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President’s Message
Here we are almost half way through 
our 2009 year and so much has taken 
place since last December. Our three 
main goals this year are:  Build a three-
year Strategic Plan (accomplished), 
develop a Volunteer Champion 
Program (launched in May) and finally, 
enhance our resources, which is on-
going. Here are a few developments.  

Brand New Industry Coalition

On May 27th, Site Canada joined a 
dynamic group of 40 individuals from 
19 different associations to address 
the negative impact on our events and 
meetings industry in Canada. Learn 
more about this momentous event by 
reading the article on page 3! 

Volunteer Champion Program

Our Volunteer Champion Program 
launched at the May 20th Chapter 
meeting. Make sure you fill out the 
Volunteer Ballot Form and nominate a 
fellow volunteer as without our volun-
teers there would be no programs and 
events!  Thank you to all our volunteers 
for giving your time, your input and 
your commitment to help us have a 
healthy organization. For more informa-
tion on the Volunteer Program, please 
contact Liz Akey, Director Membership, 
at liz@emamarketing.ca or call her 
at: (905) 338-6222 or to find out more 
check out our website.

Strategic Plan 2009 – 2011 
Update

We are pleased to say that there have 
been many developments from the 
beginning of forming our Awareness 
Campaign Council, (with members from 
across the country), being chaired by 
our very own, President-Elect, Cathy 

O’Connor. We have also had the plea-
sure of confirming a leader for the Risk 
Management Task Force, Mr. Peter 
Humphries with RBC Insurance who 
has welcomed the challenge to help 
us. This project is to give our chapter a 
Risk Management Plan, measuring and 
assessing risks and building a strategy 
plan for the Chapter. These are two 
goals we want to accomplish. We will 
keep you abreast of further updates 
and let you know who will be participat-
ing in these great initiatives.

Another goal on our Strategic Plan 
2009 - 2011, was to review and revise, 
if needed, our Site Canada By- Laws. 
These have not had a complete revi-
sion for more than a decade. Once all 
the changes have been approved by 
the Board and Site Global we will be 
presenting them to the membership for 
your approval.  We would ask you to 
take the time to read them through and 
vote on the changes.  Thank you once 
again to Cathy O’Connor, President-
Elect, for taking on this very big project. 
Once the bylaws have been approved 
by the membership they will be sent 
to the Canadian Government for final 
approval. 

On a global level, the Site Global web-
site can keep you abreast of today’s 
news. They are working in your best 
interest to bring our Industry in the fore-
front to the stakeholders.  
(www.siteglobal.com)

Site members benefit from belonging 
to the most widely recognized, well-
respected and dynamic incentive and 
travel society in the global marketplace. 
Through unparalleled networking 
opportunities, education and connec-

Susan Prophet
Destination Québec/Tourisme 
Québec
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Site Canada Golf Tournament!  
August 24, 2009

The Country Club - Woodbridge, Ontario

 NEW Tournament Costs: NEW Tournament Costs:

Supplier entry is $300.00CAD/ $250.00US per personSupplier entry is $300.00CAD/ $250.00US per person
Buyer entry is $200.00CAD/ $170.00US per personBuyer entry is $200.00CAD/ $170.00US per person

Registration Deadline is July 15th.  Registration Deadline is July 15th.  
Join your Travel Industry colleagues and client buyers on Join your Travel Industry colleagues and client buyers on 

the links for a great day of networking, socializing, and 
fun golfi ng.  Show your support for Site Canada!

To Register: http://www.sitecanada.org/sitecanada_registrationformv21.pdf

tions, members form lasting partner-
ships that grow their businesses and 
professional development.

We held our fi rst Board Orientation 
on April 16th for all the Directors. We 
reviewed our Roles & Responsibilities 
for each portfolio, which is developed 
with a Code of Conduct that each 
Director is responsible for, again bring-
ing more guidance and strategy to our 

team and ensuring that they know what 
is expected of them and what we are 
responsible for. The Board will review 
the roles and approve at the next 
Board meeting, which will give future 
Site Canada Boards a good basis 
when developing their succession 
planning.

On that note, our 2009 Board and 
myself are very excited about our next 
meeting, the Site Summer Social, so I 
do hope to see you all there! 

