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President’s Message
It is hard to believe that almost a year 
has passed since my first message to 
the Chapter and there is just so much 
to reflect on. It has been a challenging 
year for our Industry, and we are not 
out of the water yet. But it has helped 
us to re-invent ourselves, to be more 
relevant. We learned more then ever 
that we rely on our cohesiveness in 
order to make the changes necessary 
to survive. This was a year to build on 
our relationships, to collaborate and to 
make our Industry better.

I am very proud to be part of the Site 
community and it has been my honour 
and privilege to serve. 

I feel that you, the member, are the 
heart and soul of this chapter. We 
hope to keep it healthy and thriving for 
years to come. As you see from the 
picture above, we were recognized 
for our efforts. I could not have been 
more proud of each and every member 
of Site Canada when at the 2009 
International Honours Gala when it 
was announced that Site Canada had 
won the Chapter of the Year Award. 
Congratulations to all!

Last January, your 2009 Board of 
Directors began to create goals that 
would benefit our members and work 
efficiently in order to give our Chapter 
relevant business tools and create a 
community where our members would 
participate, learn and connect.

With three main goals to guide us and 
the three brand pillars aligning our-
selves with Site Global, we began the 
year with three main objectives: 

• Create a three year Strategic Plan
• Engage our members by forming 

committees of volunteers
• Enhance resources and knowledge 

vehicles for our members 

Our mission: To provide the opportu-
nity to make connections by engaging 
members through educational and 
motivational experiences

We worked hard throughout the year 
to follow our Goals in each of the 
streams:

1. Create global connections 
2. Provide motivational, educational 

and networking experiences; 
3. Foster business results 
4. Review Site Canada best practices

I believe that many existing members 
and new members alike have caught 
our enthusiasm as we grow in numbers 
and experience great attendance at our 
events.

This year for the first time we ventured 
into new territory with our very own Site 
Canada Golf Tournament. It was a fan-
tastic networking opportunity with our 
global community and local members. 

Our Summer Social in July was another 
successful event that has become 
renowned globally for it’s opportunities 
to connect with fellow Site members 
and guests from around the world. We 
achieved an unbelievable number of 
donations during a year where it was 
not an easy task. This event fuels 
much of our funding efforts that go 
back directly to educational programs 
and scholarships and provides us with 
the chance to give back to our charity, 
The Childhood Cancer Foundation of 
Canada. This year we wanted to gener-
ate more programming and assistance 
to their cause. We hope that you will be 
joining us at the Holiday event sched-
uled for the 16th of December; it will be 
a heartwarming experience.

Our Educational Team reflected 
another shining example of Site’s pro-
gramming generation. Our inboxes 
were full with fantastic comments and 
I am still hearing them, so thank you. 
Thanks also to Patrick Sullivan, our 
Site International President and Brenda 
Anderson, Site Global, President & 
CEO, for coming to share with us at 
our members only dinner and for their 
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participation in our Global panel at the 
Education Day. This was surely a mem-
orable day for all that attended. 

Memberships have increased thanks 
to the efforts of the membership team. 
They kept the members involved on 
committees, reached out to new poten-
tial members, and welcomed our new 
members. This emphasis on retention 
is important, ensuring our members are 
satisfied year after year. We are very 
proud as well of the efforts toward cre-
ating the Volunteer Champion Program 
and with our Nominees for the 2009 
year. We hope that you will come out 
to join us on February 10th, for the 
Site Canada AGM, to find out who our 
Volunteer of the Year will be. 

Our Publications and Communications 
team along with our Brand Champion, 
worked tirelessly on re-vamping all our 
materials, web-site, newsletter & press 
releases ensuring they were timely and 
relevant. Our goal of meeting the new 
branding of Site Global and refreshing 
our communications was met.

The Awareness Campaign engaged 
members from Newfoundland to 
British Columbia. They implemented 
the Blanket giving campaign to chari-
ties across this country of ours, bring-
ing awareness at the Site Golf and 
IncentiveWorks, to name a few. 

Site Canada also joined forces with 
nine other associations in supporting 
the initiative of the BEICC (Business 
Events Industry Coalition of Canada). 
We will keep all Site Canada members 
abreast of their developments in the 
coming months.

Regarding our by-law review, this proj-
ect is still on-going, as we are formally 
creating an Advisory Board to continue 
to review and bring a final document to 
you in the coming year.

