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President’s Message
As we take the up turn into the fall 
months, we can be very proud to be 
part of a thriving chapter and part of a 
large global organization that is taking 
our industry to another level in these 
times. We are seeing change and 
we must embrace it. The best way to 
do that is to stay connected and stay 
positive. Let us all reflect on the good 
things about our industry and what we 
are about, unleashing human poten-
tial through extraordinary motivational 
experiences. The mission of Site 
Canada is to provide the opportunity to 
make connections by engaging mem-
bers through educational and motiva-
tional experiences. Let’s see how we 
are doing…

I want to say a very big THANK YOU, 
to all the wonderful Volunteers from the 
Site Summer Social on July 22th, and 
our 1st Site Canada Golf Tournament. 

Our Summer Social at The Old Mill 
Inn and Spa, sponsored by Tourism 
Ireland, was a spectacular fund raising 
event, with over $27,000 dollars raised. 
We presented our official charity, The 
Childhood Cancer Foundation with a 
cheque for much needed research, of 
$6,500.00. Twenty-five percent of the 
funds raised are for the Educational 
Reserve Fund for future projects for 
you, the Site Canada member. This 
month is Childhood Cancer Month and 
you should be proud to know that you 
are making a difference in some child’s 
life who is struggling with this disease.

Our 1st Annual Site Canada Golf 
Tournament was, bar none, excep-
tional, from start to finish. BRAVO, to 
all the Volunteers. This was such a well 
executed event with wonderful spon-
sors, 117 golfers, great weather and 
even better networking opportunities 
with fellow members and guests from 
all around the world.  

Our September 16th meeting at Prego 
Restaurant hosted over 25 attendees 
learning about Social Media while 
dining on some fine Italian fare in the 

heart of Yorkville. We learned about 
how to effectively manage our on-
line reputation with a few simple tips. 
Thanks to National Speakers Bureau 
for sponsorship of our speaker.

Our Education Day takes place on 
October 21st at the Boulevard Club 
in Toronto. This year we’ll have the 
pleasure of welcoming Patrick Sullivan, 
President of the Site International 
Board of Directors and Brenda 
Anderson, President and CEO of Site, 
along with Michelle Saran from the 
Canadian Tourism Commission, as part 
of an informative panel of experts on 
the state of the incentive market. But 
that’s not all. You’ll have some very in 
depth educational sessions with some 
key facilitators. A special thank you to 
all of our volunteers on the Education 
Committee for their dedication and 
hard work. If you are from out of town, 
you can join us via Porter Airlines 
with a special 10% discount fare from 
Montreal, Quebec City, Ottawa, Halifax, 
Chicago and New York, so we hope to 
see you on October 21st.

 Also mark November 12th on your cal-
endar for the chapter dinner meeting. 

We’ve had an exciting year so far. We 
hope to do more to raise the level of 
your profession and provide you with 
the tools and resources to improve 
your global connections, knowledge 
and expertise to foster business 
results. 

I hope to see you at the next Site 
Canada event.  Until then, take a 
breath; be thankful for your family, 
friends and your fellow Site members. 
Stay well.

Warm Regards,

Susan Prophet
Site Canada President 2009

Susan Prophet
Destination Québec/Tourisme 
Québec

2009 BOARD OF DIRECTORS
PRESIDENT
Susan Prophet, Director, Tourisme Québec
T : (416) 203-6651  E : susan@isabelgil.com

PRESIDENT-ELECT
Cathy O’Connor, Carlson Hotels Worldwide
T: (416) 498-4410  E: coconnor@carlson.com

IMMEDIATE PAST PRESIDENT
Rachael Streek-Buma
T : (905) 202-4506  
E : buma.rachael@rogers.com

SECRETARY/TREASURER
Joe Orecchio, CWT Meetings and Events
T : (416) 408-7138  
E: jorecchio@carlsonwagonlit.com

DIRECTOR MEMBERSHIP
Liz Akey, CMP, EMA Marketing
T: (905) 338-6222  E: liz@emamarketing.ca

DIRECTOR PUBLIC RELATIONS & 
PUBLICATIONS
Lesley Boughen, Vaughan Mills
T: (905) 879-2117  
E: lboughen@ivanhoecambridge.com 

