADA Strategic Partners 2016  

Canadian Incentive Excellence  

Join SITE in magnificent Panama City, Panama for the SITE Global 

Conference. Each year, SITE members from around the world 

convene at the Global Conference for three days of premier 

educational sessions, networking activities, and cultural exploration 

in one of the world's most dynamic incentive travel locations. This 

year, we look forward to our most vibrant conference yet, featuring 

the colourful and historic sights of Panama and a schedule of 

world-class speakers.  

Our own Hayley Bishop, CMP, is just one of the speakers to 

present in Panama. Go to the SITE website for further information 

on accommodations, to see the full slate of educational topics, 

networking sessions and cultural tours.  

 SITE Global Conference 
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A Glorious Day for a Game of Golf   

  
 by Joanne Hall  

The 8th annual SITE Canada Golf Tournament was another 

HUGE success this year! It was a perfect day on a brand new 

course, with amazing weather and a wonderful group of 

industry professionals. The Country Club in Woodbridge 

outdid themselves providing top notch service, and our 

golfers certainly enjoyed their rounds on such a picturesque 

golf course. Kudos to the entire events team at the course for 

a job well done. Our golfers were treated to many goodies 

and prizes throughout the day as they visited the sponsor 

holes and networked with industry leaders. We had 

tremendous support from our industry partners. 

Once again, our chosen charity was KidSport. A portion of 

the proceeds raised during the raffle and live auction went to 

this fantastic organization. KidSport continues to help 

underprivileged children play organized sports, bringing to life 

their slogan …“So ALL Kids Can Play.” We heard from Mrs. 

Gabriel who shared with us how her three kids have been 

exposed to some great sports programs through KidSport. 

With her thoughts in mind, the live auction got underway with 

five great items to bid on. Thanks to the generous support of 

our industry partners for trips to Fort Lauderdale, Panama, 

Washington, Los Angeles, London and Paris. All in all, we 

raised close to $3,500.00 for KidSport. So, a BIG thank-you 

to our sponsors for donating these great packages for our 

educational fund efforts and this worthwhile charity. 

Photo credits both pages: The Image Commission  
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There are so many people to thank for helping make this tournament 

successful.  Without the support of our title Sponsor AlliedPRA, none 

of this would have been possible. Although we bid them farewell as 

title sponsor this year, I know they will continue to support SITE in 

other ways. Thank you AlliedPRA for FIVE years of your generous 

support. Thank you as well to our strategic partners who play a big 

role in the success of this tournament: Meetings & Incentive Travel, 

Ignite, The Image Commission and Porter Airlines.   

And finally, a BIG shout out the entire golf committee.  Months of hard 

work paid off and we couldn’t have done it without you. Thank you to 

Liz Akey - EMA Marketing Ltd., Joanne Keating – Meridican Incentive 

Consultants, Trina Arjoon – Communiqué, Léah Cournoyer – 

Cascadia, Natalie Lowe - Celebrate Niagara, Morag Donald - Incentive 

Insight, Susan Bernad – ALHI, Rebecca Alexander - PEI Meetings & 

Conventions and Jason Boyer - SITE Canada.  And thank you to our 

volunteers the day of including John Crowe, Ellie MacPherson, 

Maureen Peets, Bianca Mustillo and Jeanette Faria 

We look forward to seeing you next year.  

Mark your calendars and save the date… 

Monday, August 21, 2017. 
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and speeches by both former Prime Minister Stephen Harper and 

current Prime Minister Justin Trudeau. Government is beginning to 

understand the impact we have. This is due in part to the enormous 

efforts the BEICC has put forward in building the messaging around 

the CEIS 3.0 data and launching awareness campaigns allowing us 

to have a seat at the table with various levels of government. Our 

industry’s value is now being talked about and included as part of 

the lesson plan in post-secondary programs. We are changing the 

perspective one student at a time.  

In May, the BEICC was invited to speak at the Destination Marketing 

Association of Canada (DMAC) conference in Waterloo, Ont. The 

BEICC discussion was to primarily introduce our initiative to work 

with the Conference Board of Canada and Sports Tourism and 

develop a tool that will measure the economic impact of an event on 

a specific region within Canada. In short, we would use the data 

from the CEIS to begin calculations while also collecting real time 

data. During our time with DMAC members, we were able to 

discuss areas of improvement in terms of data collection and 

representation for regional DMOs.  

Later in May we were also invited to speak at an event hosted by 

Meeting of the Minds. Sharing the same information as we did at the 

DMAC meeting and learning what challenges we could potentially 

encounter. Great accomplishments in the last 1.5 years and all on 

zero budget dollars.  

