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President’s Message  
by John Crowe 

CHANGES  

Change is the law of l i fe. And those who look only to the past or present are 

certain to miss the future. 

—John F. Kennedy  

SITE Canada has planned several changes to our programs this year and we hope you support 

our new direction. We kicked it off changing up our venue for the SITE Social that took place at 

Jazz Bistro on April 13. Traditionally this event is held in a larger space but with the venue 

change this year, we created a more intimate setting for our members and guests.  

We also introduced an electronic platform for our silent auction allowing SITE members to 

review and bid on items prior to the event. The bidding wars started early and I’m happy to 

report that the silent auction component raised the most money to date. 

This will be our first year hosting a major event with a sibling chapter. On June 2 we will be co-
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hosting our first event with SITE Northeast at Hornblower Niagara Cruises in Niagara Falls, Ont. Join us for North X Northeast: A Cross Border 

Connection. This event is sure to create new relationships between US and Canadian members and guests. We have also created a FAM for hosted 

buyers who will spend two days in Niagara Falls experiencing this iconic destination. 

After seven years at Angus Glen, we have decided to change the course— literally and figuratively— for our annual golf tournament prior to 

IncentiveWorks on August 15. The Country Club in Vaughan will be hosting this perennial popular event. It’s always a sell-out, so register early. The 

highly rated Country Club course will allow all golfers and sponsors a new experience before the busy work week begins at Canada’s largest incentive 

show. 

We have some exciting changes coming down the pipe for Education Day taking place on October 25 too. Without giving too much away, I can assure 

you that the day, recently dubbed “Reveal” will be a very interactive program including a greater opportunity to liaise with suppliers, sponsors and 

industry colleagues. 

Just like the seasons, SITE Canada is always changing.  

 As technology, business and our industry evolve, our goal is to ensure our members know the latest trends and how this can affect your business. I 

look forward to seeing you at the events taking place this year and hope that you like the changes we’ve made.  

 

 

SITE Canada Calendar 
 
 

June 2, 2016  
North X Northeast: A Cross 

Border Connection  
Niagara Fal ls, Ontar io  

 
Aug. 15, 2016  

Annual Golf Tournament 
 The Country Club,  

Woodbridge, Ontar io   
 

Sept. 21, 2016  
Chapter Meeting  

Oct. 25, 2016  
SITE Canada Education Day  
The Boulevard Club, Toronto  

 
Nov. 5 - 7, 2016  

SITE Internat ional Conference 
Panama City   

Dec. 14, 2016 
Holiday Social  

SITE Canada’s Swing into Spring – April 13th 

ALHI
Global Luxury Alliance - 23 Cruise Ships & DMCs in 100 Destinations Worldwide.

Celebrating 30 Years of Global Sales Service
for our Portfolio of Luxury Hotels across  
North America, Europe, Middle East & Asia. 
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 Jazz Into Spring   
by Onika Dainty  

The only constant in our industry is change. SITE Canada decided to honour that pillar 

with our 2016 Spring Social held at the Jazz Bistro, celebrating the season and all the 

changes that come with it. We welcomed 136 of our closest industry colleagues to 

participate in an evening of entertainment, networking, our raffle and an exciting live 

and silent auction.  

For the first time in SITE Social history, our committee chose a venue that created a 

cozy atmosphere from the top floor reception area, to the two-tiered seating that had 

guests connecting on a more intimate level. Our venue sponsor, the Jazz Bistro, 

provided our guests with a classic ambiance and the smooth sound of a pianist playing 

throughout the evening.  

In keeping with our theme of change, SITE Canada made a very bold and ultimately 

successful decision by hosting the silent auction online. Our partnership with Givergy, 

an on-line auction host, created a buzz among guests and bids on our silent auction 

items were being made before doors even opened for the event. The silent auction 

raised $17,000, with the live auction bringing in just over $7,000 and our raffle raising 

an even $1,000.  

We are pleased to announce that our fundraising goals for this year’s Spring Social 

were met and exceeded thanks to the efforts of our members, partners and sponsors.  

A portion of the Raffle and Auction proceeds will benefit our chosen charity for the 

event—Yellow Brick House—as well as SITE Canada Educational Reserve Fund (ERF). 

We are grateful to all the volunteers that helped make the 2016 Spring Social a 

success.  

Thank-you to our Social Committee event volunteers:  

Director: Gabrielle Spanton  

Tit le Sponsor: Gina Tsirmpas, Hard Rock Hotel  

Technology Liaison: Heidi Baillie-David   

Planning and Operat ions: Debbie Cotton-Burinski  

Production and On-site Logist ics: Alyssa Merrick  

Donations Liaison: Catherine Rogers  

Communicat ion Liaison: Onika Dainty 

Thank you to our event sponsors.  