Our Student Scholarships were also 
awarded again this year to two stu-
dents from George Brown College and 
they will be coming out to our meetings 
to engage and learn from our mem-
bers. Be sure and give them a warm 
welcome, Cindy Hwang, George Brown 
College and Jessica Stornelli, George 
Brown College. We provided them with 
a membership and funds towards their 
education as we believe these are our 
members of the future.

I personally would like to also thank 
our official Media Sponsor, Meetings 
& Incentive Travel, for your continued 
partnership this past year. We espe-
cially like to acknowledge your support 
in helping us get the word out about our 
Golf event and other events throughout 
the year. Thanks also to our Excalibur 

Sponsors, The Image Commission for 
your photography, keeping it fun to 
check out the photo gallery on our web-
site after each event and AV-CANADA 
for your support for all of our AV equip-
ment for our events, it has been a great 
help to us to be able provide quality 
events to our members. 

Our volunteer directors and volunteer 
committee members worked with dedi-
cation and passion for their Chapter 
bringing us to a place we can be proud 
of. Because of you, we can say that 
we are living our mission in providing 
the opportunity to make connections 
by engaging members through educa-
tional motivational experiences. We are 
all growing, learning and improving our 
industry day by day. Thanks to all our 
Volunteers!

It has been a great year and I will hold 
the memories close to my heart for 
years to come. Site Canada has pro-
vided the vehicle for professional and 
personal growth that I will never forget. 
I thank you for the opportunity to share, 
grow and learn. 

Sincerely,

Susan Prophet
Site Canada President 2009
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Announcing the 2010 Board of Directors
Site Canada, the leader in the incen-
tive travel industry, announces its 2010 
Board of Directors.

President:                    
Cathy O'Connor
Director National Sales
Carlson Hotels Worldwide 

President-Elect:
Joe Orecchio
CWT Meetings & Events

Secretary-Treasurer: 
Michael Drake
Director International Accounts
Westin Harbour Castle/Sheraton 
Centre Toronto

Immediate Past President:
Susan Prophet
Director, MC&IT
Tourisme Québec

Director Membership: 
Liz Akey, CMP
Executive Director
EMA Marketing

Director Social:           
Sandra Eagle

Director Education:
Richard Elliott
Publisher
Ignite Magazine

Director Chapter Meetings:
Pam Graham
President
Congress Canada

Director PR/Publications:
Vlad Haltigan, CITE
Producer Dreams & Memories
PDM(i)

Director Golf:
Joanne Keating
Special Projects Manager
Meridican Incentive Consultants

Director Sponsorship:
Susan Lanc, CMP
National Sales Manager
Meetings & Incentives, Hilton 
Worldwide

Site Canada would like to thank retir-
ing Directors Rachael Streek-Buma, 
Corporate Sales Manager, The 
Fairmont Royal York, Lesley Boughen, 
Tourism Manager, Vaughan Mills and 
Filipe Nepomuceno, Director of Sales 
& Marketing, Altima Concept DMC for 
their dedication and hard work over the 
past year.

www.theimagecommission.com
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Reflecting on the past year, my heart 
beats a little faster with the enthusiasm 
of this Chapter. I am so proud to be a 
member of the Site Canada Chapter. 
My role has been to work with our 
dedicated volunteers on each commit-
tee and our passionate 2009 Board of 
Directors. This year has been about 
vision and engage-
ment. It has been a 
great honor to serve as 
the chapter President 
and because of all the 
fine projects, programs 
and successes the 
Chapter achieved this 
year, I felt it was very 
important to report this 
to our global commu-
nity, so on August 7th 
we sent in our submis-
sion for the Chapter of 
the Year. This was no 
easy task, with gather-
ing all the information 
and statistics from the 
Directors and going through notes and 
minutes from all of our meetings. Also, 
I had great assistance from the Site 
Canada office with the help of Leslie 
Wright our secretariat. Once it was sent 
off it was a matter of waiting for a notifi-
cation that we would be in the running.

When we received notice that we were 
in the running as one of the nominees 
for an award, it fueled my efforts to 
submit for the Scholarship. Given this 
was an opportunity to be there should 
we win an award and also this was 
the only way I would be able to attend 
because our budget did not cover the 
International Conference. I was ecstatic 
when I heard the news that I had been 
chosen by the Scholarship Committee.

Cathy O’Connor, President Elect and 
myself travelled to Aruba together and 
shared in the anticipation of the days 
to follow. We landed on Thursday, 

October 29th, in Aruba, greeted by 
many fellow Site Members and Aruba 
partners that sponsored our travel to 
the hotel. Once we arrived, we had 
a bit of time to get oriented then off 
we went to the Leadership Dinner 
reception at the Divi Resorts Golf and 
Country Club, where we had a wonder-

ful evening to meet fellow leaders from 
different chapters from all around the 
globe. 