Strategic Plan  

In June, the board gathered to discuss issues we have been facing 

and to look at the future of the BEICC. The board feels we are not 

garnering the same support from industry as we once were. There 

are many contributing factors and after much discussion the board 

has decided to move forward with investigating avenues that will 

by Rose Timmerman Gitzi, 2016 Board Chair 

As we head into fall, we are sending an update on BEICC activities 

over the last several months. It has been a busy year thus far and 

your board has been working diligently to determine a strategy that 

will move the coalition further.  

CEIS Survey  

In keeping with our focus to build and foster relationships with 

academia, the BEICC partnered with Ryerson University to roll out 

Canadian Economic Impact Study (CEIS) data collection survey in 

March. We had maintained the methodology of the CEIS 3.0 in an 

effort to remain true to the integrity of the data collection and allow 

us to identify trends.  

All stakeholders have indicated that they truly appreciate the idea of 

having this data, as it is vital in demonstrating the impact of 

business events on our economy and local communities, however 

the survey questions are difficult, cumbersome and at times 

confusing. Based on the feedback that there is change in workforce 

dynamics, the BEICC is considering a redesign of the study that will 

allow a more encompassing collecting of data. We will be 

connecting with industry professionals at all levels to invite them to 

the table when we begin discussion for the redesign.  

The BEICC would like to recognize and thank Ignite and Meetings & 

Incentive Travel for their support in this endeavor and their 

continued support of the BEICC, as well as those who took the 

time to make their voice heard by completing the survey.  

 

External Relat ionships  

Your board has continued to foster and grow connections with 

government to share the value of what we do. We have made 

much progress in this area. This is evident in recent commentaries 

BEICC Update   
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allow us to align ourselves with organizations that have an 

already established focus on business events or an existing 

advocacy program and to leverage some of the momentum 

behind movements such as Meetings Mean Business.  

The coalition was formed as a reaction to an issue and at that 

time there was wide industry support. We no longer have that 

issue as a focus and feel we no longer have the same level of 

industry support. This creates a challenge for a volunteer board. 

The idea of the coalition is still something the board feels is 

necessary. 

We now need to further engage everyone to learn about and 

share our focus—the BEICC goals include providing 

information, tools and stories to show the real impact the 

industry has on businesses, economies and communities.  To 

advocate on behalf of the Canadian business events industry 

and ensure its continued growth and success.  

 

 

 

Actions for the board through to 
November include:  

 
• Reaching out to TIAC to better understand how we 

can play a more significant role in their lobbying efforts 

that impact business events  

• Transformation of BEICC to strengthen the advocacy 

role  

• Reaching out to the board of Meetings Mean Business 

to discuss how we can leverage synergies and 

momentum for each of us  

• Endeavour to gain true pan industry support for BEICC  

• Investigate the creation of a toolkit for the industry  

• Better communicate with our members and the 

industry  

Your board thanks you for your continued support.  
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 Coach’s Corner 

In a cheeky twist from the NHL we bring you Coach’s Corner. If you 

are new to SITE you need to read this. If you are a veteran, then you 

definitely need to read this. Dating back to days at Oxford University, 

around the early 1800s, the word coach was a slang term used for 

someone who would “carry” a student through exams. Today it is an 

endearing reference used by aspiring apprentices for their mentors 

who instruct, guide and lead them in their quest for excellence in their 

field of interest.  

Along these same lines, the SITE Canada Young Leaders program 

provides peer support, networking opportunities and the skilled 

mentorship of SITE veterans who graciously volunteer for the task. 

Offered to those under the age of 35 or new to the industry (qualified 

at less than five years of experience), the SITE Young Leaders program 

has been embraced worldwide by the international SITE community. 

SITE Canada has introduced a mentorship program where industry 

veterans are paired with a Young Leader to oversee their progress as 

an incentive industry colleague.  

by Karen Dockri l l   

From left: Jennifer Thorne, and Liz Akey, CMP 
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The Young Leaders program has six active chapters with five in the 

works and over three hundred Young Leaders worldwide. I was 

fortunate to catch up with one such SITE coaching pair, our very own 

Liz Akey, CMP and Young Leader, Jennifer Thorne. I hadn’t met either 

of them personally but I instantly felt their connection. In fact, I could 

hardly corral their enthusiasm for the program.  

As current president elect of SITE Canada (16 year member) and with 

25 years of industry experience, Akey has spent countless hours 

working in board positions and on various committees of SITE Canada. 

“It really doesn’t feel like work because I love helping and collaborating 

with fellow industry professionals,” Akey explains, “I have a general life 

philosophy that we need to reach out and support one another in life.”  