 Tit le Sponsor: Hard Rock Hotels All Inclusive Collection  

Venue Sponsor: The Jazz Bistro  

Table Wine Sponsor: Peller Estates and Trius Winery  

Auctioneer: Frances Fripp of Toronto Event Auctioneers.  

Congratulations to 
Gabriel le Spanton and 

her committee for a 
wonderful evening.  

Photo credits: The Image Commission 
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Value $4,500 USD 

 

A huge thank-you to our industry friends who donated gifts to the 

live and silent auction and our raffle. Special mention to Mike 

Miguel of WestJet who graciously donated a raffle prize on-site!  

Part of the funds raised will be donated to the Yellow Brick 

House—Rebuilding Lives, Empowering Abused Women and 

Children, our chosen charity. Yellow Brick House works towards 

empowering women and children by giving them the support they 

need to live free of abuse and violence. Yellow Brick House has 

two emergency shelters with 41 beds and 10 cribs and short-term 

second stage housing for those transitioning from the shelter back 

to the community. Their outreach programs help women and 

children deal with the social, economic and emotional impact of 

abuse through counselling, therapy and group support and a 

public education program that reaches over 7,000 youth a year. 

 

 

Photo credits: The Image Commission 
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she sees for people in the industry to embrace and succeed at social 

media for their own businesses.  

Maureen joined SITE to meet a broader network of peers and to keep 

abreast of the industry. As a new member of SITE, Maureen has 

made several new connections and reconnected with many old 

friends.  

“I have attended several SITE Canada meetings so far and the 

members are all very welcoming. You can feel the friendship in the 

room and I leave every meeting with a couple of new connections.”  

Recently, Maureen provided photography and social media services 

for Liz Akey of EMA Marketing, a SITE Canada member to celebrate a 

10-year client celebration. She also is also working with Natalie Lowe 

of Celebrate Niagara with a few projects in progress. Maureen 

recently joined the Communications Committee where she hopes to 

get to know SITE Canada a lot better. 

GainInSITE  

Maureen Peets,  

Principal & Founder 

Smash House | Photography 

& Social Media 

Maureen Peets is a new 

member of SITE Canada but 

is no stranger to the industry. 

Smash House is a boutique 

firm that provides event, 

website and corporate 

photography and social media 

services to the meetings and incentives industries. Maureen has a 

broad base of marketing and event experience—working for over 20 

years in a business law firm with multiple offices as well as working 

with businesses, non-profits and arts organizations leading 

photography, marketing and design projects and a range of events.  

In the corporate world, Maureen led many creative projects including 

photo shoots, video, podcasts and publications from concept to 

execution. In addition she managed the firm's website and led digital 

marketing special projects such as launching the first iPhone app in a 

Canadian law firm, a mobile website and social media channels. 

Smash House was born out of this experience and also for the need 

by Liz Akey, CMP  

Business events, from huge conventions and trade shows to 

smaller conferences and seminars, are big business in Canada. It’s 

the business of getting people together to share ideas, make 

connections and do business. The Canadian Economic Impact 

Study (3.0) that was released in March 2014 indicated that the 

business events industry is a powerful driver of economic growth.   

It is time to refresh those figures and to that end, we need your 

help. Please click on this l ink to complete the survey for CEIS 4.0. The new survey will follow the same protocols as 3.0 so we will be able to provide 

trend analysis along with regional and national data. This survey is vital for the industry so we hope everyone will get on board to participate.  

Thank you for your participation in this vital industry activity. 

Canadian Economic Impact Study 4.0  
by Joe Orecchio  
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North x Northeast: A Cross Border Connection 

Border ConCCConnConnectionoder  
SITE Canada is thrilled to announce its inaugural event in partnership with 

SITE Northeast USA, hosted on June 2nd in Niagara Falls, Ont.  

This event truly embodies SITE's values and is a testament to collaboration. 

It is a chance to meet new sibling chapter members, network with industry 

friends, learn about cross border trends and incentives close to home, 

partake in regional cuisine, sip on Niagara's bounty and—most 

symbolically—celebrate our partnership while cruising along our shared 

waterway.  

This is a must-attend event. Register now and bring a non-member at the 

member rate. Or, sponsor a planner for the outstanding two-day hosted 

buyer familiarization tour, driven by GainInSITE. Only a few spots remain.  