DIRECTOR EDUCATION
Michael Drake, Westin Harbour Castle, Sheraton 
Centre Toronto
T:  (416) 361-7488  
E: michael.drake@starwoodhotels.com

DIRECTOR SOCIAL
Sandra Eagle, Meetings & Incentive Travel
T : (416) 764-1638  
E : sandra.eagle@mtg.rogers.com

DIRECTOR GOLF TOURNAMENT
Joanne Keating, Meridican Incentive Consultants
T: (905) 477-7700 ext 309   
E: jkeating@meridican.com

DIRECTOR CHAPTER MEETINGS
Susan Lanc, CMP, Hilton Sales Worldwide
T: (416) 604-3200  E: susan.lanc@hilton.com

DIRECTOR SPONSORSHIP
Filipe Nepomuceno, Altima Concept DMC
T: (514) 351-5954  E: filipe@altima-concept.com

SECRETARIAT
Leslie Wright, T : (905) 812-SITE (7483)   
E : office@sitecanada.org



Page 2           ForeSite

We are thrilled to share with you that 
our membership has grown to 87 mem-
bers which is a 13% increase com-
pared to this time last year. Throughout 
this very  turbulent economic downturn 
our Canadian Chapter has continued to 
thrive and remain strong.

The consensus is that we have all 
experienced more collaboration and 
bonding with our industry friends and 
colleagues and this will continue to 
flourish. 

We would like to ask your assistance  
in continuing to spread the word about 
Site Canada and help us to build our 
professional membership to exceed 
100 members or more!

We are trying to achieve Chapter of 
the Year and a large component is 
Membership.

Site Global recently launched an excit-
ing membership drive which is struc-
tured on a point earning system. Both 
individual and chapter recognition will 
be featured through Site membership, 
Site apparel and gift cards. For further 
information please view the Site Global 
website under Membership Drive.

Congratulations to our seven Site 
Canada Volunteer Champion 
Nominees! Thank-You for all your hard 
work and dedication to Site.

 Morag Donald – Incentive Insight
 Jane Wallbridge – Carlson 

Marketing Canada
 Sean Landis – Starwood Hotels & 

Resorts
 Heather Douglas – Maritz Canada 

Inc. 
 Vladimir Haltigin – PDMI
 Richard Elliott – Ignite Magazine
 Deborah Davy – Radonic Rodgers

It is not too late to submit a ballot form 
if you would like to nominate a fellow 
Site member who you feel has made a 
significant contribution to our Chapter. 
You are permitted to nominate more 
than one person. Also please note, 
Board members are exempt. The cut-
off date is November 30, 2009. The 
winner will be announced and awarded  
at our Site Canada Annual General 
Meeting. 

Membership Update
Liz Akey, CMP, EMA Marketing

Megan Davidson President & CEO and Mary Lye Director of 
Marketing and Communications of the Foundation accept the 
cheque from Site members: Robin Cohen, Moira Hearn, Leslie 
Wright, Susan Prophet Site Canada President, Sandra Eagle, 
and Marsha Jones.  

Photography by The Image Commission, www.theimagecommis-
sion.com  © 2009 The Image Commission, (905) 326-3401, ext. 
401

Site Canada is a proud supporter of the Childhood Cancer 
Foundation and recently presented the organization with a 
cheque in the amount of $6,500 from funds raised at the 18th 
Annual Site Summer Social, held on July 22, 2009. This dona-
tion would not have been possible without the generous support 
of the organizations who donated to the silent auction – thank 
you!

The Childhood Cancer Foundation – Candlelighters Canada, 
established in 1987 is a national charity supporting the fight 
against childhood cancer in Canada. The Foundation funds 
research, provides support programs, and advocates for chil-
dren and their families who are affected by cancer. These pro-
grams contribute to increasing survival rates and improved qual-
ity of life for pediatric cancer patients and their families, and will 
ultimately help find a cure for all childhood cancers. 

Site Canada is honoured to support this charity. Together, the 
possibilities are endless. 

