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President’s Message
Rachael Streek-Buma, The Fairmont Royal York Hotel

I’m sure you’ve all 
heard the saying, 
“Time fly’s when 
you’re having fun!” 
That would be the 
most fitting descrip-

tion of how the past 
five months have been for me.

The Board has been working really hard 
and I’m so excited to see how everything is 
coming together. We’ve all been motivated 
by the positive feedback coming in from 
our membership and are even more com-
mitted to ensuring we make 2008 a fantas-
tic year, benefiting our members.

In our first newsletter, I had highlighted 
some of the ways members could support 
the Board - attending our monthly meet-
ings, volunteering, etc. I’m thrilled to report 
that to date, we’ve seen a 30% increase in 
our monthly meeting attendance from 2007 
and quite a few of our members are getting 
involved and joining committees.  Thank-
you! 

There is still a lot to accomplish and we are 
making excellent progress on the following 
projects:
• New chapter website…To be launched 

by month end, June 2008. 
• Implementation of a student member-

ship and scholarship program 
• One-day Educational Conference with 

a focus on global travel in the incentive 
market… Scheduled for October 15th.

If you would like to get more informa-
tion on these projects or how you can get 
involved, please contact the SITE Canada 
Office at 905-567-7190 or office@site-
canada.org.

You’ve all heard me talk about the “Run 
the World” challenge. Our team is currently 
sitting in 2nd place and we need all the help 
we can get in closing the gap and moving 
forward into 1st place. For every hour of 
exercise you complete, our chapter/team 
earns .25mile (quarter of a mile). 

With the warm weather having finally 
arrived, take the time to go for a walk, ride 
your bike or participate in any other physi-
cal activity you enjoy doing. Please make 
sure you are submitting your number of 
hours into the SITE Canada office at the 
end of each month. 

We are well on our way in planning for 
the upcoming SITE Summer Social, July 
16th. Without a doubt this is going to be 
an AMAZING event and one you will not 
miss! The auction item list has been posted 
on our website and I hear there are already 
people who have put “dibs” on various 
prizes. Remember that a portion of the 
funds received through the auction will go 
to the Childhood Cancer Foundation so 
bring your wallets and get ready to bid!
It’s been a fantastic year so far and I’m 
excited to see what we are going to accom-
plish in the coming months. On behalf of 
the Board of Directors, thank-you for your 
continued support and commitment to SITE 
Canada.

I hope to see you all at the upcoming SITE 
Walk on June 26th and the Summer Social 
on July 16th!

Rachael Streek-Buma, The Fairmont 
Royal York Hotel
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david riddell 
scholarshiP

To all SITE Chapter Presidents:

It is time to remind SITE Chapters that the International 
SITE Foundation offers the David Riddell Scholarship each 
year. The Scholarship honours the memory of a devoted 
SITE Past President and a respected leader in our industry.
Under this program, the qualified winner will be awarded 
up to $3,000 USD to attend the SITE International 
Conference in Montreux, Switzerland (5-8 December 
2008) covering the cost of registration, economy class air-
fare, lodging, and transfers.

For more information: www.site-intl.org/about/documents/
RiddellScholarshipProgram2008.doc. 

If you have questions, I can be contacted at 
ISITEFoundation@ec.rr.com. The ISITE Foundation looks 
forward to receiving your Chapter’s entry. Please note that 
the final deadline for submissions is 1 September 2008.

Sincerely,
 
Bob Vitagliano, CITE
Executive Director
International SITE Foundation
ISITEFoundation@ec.rr.com
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Focus on site canada events

Smile you are in Spain!
Excitement is building, as the date for SITE Canada’s 
Summer Social quickly approaches. This event has estab-
lished itself as a “must do” for our industry and is a great 
opportunity to connect with friends and industry col-
leagues in a fun, social environment. With 2008 being 
SITE Canada’s 20th Anniversary, we are expecting a great 
turnout. In fact, we’ve had people interested in attending 
from as far away as Buenos Aires!

The Tourist Office of Spain is our Title Sponsor and we 
hope to duplicate the feel of Spain giving you a warm wel-
come, a sunny venue, great food and a vibrant atmosphere 
– complete with Flamenco dancers, a fabulous Spanish 
themed menu provided by Ginger Island Cuisine, décor 
by Event Fusion Inc and lighting and AV compliments of 
AVW- TELAV Audio Visual Solutions.

This year’s event is taking place on Wednesday, July 16th 
at the Ontario Science Centre, a truly unique venue. From 
day one, the staff at the OSC have embraced the idea of 
hosting this event and are eager to show off their spectacu-
lar event spaces, including the Great Hall and adjoining 
outdoor patio, where the Summer Social is taking place. 
The Science Centre has always been known for its inter-
active exhibits but they are also a great setting for team 
building, dining, lectures and private screenings.

A key component to the evening’s festivities is our live and 
silent auction, with a portion of the proceeds being donated 
to the Childhood Cancer Foundation, the only national 
charity supporting the fight against childhood cancer.
Support for the auction this year has been exceptional, 
with many of our industry partners generously coming for-
ward with some truly unique and amazing items.