Friday, October 30th, was the Chapter 
Leadership Day, I was sent a request 
to sit on the International Leadership 
Panel with other Chapter Leaders, from 
Texas, Florida, Southern California, 
South Eastern USA and 
South Africa, so it was 
quite an experience. Our 
topics for discussion were 
Strategic Planning, Board 
Governance Structure, 
Keeping and Building 
momentum, Sponsorship, 
Site Re-Branding and Event 
Pricing. This session got 
off with much discussion 
on all issues, with Mary 
Jeanne Chapman, facilitat-
ing. It was so important for 
all of us from all over the 

globe to exchange ideas, issues that 
we all have in common and to discuss 
how we can improve and increase our 
membership, give quality events and 
learn what Site Global provides that 
support us. We came to the conclusion 
that we all need more communica-
tion vehicles to engage and exchange 
ideas throughout the year. I think this 
was a wonderful and relevant ses-
sion as we all realized we had a lot to 
share and Site Global will create more 
vehicles for the boards to engage ideas 
and best practices. Sean Mahoney, 
incoming International President, is 
going to post a Blog, so we can all 
have a place to have a voice.

Friday evening was the Opening 
“Welcome to Aruba Reception”. We 
followed a torch lit walkway with 
characters dresse from fire eaters to 
snake tamers. This welcome recep-
tion was a great way to see everyone 
from Canada - fellow Site Canada 
member, Emily Edwards from B.C., 
Robin Thompson, Canadian Tourism 
Commission, and many other members 
from other chapters around the world 
all rekindling their relationships from 
many years with Site.

Site International Conference,  
October 29 – Nov 2, 2009 
Scholarship Report Susan Prophet, Tourisme Québec/Destination Quebec
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Saturday, October 31st, was the 
Opening Session. Our Keynote 
Speaker was Professor Geoffrey 
Lipman, Assistant Secretary-General 
of the United Nations World Tourism 
Organization. World Watch was the 
general topic of the morning session. 
He encouraged destinations towards 
“going green.” Preservation of the 
world’s resources and climate is a major 
issue, and that the travel industry has a 
major role to influence positive change. 
Professor Lipman also mentioned that 
some economists are suggesting recov-
ery in 2010, and the U.S. figures show 
positive growth for the third quarter of 
2009, the first cessation of negative 
growth in a year. “However, we should 
be careful,“ he warned, “because the 
unemployment will keep rising, and we 
are not going to see an end until the 
end of 2011 or 2012; this is enormously 
significant.”

Professor Lipman continued to explain 
that although the end is not near we are 
seeing emerging markets such as India 
and China who are recovering quicker. 
Developed economies, which fuel the 
growth of the travel sector are likely 
to stay dysfunctional for some time. 
Neither consumers nor businesses are 
in a position to spend because debt 
remains high and unemployment is still 
rising.

On another note, Site launched their 
Site Index Survey, which the Site 
International Foundation produced and 
funded. This survey of buyers and pro-
viders of motivational events outcome 

provides us with 
observations showing 
that 76% are experi-
encing a decrease in 
usage. Interestingly, 
the majority of respon-
dents believe that the 
most salient factor in 
reductions is that of 
perception. More on 
this Site /Index sum-
mary can be found at 
siteglobal.com

The sessions I chose 
for the rest of the day 
turned out to be most 
informative, Thriving 
on Turbulence Hyper-Competitive 
Environments, with Ryan Peterson, 
PhD, MSc. and Strategic Business 
Planning that Works, with Thomas 
Hudgin, President of Wilmington Quality 
Associates each had relevant infor-
mation and trends to share. Dr. Ryan 
Peterson made many references to 
the Millennial generation who make 
up a great part of a work force. They 
are more informed, impatient, intuitive, 
innovative, they work on their holidays, 
not putting the blackberry away, and 
keep it not too far away in order to 
stay connected. They enjoy healthcare 
and wellness travel and spas, and 
non traditional travel. With the new 
trends they are choosing destinations 
like India, China, Australia and South 
America. There are trends towards 
smaller groups for motivational travel 
and multi-groups within the group, 
targeting different needs, such as well-

ness experience, to 
connect organically, 
lifestyle fulfillment, 
reconnecting & 
unconnecting and a 
unique experience, 
authenticity, value for 
money. In order to 
survive at this time, 
we must have flexi-
bility, flow like a river, 
be ready to re-invent, 
re-design and have 
adaptability. I also 
attended some great 
sessions in the after-
noon, following the 

Crystal Awards luncheon on Maintaining 
Strong Global Connections in Times of 
Uncertainity, with Janaki Severy, as well 
as Social Media Victorias with Patrick 
Schwerdtfeger (by the way, he is a 
fellow Canadian). Both of these courses 
were my favorites and I do have the 
handouts to share with anyone who 
would like to find out more. 