We hope to Motivate You! Connect 
You! And, provide Business Results!  
See you on the 22nd of July!

Sincerely, 

Susan Prophet

President’s Message …continued from 
page 1
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LET’S STAY CONNECTED  
All Site members, please let us know if you have moved, changed address or locations or if you have a new telephone 
or e-mail address. Site Canada wants to stay connected with you and keep you informed of networking and educational, 
motivational opportunities that will benefit you and your membership. E-mail changes to office@sitecanada.org

Wednesday May 27th, 2009 could go 
down as a historic day. On that eve-
ning, nineteen related associations 
came together at the Westin Harbour 
Castle with a specific task - to come 
together as one industry.

In the past, we have been challenged 
by being fragmented and working inde-
pendently, which therefore meant, we 
were unable to quickly address issues 
that had a significant impact on our 
ability to do business. No more!

Our facilitators for the meeting, were 
Doug Bolger and Michelle Ferrari of 
L(earn)2 , who managed to keep 40 
diverse individuals focused on achiev-
ing specific goals without politics get-
ting involved.

Over the course of just 5-1/2 short 
hours, we were able to decide on an 
all-encompassing name for the indus-
try (not a simple task), a name for the 
coalition, a mission, a structure, fund-
ing model, action plan and a budget!!

As a result, the Business Events 
Industry Coalition of Canada was 
launched. 

The group chose “Business Events” as 
a way to incorporate all aspects of our 
field – meetings, events, conferences, 
conventions, tradeshows, and, of 
course, incentive programs. We wanted 

the focus to be on the fact that our 
events are “business” and not simply 
fun and games. This is also reflected in 
the Coalition’s mission statement: “The 
voice demonstrating the value of busi-
ness events.” 

Each association will hold one seat in 
the Coalition, with the executive and 
leadership to be determined shortly. 
Leadership will be tasked with being 
the voice of the industry, including 
lobbying of government. By joining 
together and speaking as one, our abil-
ity to influence public perception and 
public policy is greatly enhanced.

Two issues that emerged as need-
ing immediate attention were the 
Harmonized Sales Tax (HST) and the 
proposed Federal NRCC tariff #5, 
which would implement a levy of 5% of 
gross receipts on any organization that 
plays recorded background music at a 
live event.

Throughout the evening, L(earn)2 pro-
vided some very interesting statistics. 

Total and Indirect 
Employment in Canada

• Forestry Industry– 822,400 jobs
• Meetings Industry – 535,500 jobs
• Automotive Industry– 494,514 jobs
• Banking Industry– 257,000 jobs

• Pharmaceutical Industry – 100,000 
jobs

Total Economic Impact in 
Canada

• Automotive Industry- $150 billion
• Forestry Industry - $78.3 billion
• Meetings Industry – $71.1 billion
• Banking Industry - $40 billion 
• Pharmaceutical Industry - $6 billion

Based on these figures, I find it fasci-
nating that other fields are getting so 
much press and attention, when clearly, 
our industry is a key factor in Canada’s 
overall economy.

The importance of the Coalition’s role 
was addressed in the action plan with 
a media and industry launch scheduled 
to coincide with IncentiveWorks.

It was an amazing evening to be a part 
of, and I am excited about what the 
Coalition can accomplish for both over-
all industry, and Site Canada’s mem-
bership. Stay tuned for further develop-
ments and updates!

The Business Events Industry Coalition– 
a Momentous Evening
Cathy O’Connor, President-Elect
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Rethinking the Incentive & Meetings 
Industry: Site Canada’s Education Day
Michael Drake, Director Education

Be sure to mark Wednesday October 21st in your calendar for our exciting 2009 Education Day. This year you can expect 
to attend sessions on “How to Win in the New Incentive Industry”, “CSR’s Role in the New Marketplace”, “Corporate Panel 
on 2010 Expectations” and guest speakers, Ms. Jill Harrington (salesSHIFT),  Mr. Patrick Sullivan (Site President) and Ms. 
Brenda Anderson (Site CEO).