She recounts her early days in the industry when she started with 

TravMark. “I had a fantastic mentor for six years, my employer Susan 

Melnyk. She was a SITE member and she helped me understand the 

business, its players, how to connect with them and the importance of 

getting involved with SITE.”  

As we discuss the core values of SITE I push for Akey’s advice to SITE 

members. She underscores the importance of getting involved, 

participating in committees, reaching out and pushing oneself to meet 

others within SITE. Putting action into words, this is exactly how Akey 

and Thorne met on a FAM trip to Round Hill in Jamaica two years ago. 

During their time together Akey elaborated on the value of SITE. 

Thorne, being fresh and new to the industry, was quick to seize the 

opportunity. 

While new to both SITE Canada and the industry, Thorne has the 

resume of a prize fighter; 20 years of sales and marketing in the field of 

information technology. It was on her husband’s incentive trip that she 

reflected on her career path and decided to detour into more 

meaningful work, which ironically led to her current role as director, 

client engagement at Lorandus. 

She initially joined SITE to connect, network and bring awareness to her 

portfolio. Under Akey’s guidance she was soon active on event 

committees—her first being our upcoming Education Day. “I feel 

fortunate to have a go-to person like Liz within the industry,” says 

Thorne (I feel her smile over the phone, her fondness for Akey clearly 

evident).  “We do calls, meet for coffee and bounce ideas off of one 

another,” she continues. “I know that she is always looking out for my 

best interest and will pick me up when I am feeling discouraged with my 

portfolio. She’s like my Mama bear. She’s got my back.” 

 

“I have a general life philosophy that we need 
to reach out and support one another in life.” 
 

We continue to talk until I flip the tables and ask her what advice she 

would give to new Young Leaders. “Don’t pretend to know everything” 

she adds, “and be open to seeing things differently. Put yourself out 

there to connect with others who have more experience than you 

because you will always learn something from them.” She pauses for a 

moment to determine whether that is enough, but quickly adds one final 

thing. “I have to say, I think it’s criminal that more people aren’t doing 

this. The value far outweighs the time commitment that you need to put 

into it.”  

And so there is no greater example of commitment, teamwork and 

passion for a common purpose than coach and apprentice, with our 

SITE Canada mentors and Young Leaders. Much like Don Cherry and 

Ron MacLean, this SITE Young Leaders’ pair has created something 

beautiful together. Beyond new business opportunities, strategic plans, 

sales objectives and portfolio building, their friendship will now rival the 

legacies of Stanley Cup winning teams.  
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Name: Joe Orecchio  

Company: Road Ahead Meetings 

and Events  

Year you got your start in the 

events industry: 1991 

Years as a SITE member: 11 

or 15 depending on who you ask. I 

think I dropped a couple of years 

around 2005  

Your f i rst industry job: A&C Travel  

Favourite act iv ity in your free t ime: That’s a tough question, 

sometimes doing nothing at all   

Favourite quote that motivates you: Individual commitment 

to a group effort makes a team work, a company work, a society 

work, a civilization work. — Vince Lombardi  

Member Insights   
by Melaya Horsten, CMP 

SITElines caught up with Joe Orecchio, who has been a long-time member of SITE Canada, and served as president in 2011.  

Be sure to extend a warm welcome to our new 
members of SITE Canada at upcoming events. 

Vicky Gregoire-Tremblay, Town of Inuvik  

Elaine Martyn, HRG North America  

Anne Obdam, The Planners Resource Group 

Cheryl Hurlbut, InterContinental Hotels Group  

Hugo Veilleux, Meetings & Events by Club Med  

Janice Ruddock, Destination Halifax 

Alexandra Sklierenko, Fogo Island Inn 

 

New Members 

What was it that attracted you to the events industry? 

The variety of activity. Very rarely are two events alike.  

Have you noticed any significant changes to the industry from when you 

started?  

The most significant change is technology. The principles of incentive 

travel have not really changed but the delivery has been completely 

affected.  

What special skills do you feel incentive travel planners should focus on 

developing most?  

When I figure this out for myself, I will be happy to share. 

You have been president of SITE Canada and the Business Events 

Industry Coalition of Canada (BEICC). What was it that inspired you to 

take on these important volunteer roles? 