Saturday evening was another recep-
tion where we were welcomed at The 
Village across the street from the 
Radisson where they had local music & 
traditional Aruba dancers. I especially 
liked the costumes of the children who 
greeted us. Again, another opportunity 
to converse with our Site global mem-
bers in a experience of the island’s 
famous Dutch culture and Aruba 
Halloween costumes. They featured 
local cuisine of the restaurants in The 
Village.

Sunday, November 1st, opened with a 
Sunrise Walk with fellow members, then 
off to the Site Annual General Meeting, 
where we sat representing our Chapters 
by Continents. Site Canada members 
were seated with the North America’s, 
so we brought our Canadian flags and 
conversed on different aspects of what 
was affecting us. W were given an 
overview of the state of Site Global’s 
economic situation. They discussed 
the Coalition Collaboration, where they 
explained how we learned a great deal 
from the Pharma model, and how we 
have a new sensibilitys suggesting that 
we redefine how we go market and 
incorporating CSR elements.
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Site membership stands at 2,064 
members, a slight decline, which they 
attributed to job loss. The greater make 
up of the members come in at 883 
members in North America and 740 
in Europe making up the larger parts 
of the membership. The three larg-
est chapters are Southern California, 
Florida and the Netherlands. There 
are 34 chapters in all, globally. They 
announced that there would not be a 
stand alone Young Leader’s program in 
2010 and that the Crystal Awards are 
under re-development for next year.

Following this session we were walked 
over to the Radisson Aruba Hotel for 
the South Africa kick-off celebration 
for next year’s conference to be held 
in Capetown. This was a fantastic, 
up-beat, enthusiastic lunch, family 
style service of South African cuisine, 
entertainment and they also gave away 
a complimentary trip to next year’s 
conference. There was so much excite-
ment in the room, with people stand-
ing on their feet through much of the 
luncheon and enjoying the music and 
celebration. 

Around 3:00pm following the lun-
cheon, the activities that DePalm Tours 
hosted that a delegate could choose 
from included a tour of the island and 
its historic features, horseback riding, 
windsurfing and several others. I chose 
horseback riding, which was really an 
exhilarating experience given I don’t 
know how to ride, but we got to see 
some beautiful scenery on the North 
Shore of the island. We rushed back 
in just enough time (about 20 minutes) 
to shower and change for the Honors 
Awards Gala.

As you can imagine, this was the most 
important aspect for our Chapter to see 
if our efforts paid off with our submis-
sion of the Chapter of the Year. My 
stomach was indeed with great many 
butterflys, but my intuition knew that we 
would be recognized somehow, with 
all the hard work that this Chapter had 
put forth this year. We could not go un-
noticed, at least I prayed we did not. 

As we sat down near the front of the 
room, you could feel the excitement 
and anticipation of everyone in the 
room. It was not until they went through 
many of the awards that I realized that 
there were only two candidates left in 
the running for the Chapter of the Year. 
Much to my delight and elation, we 
were named “Site Canada, Chapter of 
the Year”, I literally jumped to my feet 
running to the stage, composing myself 
a little before attempting the stairs to 
the stage, and then they presented 
the Award, which they explained was 
chosen because of our accomplish-
ments; Chapter vision included build-
ing a Strategic Plan, aligned with Site 
Global’s and focusing on the three 
brand pillars and enhancing member 
resources by embracing the new brand 
and messaging, with eleven board 
members meeting bi-monthly, creat-
ing roles and responsibilities for each 
board member and director, imple-
mentation of our Board orientation, our 
code of conduct signed by each board 
member, a revamping of our by-laws 
and engaging more then 25 members 
as volunteers, were some that they 
mentioned. 

Talk about being on Cloud Nine, this 
was an amazing feeling, I had only 
wished the whole membership could 
have been there to receive this honor. 
This is your award, and we are proud 

Canadians to have reached this great 
honor to be recognized as the best 
Chapter in 2009 for the entire Site 
Global community. 