Your committee working on this exciting day is Morag Donald, Richard Elliott, Pam Graham, Vladimir Haltigin, Joe 
Orecchio, Carolyn Poole and myself, Michael Drake.

More event details to follow on sitecanada.org and in the next ForeSite newsletter.

Business events have certainly taken a 
hit in the past year due to the economic 
crisis but for Ontario Resorts there is 
an opportunity to change direction and 
show true value. Resorts of Ontario 
represents 100 different resort proper-
ties and while all provide unique expe-
riences, there are some that provide 
exceptional facilities that cater towards 
meetings and special events. Despite 
everything that has happened in the 
world financial markets and to busi-
nesses, resorts remain optimistic that 
the turnaround is in sight. RFPs are 
increasing at many resorts across the 
province and they are eager to open 
their doors to meeting, incentive and 
event planners. 

One of the challenges facing Resorts of 
Ontario properties is the preconceived 
notion that they are far too expensive. 
That’s certainly not the case at any-
time, but especially not in this competi-
tive environment. What people don’t 
realize is that most of these resorts 
are located within a two hour drive of 
Toronto and offer free parking - not 
to mention the tranquil settings that 
Resorts of Ontario prides itself on 
promoting. 

Resorts have also recognized that the 
meeting dynamics have changed from 
the large meetings to smaller more 
intimate and focused meetings and 
they are eager to note that they provide 
exceptional service to events of all 

sizes whether they are large or small. 
And short lead-times are no problem 
since high quality food and beverage 
is the standard and the panoramic 
surroundings are built-in. Because of 
their close proximity, delegates will 
love it and can reach the venues on 
short notice. The resort experience is 
all about atmosphere, experiences and 
relaxation. 

For your next meeting or special event 
Resorts of Ontario invites you to “Come 
on up to our place.” To get more infor-
mation on Resorts of Ontario properties 
and meeting facilities please visit  
www.resortsofontario.com or call 
1-800-363-7227. 

Ontario Resorts say “Come On Up to 
Our Place”
Richard Elliott, Ignite Magazine



Page 5           ForeSite

Students at Ryerson University’s Ted 
Rogers School of Hospitality and 
Tourism Management have the oppor-
tunity to take several meetings and 
event management related courses. 
One that I would recommend to any 
hospitality student is the Business 
Aspects of Incentive Travel. Here we 
were introduced to the development 
process of successful motivation pro-
grams. All aspects of the incentive pro-
gram were discussed including finan-
cial aspects, qualification requirements, 
distribution systems and determining 
appropriate destinations. Methods of 
creating an ROI for programs were also 
discussed. 

This course was greatly enhanced by 
several guest speakers. All were indus-
try professionals with interesting expe-
riences and personal philosophies to 
share. On April 7th we were fortunate 
to have Site Canada’s President Susan 
Prophet and industry professional Vlad 
Haltigin come and share their wisdom 
with us. The things that most stuck in 
my mind were several pieces of advice 
for an incentive planner to remember:

Communicate, communicate, 
communicate! 

This could not be stressed enough. 
Whether it is with suppliers, clients, or 
co-workers, it is necessary to ensure 
that expectations are clear for all par-
ties. It is important to acknowledge that 
everyone has different communication 
styles and be versatile enough to  
work with various personalities.

Pay attention to every detail!

As Vlad was describing the importance 
of anticipating every need and plan-
ning each detail, he said that not only 
do you need to plan every hour and 
every minute, but sometimes it is even 
necessary to plan every second! I had 
never really considered that detail that 
intense was important but why not? 
The difference between a great event 
and an extraordinary event may come 
down to those few seconds.

Build relationships!

Tied to communicating, building rela-
tionships is important to not only to 
build your network of contacts but 
to grow as a professional. Ensuring 
strong relations with as many people 
as possible will provide opportuni-
ties for growth as we learn from one  
another. Someone you meet tomor-
row could be an important contact two 
years from now. 

Network!

As you all know, joining Site provides 
great networking opportunities. With 
members from varied backgrounds and 
levels of experience, Site provides a 
great opportunity to talk with relevant 
people and possibly form valuable 
synergies. 