We look forward to welcoming our friends south of the border with true 

Canadian hospitality.  

With gratitude to our sponsors and partners, we welcome you to join us for 

an unforgettable experience. Visit our website to register.  

by Hayley Bishop, CMP 

Photos on right courtesy of Hornblower Niagara Cruises  
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Global View  
by Jennifer Glynn  

The first quarter was busy for SITE Global. Our inaugural Incentive 

Summit America (ISA), was a great success with 80 planners and 

suppliers hitting the slopes of Snowmass Village, Colorado and 

enjoying the hospitality of the Viceroy Hotel. ISA combined great 

educational content and networking opportunities. If you are 

interested in participating next year reach out to Philip Eidsvold at 

phi l ip.eidsvold@aimia.com. 

SITE also participated in IMEX Frankfurt with a booth, educational 

sessions, a Young Leader and a Chapter Leader Meeting. Different 

receptions were also held around the tradeshow floor, but the 

premier event of the week was SITE Night Europe. 

If you are traveling this Spring, you can find SITE educational 

sessions at both IBTM and MPI-WEC.  

Our Education Committee has been working hard on reviewing 

curriculum for our upcoming Global Conference in Panama this 

November. Other initiatives we are working on include: launching 

the CIS designation course on-line, the re-launch of the CITE 

designation, creating access to training for our global Chapters, 

and a Train-the-Trainer program. We are also working on 

developing Incentive Summits in Asia and Europe. 

 

  

 

Photos by Jennifer Glynn  
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Applications for SITE Canada Scholarships to attend global industry 

events will soon be open. At events, part of the monetary proceeds 

pave the way for members to attend global events with the help of 

our Educational Research Fund. All members are invited to apply for 

these scholarships, with two available for Young Leaders only, and 

two available for all members to attend the SITE Global Conference to 

be held in November in Panama City. The funds help defray costs 

associated with travel to these events.  

 

The date for al l  appl icat ions this year is July 11, 2016.  

 Visit the SITE Canada website for applications in mid-May. 

 

SITE Canada Young Leaders Scholarship—IMEX America 

One scholarship award for $1,000  

SITE Canada Young Leaders Scholarship — Global 

Conference  

One scholarship award for  $2,375 

SITE Canada Education Scholarship—Global Conference  

Three scholarship awards for $2,375 each for non-Young Leaders 

 

 

In addition to the SITE Canada Scholarship opportunities, SITE offers an 

annual scholarship to attend the SITE Global Conference as well.  

The David Riddell Memorial Scholarship was created in memory of SITE 

Past President David Riddell to provide an opportunity for worthy 

individuals to participate in SITE educational programs. The scholarship 

will fund Global Conference attendance costs up to $2,500 for one 

recipient chosen based on financial need and submission of an 

application and essay explaining the personal importance of SITE and 

attendance of the conference. A chapter leader, preferably the 

president, must vouch for the individual on the application. Registration 

for the SITE Global Conference will be open soon, so visit the SITE 

Global website to apply.  

 

A Scholarly Endeavour  
by Hayley Bishop, CMP 

SITE CANADA Strategic Sponsors 2016  
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Name: Roni Feldman CMP, DMCP, 

CIS 

Company: Roni Feldman & 

Associates Inc. 

Year you got your start in the 

events industry: 1979 

Years as a SITE member: 30 

years and counting! 

Your f i rst industry job: DMC and planner 

Favourite act iv ity in your free t ime: Travelling the world 

Favourite quote that motivates you: “It is my pleasure to 

serve, not my job.” 

  

 

 

Member Insights   
by Melaya Horsten, CMP 

This month, we took some time out to chat with Roni Feldman, CMP, DMCP, CIS, owner of Roni Feldman & Associates Inc. As a 30-year 

member of SITE, Roni shares with us her unique perspective on the progression of our industry and provides some great advice for those 

seeking to build their careers. 

Be sure to extend a warm welcome to our new members of SITE 
Canada at upcoming events. 

Andrea Birdsall, Student 

Corinne Cross, Pan Pacific Vancouver 

Danielle Ludwick, Student 

Arlene Samuel, Humber College 

 

 

New Members 

I know you’ve done so much for the SITE Canada Chapter! 

Why did you feel it was important to volunteer? 

It is important for personal and professional growth.  I 

believe in the lyrics from the Circle of Life song, “You should 

never take more than you give.” 

What was it that initially attracted you to the incentive industry? 