I am happy to say that this experience 
has enriched my life and will hold a 
special place in my memories for ever. 
I encourage every member to engage 
in a committee, participate in our Site 
Canada activities, get involved. Be sure 
to look for opportunities to connect 
also globally by joining the Site Global 
group on Linked-In. It is important to 
connect with your fellow Site members 
here and around the globe, to share 
best practices and to build lasting 
relationships. This too will enrich your 
professional and personal life, as it 
has mine. Thanks again Site Canada, 
I was a very proud member at this 
International conference and a very 
proud Canadian.

Warm regards,
Susan Prophet
Director, MC & IT Tourisme Québec/
Destination Québec
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Season’s Greetings 
& Happy New Year

To all Site Canada members and families!

   From Site Canada

(905) 566.5500      1.866.667.2345      www.av-canada.com      info@av-canada.com

Proud Supplier of 
Audio Visual Services to 

Site Canada

Audio Visual Equipment & Services  Lighting & Special Effects 

Staging / Set Design & Construction Simultaneous Interpretation 

Webcast & Videoconference Services Multi Media & Content Services 

Audience Response Polling System Digital Microphone Systems

Technical Production Services   Speaker Presentation Management Services

http://www.av-canada.com
mailto:info@av-canada.com
www.av-canada.com
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Membership Update
Liz Akey, Director Membership

We are thrilled to report that our mem-
bership has grown to 95 members, 
including faculty and students. 
We have an astounding retention of 
over 90%!!

As our Award Winning Chapter contin-
ues to grow, we would like to extend 
a warm welcome to our newest 
members:
 
Rita Plaskett, CMP, CMM, AGENDUM
Wendy McKenzie, Hospitality Connection
Susan Henderson, Deerhurst Resort
Jennifer Wood, CMP, Convene Inc
Cindy Hwang, Student
Jessica Stornelli. Student
 
A Huge Congratulations to our nine 
Volunteer Champion Nominees below:

1) Morag Donald – Incentive Insight
2) Jane Wallbridge – Carlson 

Marketing Canada
3) Sean Landis – Starwood Hotels & 

Resorts
4) Heather Douglas – Maritz Canada
5) Vladimir Haltigin – PDMI
6) Richard Elliott – IGNITE
7) Deborah Davy – Radonic Rodgers
8) Wendy McKenzie – Hospitality 

Connection
9) Pam Graham – Congress Canada

The deadline for the nominations is 
Thursday December 31, 2009. 
We encourage you to nominate a fellow 
member that you feel is very deserving 
of this Volunteer Award. Please fax to 
Site Canada 905-567-7191.

The Volunteer Champion will be 
announced and awarded at our Site 
AGM.

If you are interested in joining a com-
mittee and getting more involved with 
our Chapter please contact Liz Akey, 
CMP of EMA Marketing liz@emamar-
keting.ca or 905-338-6222.

We would love more 
assistance with Membership, 
as we are striving to achieve 
the 100 mark!

Business Events Industry 
Coalition of Canada Update

Steve Dempsey, Interim Chair, 
BEICC

As volunteer interim chair of the 
Business Events Industry Coalition of 
Canada, I am frequently asked, ‘How’s 
the Coalition Coming Along?’

Background: The Coalition is a unified 
voice representing Canada’s strong 
and vibrant business events industry; it 
is an umbrella organization comprised 
of the following business events indus-
try associations across Canada:

Canadian Association of Exposition 
Management (CAEM)

Canadian Society of Professional 
Event Planners (CanSPEP)

Canadian Association of Professional 
Speakers (CAPS)

Canadian Hotel Marketing & Sales 
Executives (CHMSE)

Convention Centres of Canada 
(CCofC)

International Special Events Society – 
Canada (ISES)

Meeting Professionals International – 
Canada (MPI)

Site Canada (Site)

Other industry associations have 
been involved in the development of 
the Coalition and are on the verge of 
becoming a founding member of the 
Coalition.

Update: Since the coalition concept 
was born in May of this year, we 
have retained professional services 
of a management firm and PR com-
pany, filed for incorporation, devel-
oped bylaws that will govern how the 
Coalition will operate, launched a web-
site, developed key messaging for the 
industry (on the website), had a booth 
at this year’s IncentiveWorks show, and 
met with dozens of industry and non-
industry leaders to (a) educate them 
about the Coalition and (b) develop an 
effective go-forward strategy.