Whether you are a fellow student 
reading this article or have been in 
the industry for as long as you can 
remember, we can all learn something 
from each other. I would like to thank 
all the guest speakers who came to 
our Ryerson class for taking the time 
to give us advice and help us have a 
better understanding of what it takes 
to be successful in the industry. As an 
overall message I would like to encour-
age other Site members to share 
their motivations and career journeys. 
Whether it is with a student or some-
one who is starting out in the industry 
they would most likely appreciate the 
insight, advice, or just an interesting 
story. Site gives us great opportunities 
to learn from each other and I am look-
ing forward to meeting more of you as 
we strive together for professional and 
personal success. 

What’s Your Story?
Jennifer Sifft, Graduate of Ryerson University’s Ted Rogers School of Hospitality & Tourism Management

2009 Calendar of Events 
July 22   Summer Social

August 24   Site Canada Golf Tournament

September 16  Chapter Meeting

October 21   Education Day

November 12  Annual General Meeting

December 16  Holiday Social 

For information/registration:

www.sitecanada.org
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On Sunday February 22, my wife, 
Diane Whittington, Corporate Events & 
Sponsorship Manager with Samsung 
Canada, and I touched down in Toronto 
from Cairo. We had just spent the pre-
vious seventeen days experiencing 
temples, pyramids, museums, tombs, 
and sailing the Red Sea. Naturally, our 
vacation of a lifetime was well planned; 
with two other couples who are also in 
the industry, we started researching our 
trip almost a full year prior to departure.

The first week we rented a 46’ 
Catamaran with local crew and sailed 
the Red Sea out of the coastal city 
El Goana, about an hour’s flight from 
Cairo. We landed at night and our first 
major culture shock was our taxi ride. 
In Egypt it is ‘normal’ that all vehicles 
do not use their headlights at night – 
unless they are within one kilometre of 
oncoming traffic. Then they turn their 
lights on ‘for safety’.

We checked into the Sheraton Miramar 
Resort El Gouna before we boarded 
our vessel the next day. Although we 
did not have time for a site inspec-
tion, we did have time to verify that the 
lobby bar and pool are in great operat-
ing condition!

It took us nineteen 
hours to get to the Red 
Sea, but it was well 
worth it; the diving and 
snorkelling is some of the 
best that we have ever 
experienced. And a ‘must 
do’ for any trip to Egypt 
is the camel ride. The 
guide books warn you of 
diseased and mistreated 
animals, but we found if 
you ask around it was easy 
to learn who the good tour 
operators were.

After a relaxing week on the 
water, we packed up and headed back 
to Cairo to tour the pyramids, temples 
and museums. Cairo has a population 
of 25 million people and words cannot 
describe the traffic chaos and conges-
tion. From Cairo, we flew to Luxor and 
boarded a ship for a three night cruise 
down the Nile River to the Aswan 
Dam. Over the course of our second 
week we walked through 5,000 years 
of history, from the Valley of the Kings 
and King Tut’s tomb, to the Temple of 
Hatshepsut, Karnak & Luxor Temples, 
and the Temple of Philae which was 
relocated to higher ground during con-

struction of the Aswan Dam. Each 
region held an exclusive piece of 
history interwoven with Pharaohs, 
gods, and jaw-dropping, mind-
boggling ancient construction.

In addition to seeing some of 
the great wonders of the world, 
our Egypt experience brought 
experiences not found in our 
research. We enjoyed authen-
tic Egyptian cuisine and hos-

pitality, but one should note there 
is a 500%+ tax on non-Egyptian wine 

and 
the selection 
of local wine consists of red 
or white. We learned that the average 
departure time for domestic flights is 
between 3:30 and 5:00am, primarily 
because it is too hot during the sunlight 
hours to fly. We discovered that the 
majority of the country is extremely 
poor by North American standards 
and as a result, the economy is reliant 
on tipping or “baksheesh”. We found 
the guide books under-estimated this 
by at least 100%. Tens of thousands 
of Egyptians rely on tips as their only 
source of income.