“The Childhood Cancer Foundation of Canada would like to 
thank Site Canada for their generous donation. Your continued 
support of pediatric cancer research brings us closer to the day 
when every child with cancer is guaranteed a cure.” 
Megan Davidson, President & CEO, Childhood Cancer Foundation

Site Canada Charity Donation
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Baby Announcement!

Rachael 
Streek-Buma 
and her 
husband Jeff 
were thrilled 
to announce 
the birth of 

their little angel, Addison Paige who 
was born July 4. Mom and baby are 
doing well and little Addison, while 
not a member yet, attended her 
first Site Board meeting in August! 
Congratulations Rachael & Jeff!

The Spot Incorporated 
Launched

After 20 years as owner of MCC 
Planners, Marsha Jones, CMP CMM is 
pleased to announce her new venture. 
The Spot Incorporated a Site Selection 
Service Company helping Associations 
and Corporation find the right SPOT for 
their meeting or conference. Marsha 
can be reached at bus: 905-497-7780 
email: marsha@the-spot-inc.com

EMA Marketing Adds Fourth 
Relais & Chateaux Property 
to Its Portfolio, With The Inn 
At Manitou  

EMA Marketing is pleased to announce 
the addition of The Inn at Manitou to 
its world-class portfolio of luxury hotels 
and resorts. EMA’s fourth member 
hotel in the distinguished Relais & 
Chateau Association, The Inn at 
Manitou was recently voted the No. 1 
Inn in the United States and Canada in 
Travel + Leisure’s 2009 World’s Best 
Awards Readers’ Survey. For more 
information or to book an event at The 
Inn at Manitou, please contact EMA 
Marketing at (905) 338-6222 or 
liz@emamarketing.ca

JPdL Destination 
Management opens new 
office in Niagara

JPdL Niagara officially opened its doors 
on September 1st 2009. A fully-owned, 
operating division of JPdL Toronto, 
the new office will service programs 
taking place in Niagara-on-the-Lake, 
Niagara Falls and the surrounding 
areas. JPdL is now the only Destination 
Management Company (DMC) with 
offices in both locations and is a proud 
member of both Niagara Falls Tourism 
and Tourism Toronto. For further infor-
mation contact: Mike Collini, CMP, 
Niagara Operations Manager, JPdL 
Niagara, 5400 Robinson Street, 2nd 
Floor, Niagara Falls, Ontario, L2G 2A6
Tel: 905-356-7301  Cell: 289-257-6013, 
mcollini@jpdl.com

BEICC has made its official 
debut!

Attendees at this year’s IncentiveWorks 
were greeted at the top of the escalator 
with a new addition to the booth land-
scape – the first ever Business Event 
Industry Coalition of Canada booth!

Site Canada is a proud founding 
member of this new organization, 
which was launched at IncentiveWorks 
with an official press release and a 
presence at the show. BEICC has been 
formed to ensure that the value of the 
business meetings industry is clearly 
understood by government and indus-
try alike.

Visitors to the booth had an opportunity 
to learn more about the organization 
by speaking with member volunteers 
(thank you, Vlad Haltigan!). They 
also had an opportunity to let the 
Coalition know what issues they feel 
BEICC needs to address, including the 
Harmonized Sales Tax, the proposed 
Federal NRCC tariff #5 and increased 
regulation resulting from the Ministry 
of Labour’s heightened awareness of 
health and safety issues.

Although still in the early stages of 
formation, significant progress is being 
made.

o An interim committee, comprised of 
Steve Dempsey, volunteer Interim 
Chair, and the founding members, 
including Site Canada, will be in 
place until December 31 to develop 
the structure of the coalition and 
initiate action plans. A formal ongo-
ing structure and Board will be in 
place as of January 1, 2010.

o An interim management company, 
Base Consulting and Management 
Inc., has been hired and a phone 
line (416-494-8985) and email 
address (general@beicc.com) are 
now operational.

o BEICC’s website - www.beicc.com 
– is under construction.

o Key messages are being 
developed.

o A five month budget is in place and 
includes a national public relations 
campaign, marketing, management 
fees, and legal fees.

o A Train the Trainer course is being 
developed, and will be made avail-
able to each of the member organi-
zations at no cost, so all members 
can communicate the value of busi-
ness events.