Achieving the presidency or chairman role were not the intention when 

joining either of those organizations. I joined SITE Canada to be part of 

an industry organization that I felt matched my business goals and 

aspirations. And I joined the board to become more involved in the 

community, although I wasn’t really sure what I had to contribute. Once 

on the board, you are compelled to contribute in whatever way you can 

and this fosters your passion for an organization. Leaders ahead of me 

encouraged and mentored me to the role of president. I am very 

grateful to a number of individuals who helped me achieve the goals I 

did. Both SITE Canada and BEICC contribute to the fabric of the 

business events industry, and I am proud to be a part of these 

organizations. 

What role do you feel SITE plays within the business events industry 

here in Canada? 

Motivational events are very much alive and well in Canada and are well 

represented by the members and the board of SITE Canada. As one of 

the founding members of BEICC, SITE Canada needs to continue to 

contribute to the larger industry conversation.  

What is the best familiarization tour you have ever been on and how did 

it help you sell this destination to your client? 

An Ireland FAM—the host DMC went to great lengths to demonstrate 

the potential of the different cities we visited. They seemed to be very 

aware that not every program has a healthy budget. 
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Global View  
 

Fall is a busy time for everyone, as we plan our future incentive programs, attend industry events and visit with friends and family over 

Thanksgiving. It’s an especially busy time for SITE Global. 

The Global Conference is only a few short weeks away. The Panama host team has been working hard for the last 18 months to put together 

an incredible conference. The SITE Global Conference education team has spent the last year focused on bringing great keynote and breakout 

speakers to the event.  We hope you will join us in Panama. 

Daryl Keywood and I have been managing the education portfolio this year. We started out with a daunting list of things we wanted to 

accomplish, but as the end of the year approaches we have many items checked off of our list.  

• CIS is now avai lable on-l ine. I t  was launched at the Maritz Col laborat ive in August  

• The Job Analysis project has been completed. I t  demonstrates what competencies are needed for each level of 

an incentive professional’s career. This analysis is assist ing us with development of education and our 

cert i f icate programs  

• The Cert i f icat ion Committee is wel l  underway in developing a new mid-t ier cert i f icate and redesigning the 

CITE program 

The entire SITE curriculum has been reviewed by industry volunteers and we are now working on developing on-line webinars and tools that 

individuals and Chapters can use. We provided facilitators and speakers for many international partner tradeshows/programs including: MPI, 

IMEX, IT&CMA and several others. All of the above could not been accomplished without the support of many volunteers including our very 

own Lynne Coyne who “volunteered” on many occasions. Thanks also go out to the SITE Canada board, SITE Foundation and SITE 

headquarters.  

I look forward to continue the work we have started on the Education Committee and ensuring that SITE always puts education to the 

forefront. If you are interested in volunteering on one of the International Committee’s please reach out to me at Jglynn@meetingencore.com  

by Jenn Glynn  
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Beyond the Facts  
 

by Jan Zandboer 

We get it, reports can be a tough read at the best of times. Yet 

without the facts, figures and trend insights that studies provide, 

we would have very little to defend our value proposition to our 

clients, or our overall economic impact to the tourism industry 

around the globe.  

The SITE Foundation is committed to compiling this information 

and making it accessible to its members. We’ve all seen the new, 

easy to read highlights revealed with the 2017 SITE Index but have 

you used this data to your advantage? 

At SITE Education Day next week, we are pleased to welcome Kurt 

Paben, a 30-year veteran of the loyalty industry. He leads the 

Channel and Employee Loyalty team for Aimia in Minneapolis, MN, 

including the company's events business. He is also SITE 

Foundation’s immediate past president. 

It is with the 2017 SITE Index Survey in mind that Paben will 

help us understand trends in our industry, how to promote the 

business case for incentive travel and how to position yourself for 

growth beyond 2016.   

The primary role of the SITE Foundation is in three main areas: 

• Development of industry-leading research branded 

“Incentive Travel Business Results” 

• Leverage this research to create content for the SITE 

Education Curriculum and funding grants 

• Show the importance and industry leading capacity for 

Incentive Travel globally 

Only a few spaces left  for 
Education Day  

 
— a legacy SITE Canada 

event  
 

Tuesday, October 25th 
The Boulevard Club, Toronto 

 

About Our Speaker 

Kurt Paben 

President, Channel and Employee Loyalty, AIMIA 

Minneapolis, MN  

Kurt Paben is passionate about connecting the science of data with the development of 

personal relationships — believing more engaged employees and higher-performing 

business partners deliver long-lasting customer loyalty. Paben has played an active role in 

industry roundtables, advisory boards and speaking engagements. He currently serves on the SITE Foundation Board of Trustees as immediate past 

president. Kurt received his Bachelor of Science degree in marketing from the Kelley School of Business at Indiana University. He has also completed 

the Executive Leadership Program at the Carlson School of Management at the University of Minnesota. 