Experiencing Egypt - 17 Days of Living 
History
Stephen Dempsey, Meetings & Incentive Travel

Temple of Hatshepsut

Red Sea Sheraton El Gouna Beach

Steve Taking a Camel Ride
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We found that, because tourism is 
Egypt’s largest industry, there are a 
multitude of “tourism police” every-
where and you have to pass through 
metal detectors before entering any 
tourist attraction, hotel or shopping 
mall. At first this is unnerving, but we 
quickly realized they are there to help 
and protect you. And not surprisingly, 
we learned that the local water is not 
safe for North Americans to con-

sume, which made us sceptical 
about trying much of the local 
cuisine.

One of the most common 
questions we are asked is 
whether we felt safe in Egypt; 
the answer is unequivo-
cally yes. We highly recom-
mend visiting Egypt to see, 

touch, and experience 
the birthplace of his-
tory first hand. If you 
would like to discuss 
the pros and cons of 
taking an incentive 
group to Egypt, I 
would be happy to 
have that conver-
sation with you. 

We have already begun 
researching our next big 
adventure planned for spring 
2011…you’ll have to ask me 

about it when I see you at the Site 
Summer Social!

Grand Scale Temple

Great Pyramid - Stephen Dempsey and Diane 
Whittington

Industry News
Toronto’s First Shopping 
Shuttle Makes Top Retail And 
Entertainment Destination 
More Accessible 

On May 23, 2009, Vaughan Mills 
Shopping Centre launched Toronto’s 
first-ever Shopping Shuttle. The 
Shopping Shuttle, operating from 
Toronto’s Union Station, will pro-
vide free, round trip transportation to 
Vaughan Mills until October 22, 2009. 

Vaughan Mills sees the introduction 
of this service as added-value, and 
a great way for business travellers 
to access a truly unique collection of 

retail, outlets, dining and entertainment 
while in Toronto.  For more information, 
visit: www.vaughanmills.com 

Experient Expands into 
Canada

Experient, the source for inte-
grated meeting and event solutions, 
announces its expansion into Canada. 
Event sales and marketing profes-
sionals Jason Bond and Morrison 
MacKenzie are heading up the expan-
sion of the Canadian Experient Sales 
Network (ESN). The ESN is an inde-
pendent sales and account manage-
ment team located in primary customer 
markets throughout North America. 

Bond will be leading the strategic 
management of the new Experient 
operation in Canada, with MacKenzie 
leading new account efforts. “Finding 
the right professionals to partner 
with was essential in our strategy to 
provide a localized service solution 
for Canadian customers,” says Andy 
Smith, Experient, Vice President inde-
pendent agent channel. “Jason Bond 
and Morrison MacKenzie are fine addi-
tions to our already stellar team. Their 
knowledge, drive and professionalism 
allow them to work closely with our cus-
tomers to discover their event needs 
and find the right solutions to fit those 
needs. We know that this will establish 
Experient as a strong and compel-

continued on page 8
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ling partner for Canadian organiza-
tions.” With the addition of Experient 
in Canada, Pacific Western-owned 
Host Group of Companies now oper-
ates three brands in the meeting and 
event industry. One of these brands, 
Host Business Event Management is 
a highly regarded event planning and 
Site Crystal Award winning organiza-
tion. The newest brand to become part 
of this organization is the Canadian 
arm of Experient which will deliver 
the full line of Experient products and 
services as part the Experient Sales 
Network division. Visit us at www.expe-
rientinc.com. Media kit and available 
staff portraits may be found at www.
experient-inc.com/press.

American Express and Maritz 
Travel Launch MaXvantage

American Express Business Travel, a 
global industry leader in business travel 
and meetings management, and Maritz 
Travel, a leader in creating effective 
meetings, events and incentive travel 
programs, announced a preliminary 
agreement to launch MaXvantage, a 
strategic alliance to provide end-to-end 
strategic meetings management ser-
vices that support a company’s entire 
meeting, event and incentive travel 
portfolio. In the face of heightened 
scrutiny into spending on corporate 
meetings and events, the alliance 
would leverage the combined strengths 
of American Express Business Travel 
and Maritz Travel by providing expense 

management capabilities, strategic 
sourcing expertise and exceptional par-
ticipant experiences. MaXvantage will 
offer clients an enhanced level of trans-
parency, control and insight across the 
entire category of meetings, events and 
incentive travel. The alliance is subject 
to the execution of the final documenta-
tion which the parties expect to com-
plete shortly. 