The Coalition will evolve from an 
Interim to Official status as of January 
1, 2010. We are in the process of for-
malizing the individuals who will com-
prise the board, executive, advisory 

board and management team. This 
will all be in place in the next couple of 
weeks.

Next Steps: In a few short months, we 
have built a very strong nucleus for 
the Coalition to put ideas into action in 
early 2010 benefiting the industry as a 
whole. We appreciate that the past few 
months have required some patience, 
but rest assured that it is a far better 
strategy to plan our work before we 
work our plan.

If you have any questions, comments 
or want to get involved in the Coalition, 
please contact us at general@beicc.
com.

Windermere House is latest 
addition to EMA Marketing 
Portfolio

EMA Marketing is pleased to announce 
the addition of historic Windermere 
House to its portfolio of first-class 
hotels and resorts. 
 

In the News

mailto:liz@emamar-keting.ca
mailto:liz@emamar-keting.ca
mailto:liz@emamar-keting.ca
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Established in 1870, Windermere 
House has recently undergone sweep-
ing renovations which will be revealed 
to the public at the grand re-opening in 
May 2010. Virtually every aspect of the 
resort has been upgraded to ensure 
guests enjoy the ultimate in luxurious 
hospitality and fine dining in a relaxed, 
carefree setting.
 
Windermere House is the proud recipi-
ent of Canada Select’s prestigious Four 
Star rating, awarded to “exceptional 
properties offering extensive or out-
standing facilities and services”.
 
EMA Marketing proudly represents a 
collection of some of the most sought-
after luxury boutique hotels in Canada 
(four Relais & Chateaux); and Los 
Cabos, Mexico, as well as an award-
winning DMC in Los Cabos. 
 
For more information please contact 
EMA Marketing at (905) 338-6222 / 
liz@emamkarketing.ca

Ignitemag.ca launches new 
Hot Rates + Dates online 
service

ignitemag.ca just made it easier for 
planners to locate discounted dates
and special offers that suppliers are 
offering with a new section on their
website called Hot Rates + Hot Dates. 
 
There is no cost to planners for this 
service. 
 
For more information, please contact 
Richard Elliott, Ignite
magazine/ignitemag.ca at  
905 582 4554 or e-mail  
richard@ignitemag.ca

Education Day
Michael Drake, Director Education 

Thank you to all of those who attended 
our Site Canada Education Day at 
the Boulevard Club on Wednesday 
October 21st. We had one of our larg-
est groups yet, with over 70 attendees, 
speakers and sponsors combined! Our 
theme of “Re-Think, Re-Design and 
Re-Imagine” was clear after hearing all 
the presentations. 
 
We started on Tuesday night with a 
wonderful dinner in Toula Restaurant at 
the Westin Harbour Castle. The dinner 
was to welcome Brenda Anderson 
and Patrick Sullivan from Site Global 
and Michele Saran from the Canadian 
Tourism Commission. Everyone 
seemed to enjoy the casual atmo-
sphere and the great view of the city, 
not to mention that home made Italian 
cuisine!
 
The Education Day opened with an 
intriguing panel discussion featur-
ing Site CEO Brenda Anderson, 
Site President Patrick Sullivan, and 
Michele Saran, Director Incentive 
Sales Development, Canadian Tourism 
Commission. Moderated by Max 
Carbone from Teamworks. It set the 
stage for the rest of the day’s events. 
 
Jill Harrington of salesSHIFT, gave 
a very impressive presentation that 
gained high marks from all of those 
attending. Her experience and insight 
left us all re-thinking the way we sell. 
 
After a wonderful lunch by the 
Boulevard Club, and sponsored by 
Barb Finn at the Las Vegas Convention 
& Visitors Authority (Thank you), we lis-
tened to the future trends in the Human 
Resources industry by Bill Pallett, Sr 
Vice President, People Resources, 
Delta Hotels & Resorts. He generously 

shared his knowledge and insights 
on this every important aspect of our 
industry. 
 
A fresh view on Corporate Social 
Responsibility from our panel, 
Garrick Ng, VP of Sustainability, The 
Innovolve Group Inc.; Nicole D’Amato, 
Community Investment Coordinator, 
AstraZeneca Canada Inc.; Alden 
Hadwen, Manager, CSR, Aeroplan left 
us to wonder where our own compa-
nies were going to take us to a more 
responsible future. 
 