I have been involved with incentives for over 30 years.  It was a huge 

struggle to get industry leaders to accept that Toronto was a wonderful 

destination for incentives.  I was on several industry panels and was 

always the only one promoting Toronto for incentives. Everyone was 

always pushing large association conventions that would fill the 

convention centre and the large hotels. Incentives are all about 

experiences not programs and each year has to top the one before.  I 

love the challenge! 

Do you think attendees are motivated by different factors now than 

when you started in the industry? 

In some ways, the ‘money can’t buy’ experience is becoming more of a 

challenge each year.  World travel has become more common and 

therefore unique destinations are being sought more than before.   

 What are the biggest changes you’ve had to make as a planner, and 

as a company, to service the changing nature of events? 

Certification has been critical as without it, anyone could ‘hang up a 

shingle’ and there were people not operating on a professional level, 

that reflected negatively on the industry.   

Meeting planning in general struggled to get the professional 

recognition it deserved. Now due to a number of efforts, it is a 

recognizable profession that has a huge economic impact. 

Lead times have become shorter and shorter.  

What is it about SITE that attracted you to join? 

Thirst for knowledge and ongoing networking. When I started in this 

business, there were no university or college courses. We looked to 

industry organizations for our source of education and sharing of 

knowledge. An added plus is meeting incredible people that have 

become lifelong friends. SITE has always been a global organization 

with incredible opportunities. SITE has enabled me to feed my passion 

for travelling the world and experiencing new cultures.   

How has your involvement with SITE helped build your career? 

SITE is an incredible source of education, networking and clients are 

very loyal to SITE vendors.  
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Reveal 2016 – Get Connected  
 
 

by Melaya Horsten, CMP 

It’s what we do—we connect people. We design experiences that 

bring people together because we know it has the influential power 

to motivate, to break down barriers and to change perceptions. 

But have you ever stopped to really look at the why factor?  Often 

we take for granted that we simply know human interaction works. 

Research from the world of neuroscience suggests that we are 

wired to be social and that the need to connect, interact and 

communicate lies at the heart of what it is to be human. This 

October, we will welcome Jonathan Bradshaw from The 

Meetology® Lab to SITE Canada’s Education Day—Reveal. He will 

take us beyond the sometimes over-simplified Maslow’s Hierarchy 

of Needs, to a much deeper understanding of this unique human 

phenomenon. 

Bradshaw’s rich company archive of behavioural research 

uncovers science-based insights, as well as practical tips, tools 

and techniques, on how to maximize your performance 

professionally—as a planner or industry supplier—navigating the 

unique world of motivation through joint experiences.  

Mark your calendar for Education Day — 
a legacy SITE Canada event 

Tuesday, October 25th 
The Boulevard Club, Toronto  

 

Jonathan Bradshaw, CEO 

The Meetology® Lab 

Jonathan Bradshaw researches, speaks, writes and trains on Meetology®—the fascinating psychology 

powering human connectivity. He is CEO of the Meetology® Lab and leads the company's team of 

behavioural scientists in collating and delivering research from areas such as psychology, emotional 

intelligence and neuroscience that relate to how humans connect and interact more effectively. As a 

popular keynote speaker Jon has presented at conferences and business events in over 30 countries and 

is an award-winning columnist and blogger. 

Away from work Jon is a keen sportsman. Once a semi-professional footballer, he has run his own 

personal training business, climbed Mt. Everest and Kilimanjaro, and organized and completed a 5,500 km 

European charity bike ride. 

Jon.bradshaw@meetology.com  
meetology.com   

@meetology  
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Upcoming Events  
 

Golf Tournament 2016 
Registration is Now Open 

 
 by Trina Arjoon  

Dust off your clubs and start practicing your swing for what 

is sure to be a fun filled day of golf and networking on 

Monday, August 15th.  

The tournament will take place at a new location this year, 

The Country Club, a beautiful and picturesque course just 

north of the GTA in Woodbridge. 

Registration for the 8th Annual SITE Golf tournament is now 

open to all industry members and always sells out quickly.. 

Visit the SITE Canada website for more details and the 

registration link. 

We are busy gathering some amazing raffle prizes and live 

auction packages. one of our incredible packages includes 

air and hotel to the host city of the SITE Global Conference in 

November; Panama City. Stay tuned for more details. 

We only have one sponsorship—for golf balls—left. Please 

contact Joanne Hall, Director, Golf with enquiries at: 

joanne.hal l@fourseasons.com. 

A portion of our proceeds will be donated to KidSport, a 

charity that funds sports activities for those less fortunate.  

Thank you to our title sponsor AlliedPRA for your continued 

support.  