If you did not get a chance to visit 
the BEICC booth, and would like to 
receive a copy of the handout, or if 
you would like more information about 
the Coalition, please contact Cathy 
O’Connor at coconnor@carlson.com or 
by phone at 416-498-4410.

Scholarships Awarded

Site Canada is pleased to award 
the Site International Conference 
Scholarship to Susan Prophet and 
Maria da Cunha. Thank you to all those 
who submitted applications.

In the News
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Upcoming Motivational Event
Education Day

“Re-Think, Re-Imagine and Re-Design”

Wednesday October 21, 2009
Canada’s only Educational Conference focusing on the Incentive Market

Wednesday October 21, 2009
The Boulevard Club

8:00 - 9:00 a.m. Breakfast and Registration

9:00 - 10:15 a.m.
Opening Session

Changes in the Incentive Market and the Impact on 2010 and Beyond
Join Site at this panel discussion featuring Site CEO Brenda Anderson, Site President Patrick Sullivan, and 
Michele Saran, Director Incentive Sales Development, Canadian Tourism Commission. Moderated by Max Car-
bone, Teamworks.

10:15 - 10:45 a.m. Networking Refreshment Break and NYC Presentation

10:45 - 12:15 p.m. How to Win/Sell in the New Incentive Marketplace
This powerful session, featuring Jill Harrington of salesSHIFT, will introduce corporate planners and industry 
suppliers to the Critical Success Attributes essential to your business success in the next chapter of the incentive 
industry.You will leave this session with tangible strategies and actions that will differentiate you in the eyes of your 
internal/external customers, improve your personal influence, and improve your business results.

12:15 - 1:45 p.m. Lunch and Presentation Sponsored by Las Vegas Convention & Visitors Authority

 

1:45 - 3:00 p.m.
Breakout Sessions

Human Resources
How to maximize your existing staff resources, 
protect human assets and promote your own value 
to your employer. Speaker: William Pallett, Sr 
Vice President, People Resources, Delta Hotels & 
Resorts

Corporate Social Responsibility – From Vision to  
Reality
Learn what employers and your customers are doing for 
CSR, and how you can develop programs and measure 
ROI for everyone’s benefit.     Panelists: Garrick Ng, VP of 
Sustainability, The Innovolve Group Inc.; Nicole D’Amato, 
Community Investment Coordinator, AstraZeneca Canada 
Inc.; Alden Hadwen, Manager, CSR, Aeroplan; Pam Gra-
ham, DMCP, President, Congress Canada

3:00 - 3:20 p.m. Networking Refreshment Break

3:20 - 4:30 p.m.
Panel Discussion

Corporate Perspective on the Incentive Travel Industry
This exciting panel will be discussing the future of incentive travel from the client’s perspective. An educational 
insight in to the corporate policy and trends that are shaping the future of Incentive Travel. 
Panelists: (to come)

4:30 - 4:45 p.m. Closing Comments and Colombia Presentation

4:45 - 6:15 p.m. Networking Reception Sponsored by Colombia Government Trade Commission

 

Visit www.sitecanada.org for registration form
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If there is one thing you learn as an 
incentive planner, it is always to be 
optimistic and innovative: there is 
always a solution, a Plan B, or a way 
to head off a challenge. In Atlantic 
Canada, optimism and innovation 
are as ingrained as our beaches and 
seafood, yet optimism for our industry 
is building well beyond the eastern 
coastline. At the recent IncentiveWorks 
conference in Toronto, the buzz was 
one of positive energy that grew and 
merged into shared, though guarded, 
enthusiasm among us all for what 2010 
may hold. 

Indeed, the past couple of years have 
posed a perfect storm of challenges as 
the corporate world struggled against 
a current of economic upheaval in the 
face of a public disillusioned by scandal 
and perceived greed. As incentive plan-
ners, we have struggled along with our 
clients to provide the best service pos-
sible while maintaining our own finan-
cial integrity.

And we have done it. We will continue 
doing it. Here is why.