American Express Business Travel and 
Maritz Travel plan for MaXvantage to 
be offered initially to North American 
clients under the umbrella of strategic 
meetings management, which includes 
centralized sourcing, meeting planning 
and data analysis and business insight. 

“Meetings are a crucial element to 
solidifying and forming new rela-
tionships, sharing best practices 
and ensuring industries are forging 
ahead,” said Roger Dow, president 
and chief executive officer, U.S. Travel 
Association. “As the global economy 
emerges from the grip of the down-
turn, the reinvestment in meetings and 
incentive travel is going to play a cata-
lytic role in jumpstarting spending and 
solidifying a recovery. The combination 
of these two world class organizations 
demonstrates the growing importance 
of strategic meetings management 
not only to the meetings industry, but 
as a critical part of a well-managed 
business.” 

The Fairmont Royal York 
Turns 80!

On June, 11th, 2009, the Fairmont 
Royal York Hotel, a landmark Toronto 
property, celebrated its 80th birthday. 
The hotel opened its doors to the public 
on June 11th, 1929 with 28 floors and 
10 ornate passenger elevators. It had 
1,048 rooms each with radios, private 
showers and bathtubs. The original 
1.5 acres of public rooms included a 
12-bed hospital, 12,000-book library 
and glass-enclosed roof garden. Today, 

the hotel offers a total of 1,365 rooms 
and remains a central point in the city 
of Toronto. 

New Radisson Plaza Opens!

The much anticipated opening of the 
new Radisson Plaza Mississauga 
Toronto Airport has finally arrived! This 
spectacular hotel welcomed its first 
guests on June 1st.

The luxury all-suite hotel is located 
just 10 minutes west of Toronto Airport 
at the Mississauga/Brampton border 
(Derry Road and Hurontario) and offers 
extensive technologically sophisticated 
function space, including an 8,000 sq. 
ft. ballroom with a 26’ high ceiling. 

Further information is available at  
www.radisson.com/mississaugaon.

Reward Worldwide to 
Become Part of Egencia 
Meetings & Incentives

On June 17, 2009, Egencia™ Meetings 
& Incentives, the meetings and incen-
tives management division of Egencia, 
introduced the first fully-integrated 
global solution for meetings policy 
and reporting. The solution combines 
online registration, attendee manage-
ment, travel booking and reporting 
with Egencia’s experienced team of 
meetings professionals, making it the 
first single-source meetings solution in 
the industry. With Egencia, companies 
also benefit from end-to-end meetings 
management, including expertise in 
procurement services and event plan-
ning (design, production and logistics) 
to program optimization and analysis.

Reward Worldwide, the leading meet-
ings and incentives agency, will be 
rebranded as Egencia Meetings 
& Incentives. Utilizing Reward 
Worldwide’s expertise in premier incen-
tive programs, Egencia is now able 
to deliver customized, creative meet-
ings management that also improves 
and rewards performance. Reward 

Correction

In the Spring 2009 issue, the notice 
on Ovation Global DMC incorrectly 
omitted that Ovation Global DMC 
is represented in Canada by Select 
Group Marketing. Ovation can be 
contacted  in Canada: Moira Hearn, 
Select Group Marketing, Toronto, 
Ontario (tel 416 322 6018/fax 416 
489 2983).
 

Industry News …continued from page 7
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Worldwide was acquired by Egencia 
in June 2008 in conjunction with the 
company’s acquisition of Synergi 
Global Travel Management, a leading 
Canadian corporate travel manage-
ment company.

Egencia, an Expedia, Inc. company, 
is the fifth largest travel manage-
ment company in the world. As part 
of Expedia, Inc., (NASDAQ: EXPE), 
the world’s largest travel marketplace, 
Egencia helps business get ahead 
with a complete corporate travel offer-
ing supported by a best-in-class online 
and offline service, and global market 
expertise. With real-time availability of 
data and customizable reports that are 
integrated globally, Egencia is commit-
ted to helping increase efficiencies and 
savings by giving its customers more 
insight and control over their travel 
program.