As we saw last year, Morag’s corporate 
meeting planner panel comprised of 
Julie Calvert, CMP, CMM, Manager 
Events, PWC Management Services 
LP, Rosemary Naccarato, CMP, CMM, 
Associate Director, Events, Bell , and 
Francine Miller, CMP, Senior Manager, 
Event Planning, Scotia Capital brought 
the whole day together. They showed 
us the direction of the market and what 
we can expect, or not expect in 2010. 
 
What would a gathering of industry 
professionals be, without a reception, 
and Colombia certainly showed us 
their colour and flare as they spon-
sored a dance class throughout the 
reception! Thank you to the Colombia 
Government Trade Commission.
 
Thank you to the Education Day 
Committee…Pam Graham, Richard 
Elliott, Vlad Haltigin and Joe Orecchio. 
 
We also appreciated all of the support 
of AV-CANADA, M&IT Magazine, The 
Image Commission, Porter Airlines and 
the Boulevard Club. We could not have 
had our success without you. 
 
Thank you, Michael

mailto:liz@emamkarketing.ca
mailto:richard@ignitemag.ca
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Education Day Photos

Photography by The Image Commission, www.theimagecommission.com  © 2009 The Image Commission, (905) 326-3401, ext. 401

http://www.theimagecommission.com
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Who needs a crystal ball when 
you have some of Canada’s lead-
ing experts forecasting the future of 
Canada’s meeting, conference and 
incentive travel industry for 2010 and 
beyond?

While demand is still feeling the effects 
of a stalled economy, there’s been a 
significant up-tick in request for pro-
posals and inquiries from Canadian 
corporate clients for travel and busi-
ness events in 2010, report the service 
providers we spoke to. 

“The RFP pipeline has picked up 
dramatically and we’re starting to 
see positive movement,” says Grant 
Snider, president of JPdL Destination 
Management in Toronto. 

Jane Wallbridge, vice-president, Client 
Services, Meetings & Events, Carlson 
Marketing Canada Inc., echoes the 
trend. “Business is on the upswing...
slowly,” she says. “We are receiving 
RFP requests for 2010 business that 
looks promising from clients who 
had cancelled all travel this year.” 

Steam building for 2010 and 
2011

Early inquiries are starting to look 
downright bullish, suggests Ardith 
Freethy, President, Communique, who 
sees positive signs of a more robust 
future. “…we have been receiving 
requests from clients to reactivate 
or launch new incentive programs & 
initiatives. Interestingly, optics aren't 

the issue they were one or two years 
ago as clients see the value in a 
high calibre product offered at an 
amazing deal”. North American based 
programs versus international seem to 
be our norm in this next calendar,” she 
says.

Maria Da Cunha, vice-president, 
Operations at HRG North America, 
Events and Meetings Management 
concurs, adding: “We are defi-
nitely seeing more activity around 
requests for meetings and events 
which is very good. Organizations 
are now thinking more concretely 
about the opportunity of bringing 
back meetings and events for 2010 
and 2011.” Robyn Abbey, president 
of Chriselle Management in London, 
Ont., has experienced a similar surge 
in requests. “We are definitely seeing 
a positive trend from our clients in 
their spending habits as we move 
toward 2010 and beyond.” 

Motivate through tough times

Some, depending on the industry sec-
tors in their client mix, seem to have 
come through the economic turmoil 
relatively unscathed. 

In certain companies, incentives con-
tinued to be recognized as a key tool to 
secure customer and employee loyalty 
through difficult times, suggests Terry 
Manion, vice-president of Meridican 
Incentive Consultants in Markham, 
Ontario.

“Our true incentive clients continue 
to use incentives as a valuable 
part of their marketing mix and 
understand that removing motiva-
tion during an economic downturn 
perpetuates the problem. We have 
in fact seen an increase in the incen-
tive plans during this time,” he says.

Jamie Keating, general manager of 
Fraser and Hoyt Incentives in Halifax, 
has also seen split response to the 
downturn. “Reaction has been very 
much industry and client specific,” 
he says. On the plus side: renewed 
interest in incentive travel: “A few 
weeks ago, a client who previously 
deferred their 2010 program has 
decided it’s back on … and to my 
delight, their budget has increased 
over 2009,” says Keating.

Clients more sensitive to ROI

Everyone agrees that their clients 
today have a greater understanding of 
the importance and motivating power 
of a properly designed incentive pro-
gram. They’re looking for programs that 
can clearly state purpose and results 
used to measure return on investment. 
All around is continued sensitivity to 
length of events, optics/perception, 
budget/cost management and ROI 
measurement.