For one thing, the recent recession has 
been much like a tornado: devastating 
for some industries, yet having little or 
no affect on others. Whether by good 
luck or good planning, many of our 
clients at Fraser & Hoyt Incentives are 
in industries which could be termed 

“recession-proof”, and they are full 
steam ahead when it comes to their 
incentive programming. In fact, some 
of these companies are increasing their 
incentive budgets for the coming year. 

Other clients impacted by the recession 
were prepared and held fast in shelters 
as the storm passed. Some clients 
saw incentives investment as a means 
to weather the downturn, by fostering 
loyalty and rewarding performance 
at a time when client and employee 
satisfaction was needed the most. 
Reactions ranged from business as 
usual in terms of investment spending, 
to the inevitable reduction or refocusing 
of investment resources. 

Here is where, as a full service incen-
tive company, we were able to shine, 
offering clients cost-effective alterna-
tives such as our robust on-line mer-
chandising solution to maintain the flow 
of incentives dollars while strengthen-
ing client relationships. In addition, 
we were able to change our business 
development approach and leverage 
these solutions to prospective clients 
not eager to discuss their annual travel 
spend or looking for ways to further 
enhance their current solution. 

We also recognized that while our suc-
cessful clients and prospects are well 
informed on the power of incentives, in 
the current environment they demand a 

good return on their incentives invest-
ment more than ever. And that demand 
will be a constant into the future.

I’ve also witnessed the fallout of our 
success, as other businesses see an 
opportunity and try to cut in on the 
action: travel and marketing agencies 
trying to offer incentive travel and mer-
chandise rewards at lower prices, for 
example. In this arena, planners must 
continue to do what they have always 
done best, which is market our exper-
tise as an irreplaceable value in the 
products we provide. 

Every challenge poses an opportunity, 
and in the incentives landscape today, 
there are opportunities with companies 
eager to celebrate and woo their teams 
and clientele if we are ready with the 
right options for rewards programming. 
This bodes well for sunny days ahead 
and a lucrative future for the incentives 
industry; even as a potential new storm 
approaches.

Based in Halifax, with clients through-
out Canada, Fraser & Hoyt Incentives 
is a full service incentive house special-
izing in motivating, and proven, reward 
based solutions enabling clients to 
exceed corporate objectives.

From a Planner’s Perspective
Jamie Keating, Fraser & Hoyt Incentives, Halifax, Nova Scotia

Leverage your Site Membership
Site is built on a legacy of strong, professional relationships and high ethical standards. Corporate leaders turn to Site as the 
premier global authority in the Incentive Travel market, when seeking the best way to achieve improved results. 

In today’s tough competitive economy, set yourself apart from your competitors through your Site membership. As a 
member in good standing, you have the right to use the Site logo on your letterhead, business cards, and in proposals. 

Wear your Site lapel pin with pride to industry events, knowing that you are part of an esteemed organization.

Please remember that Site is an individual membership, not a corporate membership. For full information on the proper 
usage of the Site logo, please contact our Brand Champion, Lesley Boughen, at lboughen@ivanhoecambridge.com.
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Destination Report: Say Si to Colombia
A recent tour of 

Cartagena, Bogota and 
Medellin in Colombia, 
reveals a destination 
worth considering for 

sophisticated incentive 
groups and worldly 

conferences. 

Richard Elliott, ignite

On the northern-most tip of South 
America, Colombia retains a long-
standing veil of mystery and even 
danger. But a six-day tour of this 
clean, safe and friendly country 
reveals world-class hotels and 
resorts, professional tourism and 

hospitality personnel, and impressive 
conference infrastructure. Here’s a 
roundup of three popular cities.

Cartagena

Quaint, safe and beautiful, this colonial 
walled city on the Caribbean Sea is 
protected by compounds and castles 
built in the 1500s to fend off pirates 
and invaders. With 1,592 deluxe class 
guest rooms available in a variety of 
hotels and resorts, Cartagena offers a 
mix of beaches, vibrant street energy 
and night life that would impress any 
participant—not to mention fabu-
lous fresh seafood.  The Centro de 
Convenciones de Cartagena de Indias 
is located here, which can host events 
for up to 2,000. 