For more information, go to  
www.egencia.com

PREMIUM UK joins SPECTRA

Paul Miller, Managing Director, 
SPECTRA is pleased to announce the 
transfer of business from Premium 
UK DMC Ltd., creating a Division of 
SPECTRA, Premium UK from February 
1st 2009. Miller said “We are delighted 
to welcome Alan Ramirez and his 
team to our offices; this will allow them 
the space they need to expand an 
already successful European opera-
tion, and strengthen Spectra’s hand in 
this market.” The Premium UK team 
(including Judith Prentis, Hedda Clark, 
Hiroko Okao and Carmen Lopez) 
looks forward to working in this new 
expanded operation, providing excel-
lent service which clients have come to 
expect from Premium UK and for which 
SPECTRA is also renowned. 

According to Alan Ramirez of Premium 
UK, “Joining SPECTRA will allow 
Premium UK to grow stronger in 
Europe with the support and infra-
structure of an already established 
and successful SPECTRA opera-

tion” SPECTRA is known by its cli-
ents as a company with a “passion 
for excellence”, recognised as much 
for its strong sense of tradition as 
for its relentless pursuit of innova-
tion. According to Paul, “All of us at 
SPECTRA look forward to strengthen-
ing the company’s position in Europe 
and delivering programmes that meet 
and exceed our customers’ highest 
expectations at excellent value.”
 
SPECTRA, one of the largest 
Destination Management companies in 
Great Britain, is represented in Canada 
by Select Group Marketing; www.sgm-
canada.com or tel 416 322 6018.  

Site Canada New Phone 
Number

Here is some News !!! We have a 
BRAND NEW Telephone number: 
(905) 821-Site

International Conference 2009  
Stay tuned for more information on the Site International Conference 2009: Business Without Boundaries, being held in 
Aruba; October 30-November 1st, 2009. 

Site Canada is excited to once again offer two scholarships for the Site International Conference in Aruba, October 30 – 
November 2, 2009. Stay tuned for additional information on how to apply.

For more details on the conference please visit the following website: 
http://www.siteglobal.com/Experience/InternationalConference/tabid/127/Default.aspx
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Search over 6,000 suppliers and resources  
for your next meeting or event and much more...

>Ideas
Your source for current industry news and issues,  
advice from industry experts and the latest technology 
trends for meeting and events.

>Tools & Tips
Research basic industry how-tos on event planning, 
research current best practices, and get inspired with 
ideas for corporate and employee gifts and incentives.   

>Research
Read first hand accounts of destinations at home and 
abroad. Find out what Canadian planners have to say 
about hotels, venues and activities wherever you want 
to go in the world. Research the latest on statistics and 
trends from the meetings industry. 

>Events
What are your colleagues doing? Check out profiles of 
Canadian events showcasing the latest in décor, catering 
and production details, plus our industry event calendar. 

MeetingsCanada.com
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Slainté - Site Canada Summer Social
A warm Irish welcome awaits members 
and guests of the Site Canada Chapter 
at The Old Mill Inn, come July 22nd. 

The patio is sparkling, the roses are 
out and Tourism Ireland, this year’s 
Summer Social sponsor, will be on 
hand to meet and greet friends, old 
and new, for the event highlight of the 
year. Our 18th Annual Site Summer 
Social is your chance to network, re-
connect and meet with your industry 
colleagues and invited guests. An 

inspired, Irish-themed menu has been 
created by the Inn’s chef, in honour of 
our sponsor. And be sure to check out 
the Site Canada website to view the 
items up for auction. Tourism Ireland 
and its partners have donated a grand 
live-auction prize of six nights luxury 
accommodation to the Emerald Isle, in 
both rural and city settings; airfare for 
two, courtesy of Air Canada.

If you have an item to donate to either 
the Silent or Live auction, please fill 
out the donation form (available on 
our website at www.sitecanada.org) 
and send both to the Site office in 
Mississauga. We would like to have all 
donations into the office by Friday, July 
17th. 

Don’t be disappointed! Last year’s 
event was sold out. Make sure you get 
your tickets now at www.sitecanada.org 

Make Ireland your next Incentive Destination

For more information visit www.irelandinspires.ca