With better tidings forecast, it appears 
we can rest and relax a bit more to 
wind-down the year and head into this 
holiday season.

Game on for 2010: early indicators show 
good signs of industry renewal 
Richard Elliott, co-publisher, Ignite magazine

Remember to Register for the Site Canada Holiday Social event on December 16th. 

For more information, visit: www.sitecanada.org

http://www.sitecanada.org
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Destination Report:  
Let’s Meet in Jamaica
A recent trip to Montego 
Bay, Jamaica organized 

by Half Moon reminded all 
participants of why this 
property is so popular 

with the Canadian market. 

The resort, a 400-acre expanse set in 
the upscale Rose Hall neighbourhood 
near Montego Bay, boasts more than 
27,000 square feet of indoor meeting 
space in addition to numerous outdoor 
locations.
 
During this recent trip, the group from 
North America and Europe, were able 
to tour some of Half Moon’s facilities, 
which range from a 10-person tradi-
tional board room setup to a semi-
private beachfront space decked with 
bamboo torches and grass umbrellas. 
Each space is personalized specifically 
for the group by the resort’s team of 
professional event specialists.

Guests of Half Moon are easily accom-
modated in the resort’s 10 room cate-
gories, spanning from beachfront suites 

to seven-bedroom villas. The villas 
come complete with butler, house-
keeper, cook and private pool. 
 
Group amenities such as golf, horse-
back riding, swimming with the dol-
phins and treatments at the 68,000 
square foot Fern Tree, The Spa at 
Half Moon, allow groups a multitude 
of entertainment and team-building 
options. A team-building, cook-off com-
petition was a big hit with this fam’s 
participants.
 
For off-resort activities, Glamour 
Destination Management was on-hand 
to arrange relaxing rafting trips down 
the Martha Brae River, and a visit to 
the legendary Rose Hall Great House, 
said to be haunted by the ghost of the 
White Witch, Annie Palmer. 
 
Nearby, the Montego Bay Convention 
Centre broke ground in February 2009 
and is scheduled for completion by 
January 2011. On 35 acres of land 
opposite the Shoppes at Rose Hall, 
the Centre is set to provide more than 
80,000 square feet of convention facili-
ties, banquet halls and exhibition space 
for western Jamaica. 
 
With more than 20 top of the line con-
vention centres and meeting facili-
ties in five key areas (Ocho Rios, 
Montego Bay, Negril, Kingston and 
the South Coast), it’s no wonder that 
more and more groups are meeting 
in Jamaica.

 

Currently, Half Moon has a great deal 
for meeting and incentive groups who 
book before December 31, 2009 – a 
10 per cent reduction on room rates, 
round trip airport transfers, 5 per 
cent off menus, activity vouchers and 
special rates of off-resort excursions 
organized by Glamour Destination 
Management.
 
www.halfmoonmeetings.com;  
1-800-339-9728 www.visitjamaica.com 
 
Represented in Canada by: Jan 
Zandboer, Director, Marketing & Sales, 
The RMR Group  
jzandboer@thermrgroup.ca

Butler, Cook, Housekeeper and 
private pool….sweet!

The Great House of Rose Hall, home of Annie 
Palmer, The White Witch of Jamaica in the 
1700s….this home is definitely haunted!

And one of the stronger showings in the team-
building “cook-off” competition, with a team 
stacked with closet Canadian chefs is.......
Pictured: (L – R) Peter Kellond, Deputy 
Managing Director of the Half Moon Hotel; Anne 
Thornley-Brown; Ardith Freethy, Communique; 
Roseanne McLean; Laurel and Peter Crone, 
Crone Travel 

http://www.halfmoonmeetings.com
http://www.visitjamaica.com
mailto:jzandboer@thermrgroup.ca
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Search over 6,000 suppliers and resources  
for your next meeting or event and much more...

>Ideas
Your source for current industry news and issues,  
advice from industry experts and the latest technology 
trends for meeting and events.

>Tools & Tips
Research basic industry how-tos on event planning, 
research current best practices, and get inspired with 
ideas for corporate and employee gifts and incentives.   

>Research
Read first hand accounts of destinations at home and 
abroad. Find out what Canadian planners have to say 
about hotels, venues and activities wherever you want 
to go in the world. Research the latest on statistics and 
trends from the meetings industry. 

>Events
What are your colleagues doing? Check out profiles of 
Canadian events showcasing the latest in décor, catering 
and production details, plus our industry event calendar. 

MeetingsCanada.com

www.meetingscanada.com