Bogota

Set in the interior of the country, this 
bustling metropolis of eight million 
people is perched high on a plateau, 
almost 8,000 feet above sea level 
in the Andes mountain range. As 
Colombia’s largest city, Bogota is a 
well-equipped and popular meeting 
and convention destination. Well-
known hotel brands such as Crown 
Plaza, Embassy Suites, Hyatt Hotels 
& Resorts, Sheraton, Sofitel-Accor 
and Hilton intermingle with lots of 
independents. While the dichotomy of 
great wealth and abject poverty is ever-
present, police stand on virtually every 
street corner so the streets are safe. 

Cartagena was declared a World’s Heritage site 
by Unesco (The United Nations Educational, 
Scientific and Cultural Organization).

continued
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With flexible, technically advanced meeting facilities,
a private in-house theatre, award-winning cuisine and
unsurpassed ambiance, it’s time to take another look.  

Get inspired for your next event by visiting
cntower.ca or call 416-601-4718.

This season more than ever planners 
want to be budget conscious while still 
delivering a great event. Planners are 
looking at ways to save in areas such 
as menus, décor, venue, print and 
more. 

When it comes to holiday entertain-
ing, Toronto’s CN Tower tops the list 
of unique and unforgettable locations 
providing a variety of event options to 
mark the season. Here are some of the 
ways unique venues like the CN Tower 
can help trim costs:

o Save by choosing a venue with 
existing decor. With an extraordi-
nary combination of sophisticated 
interiors and spectacular views 
night or day, the CN Tower is 
famous for its award-winning ambi-
ance providing the perfect spar-
kling setting for the holiday season. 
Events also take advantage of 
holiday themed décor throughout 
the CN Tower when it is elegantly 
decorated in celebration of the 
season.

 

o Look for ways to reduce entertain-
ment costs. When choosing a party 
venue such as Horizons at the CN 
Tower, in house technical staff pro-
vide the expertise and attention to 
detail whether customizing audio-
visual requirements or helping take 
advantage of the existing dance 
floor, stage and audiovisual set up.

o Consider a daytime event. Take 
advantage of the attractive pricing 
of a lunch event for a company 
or department event. In addition 
to receptions dinners and dinner/
dances at the CN Tower, each 
year the highly acclaimed 360 
Restaurant offers a delicious spe-
cial holiday lunch menu at a great 
price - an annual favourite, perfect 
for groups of any size.

Combining award-winning cuisine, 
ambiance and service with Toronto’s 
most unique venues, nothing matches 
the glamour of a holiday event at the 
CN Tower. 

The CN Tower books up early for holi-
day events so call now to elevate your 
party to a higher level.

www.cntower.ca
sales@cntower.ca
416-601-4718

Taking Holiday Events to a Higher Level 
While Finding New Ways to Save

Medellin

Colombia’s second largest city, 
Medellin is important to the region for 
its universities, academies, commerce, 
industry, science, health services, 
textiles, flower-growing, festivals and 
nightlife. Once home of the infamous 
Pablo Escobar, the leader of a vast 

criminal organization, the city has seen 
its crime rate drop dramatically since 
his death in 1993. Home to 1,244 
deluxe-class guest rooms in brand-
name properties, Medellin’s current 
government has made incredible prog-
ress with social and economic revital-
ization initiatives.

Air Canada and Nolitours both fly 
direct, with easy transfers, depending 
on your final Colombian destination. Or 
American Airlines, via Miami.
www.colombia.travel/en/mice/why-colombia 
or  www.visioncompanies.com
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Spot Yourself at these Site Events

Photography by The Image Commission, www.theimagecommission.com  © 2009 The Image Commission, (905) 326-3401, ext. 401

Site Canada Summer Social

Site Canada Golf Tournament
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What a great start to IncentiveWorks. 
The Site Canada Golf Tournament 
was an astounding success. This day 
was about spending quality time with 
clients, buyers, suppliers, industry part-
ners and friends

The tournament could not have hap-
pened without the dedication and 
commitment of the Site Canada Golf 
Committee who met regularly leading 
up to the event.

The Marketing Committee volunteers 
that arrived very early to set up and 
ensure the tournament ran smoothly 
also deserve special recognition. 
Thank you!

And special thanks and 
recognition to all our spon-
sors and supporters. 

The winning foursome John 
Harmon, Troy Batt, Antwon 
Dixon and Larry Colton
 

We are pleased to announce that 
the Second Annual Site Canada 
Golf Tournament will take place on 
August 16, 2010. Anyone interested 
in Sponsorship, please contact the 

Director of Golf, 
Joanne Keating at 
jkeating@meridican.
com or at 
905-477-7700 ext 
309.

1st Annual Site Canada Golf Tournament

Golf Committee Marketing Group
Rebecca Alexander - London Tourism
Diane Amendola - Meridican Incentive Consultants
Sue Bernad -Associated Luxury Hotel (ALHI)
Tracey Brenneman Allied PRA International 
Matt Byrnes - Wynford Motivates
Maria da Cunha – HRG Worldwide
Morag Donald - Incentive Insight
Joanne Keating – Meridican Incentive Consultants
Sean Landis - Starwood Hotels
Joe Orecchio – CWT Meeting & Events
Jane Wallbridge – Carlson Marketing Group

Margarida Soares - Carlson Marketing Group
Yvonne Sweeney - Carlson Marketing Group
Gayle Higgins - Carlson Marketing Group
Stafania Policelli - Carlson Marketing Group
Cathy Zappia - Carlson Marketing Group
Robin Cohen - Site member
Art Madeiros - Consultant

Hole Sponsors Food & Beverage Sponsors Supporters
Tourist Office of Spain
M&IT Magazine and Incentive Works
Orlando / Orange County CVB
PGA National Resort & Spa
Marriott Anaheim and Desert Springs, A 
JW Marriott Resort and Spa
Eco Destination Management Aruba 
and Curacao
Westin Calgary, Westin Bayshore, 
Westin Harbor Castle, and Westin 
Edmonton
Site Canada
PEI Convention Partnership 
Maverick Aviation Group 
The Ritz Carlton Hotels of the 
Caribbean, The Ritz Carlton Palm 
Beach The Ritz Carlton New Orleans 
The Radisson, Our Lucaya Resort in the 
Bahamas
Westin Prince

La Quinta - Hilton Hotels – Hilton 
Hawaiian Village, The Hilton Orlando, 
The Arizona Biltmore and Hilton Luxury 
Brands 
Marriott Anaheim and the Desert Spring, 
A JW Marriott Resort and Spa
Starwood Paris (Sheraton Paris Airport, 
The Westin Paris, Le Meridien Etoile, 
Le Meridien Montparnasse, Prince de 
Galles)

Club Link Corporation
Marriott Anaheim and Desert Springs, A 
JW Marriott Resort & Spa
Maui Jim Sunglasses
PEI Convention Partnership
Quantum Limousine Service
The Image Commission
The Heavenly Bed sponsored by Westin 
Calgary, Westin Bayshore Vancouver, 
Westin Edmonton 
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Site Canada Brings Warmth to Charities
2009 marked an exciting year as Site officially launched its new strategic vision and brand.  As you all know, with any re-brand-
ing, there are many pieces of collateral that need to be updated and refreshed to reflect the organization's new strategy.  

With the help of Site members across Canada, 60 Site blankets with our old logo were donated to local charities and shelters. 
This was a great example of how the Chapter continues to give back to their members and their communities. 
This program also helped increase Site's visibility across Canada, with its members as well as potential members, the media 
and trade.   

Pictured below are Site Members making their donations across Canada: 

Brenda Walsh, Newfoundland Tourism presents blankets 
to Daffodil Place Co-ordinator, Faith Hollett. 

Daffodil Place is a Cancer Hostel in St. John's NL where 
friends and families stay while loved ones are receiving 
cancer treatment.

Above, the Safe Harbour Society, an Alberta non profit 
organization, providing a safe place for homeless 
people to spend nights accepts the blankets from Rob 
Thorsteinson, President, Cascadia Motivations, Calgary

Filipe Nepomuceno, Altima Concept in Montreal donates 
blankets to Sister Monique Gravel and Aubn Boubreau, 
GM at Accueil Bonneau, an organization dedicated to 
helping the homeless find residential stability, indepen-
dence and good living conditions.
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Search over 6,000 suppliers and resources  
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