Silent auction items received so far include: 2 nights in 
Istanbul from Gemini Tourism, 5 nights in a suite at the 
Half Moon Rose Hall in Jamaica, 2 nights at the Four 
Seasons Whistler, 4 tickets to the Edinburgh Tattoo from 
Experience Scotland, two nights in a Club Room at the 
Intercontinental Toronto Centre including dinner, wine 
and a spa treatment; two seats to the opening day of the 
Munich Oktoberfest from Weichlein Tours; two nights 
at the Westin Palace Madrid and two nights at the West 
Valencia including round trip train tickets and transfers 
generously donated by Ultramar Express, New York 
Coffee Table Book from Briggs DMC, 2 nights at the 
Ritz Carlton New Orleans with transfers, a personal city 
tour, riverboat cruise and dinner compliments of BBC 
Destination Management, two nights in Sedona at the 
Enchantment Resort and 2 nights at the Fairmont Princess 
Scottsdale. 

We are still accepting donations of all sizes, so if you are 
interested in contributing to this great cause, please contact 
Cathy O’Connor at coconnor@carlson.com or the SITE 
Canada office at office@sitecanada.org.

In addition to the silent auction items mentioned, Nature 
Style, a DMC specializing in Buenos Aires, Patagonia, 
Iguazu, Bariloche and Mendoza, has been incredibly 
generous, providing three land packages in Argentina – 
Buenos Aires & Mendoza, Buenos Aires & Bariloche, 
Buenos Aires & El Calafate. Each one includes luxury 
accommodation for 5 or 6 nights, transfers, sightseeing and 
much more. 

To add excitement this year, we will raffling one of the 
Argentinean land packages combined with airfare out of 
Toronto compliments of LAN Airlines. Your chance to win 
this once in a lifetime trip to Argentina, with a value of 
$10,000, can be purchased for as little as $20! Tickets will 
be sold during the Summer Social only and the winner 
must be in attendance for the draw.

If that isn’t enough, we have four amazing live auction 
prizes this year - a 7 night trip to Malaga, Spain, courtesy 
of Transat Holidays and Sol Melia Hotels; a “Tour de 
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Focus on site canada events… cont’d
France” with airfare provided by Air France and a total of 
8 nights accommodation from the Dorchester Collection 
and Rezidor Hotels & Resorts; 6 nights in Los Cabos from 
LMA Marketing and Continental Airlines; and a Western 
Canada trip provided by Westjet and Starwood Hotels. 
Based on early feedback, we are expecting these items to 
attract a lot of enthusiastic bidders!

Live Auction - Malaga, Spain
• two tickets from Toronto to Malaga on Air Transat
• 7 nights’ accommodation at the beautiful Gran Melia 

Don Pepe in Marbella
• Breakfast for two daily
• Airports transfers in Spain
 
Live Auction - Tour de France
• Fly from Toronto to Paris on Air France, Air Transport 

World’s “Airline of the Year”. Air France has been 
serving Canada with its trademark luxury air service 
for more than 50 years and has a dedicated team of pro-
fessionals specializing in the incentive market. 

• 3 nights deluxe accommodation at the luxurious Hotel 
Plaza Athenee located between the Avenue des Champs 
Elysees and the Eiffel Tower. The hotel is legendary 
and filled with elegance and charm. Also included, full 
breakfast for two daily and the hotel’s adorable Plaza 
Teddy Bear in the hotel’s signature red. 

• 2 nights at the luxurious new Regent Grand Hotel 
Bordeaux, the most majestic hotel in the city, located 
directly across from the Grand Theatre inside the 
Golden Triangle

• 1 night on the French Riviera at the landmark Radisson 
SAS Nice with fabulous sea views and a wonderful 
roof top terrace

• 2 nights back in Paris at the Radisson SAS Boulogne, a 
new boutique hotel with its own vineyard, located just 
10 minutes from the Eiffel Tower

• Airport transfers in Paris and a walking tour of the city 
provided by CWT Meetings & Events 

Live Auction - Los Cabos
• Airfare for two provided by Continental Airlines for 

travel within Canada, the US48, Mexico, the Caribbean 
or Central America

• Land portion provided by EMA Marketing, representa-
tive of some of the world’s most luxurious and exclu-
sive boutique hotels and resorts. EMA’s portfolio of 
hotels offers intimate “off the beaten track” venues and 
cosmopolitan properties 

• 3 nights in a junior suite at the brand new Casa Dorada 
Resort & Spa 

• 2 nights at the Casa del Mar Suites Golf & Spa includ-
ing breakfast daily and one dinner for two

• Deep Sea Fishing for up to 5 people, dinner at MiCasa 
Restaurant, roundtrip transfers from airport to hotel 
provided by AM&I Los Cabos 

Live Auction – Western Canada
• Two tickets for travel within Canada from WestJet
• 8 nights accommodation from Starwood Hotels 

& Resorts – two nights at the Westin Bayshore, 
Vancouver, two nights at the Westin Whistler, 2 nights 
at the new Westin Bear Mountain in Victoria and two 
nights at the Sheraton Wall Centre Vancouver

• $150 spa certificate from the Sheraton Wall Centre 

Everyone is welcome at the Summer Social. You do not 
need to be a SITE member. Register now by visiting our 
website www.sitecanada.org. A complete listing of our auc-
tion items is also available on the website.

Join us for a great evening of fun, in support of a good 
cause! 
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Destination - Spain, the best cultural 
destination for your incentive trip 

Spain is an ideal des-
tination for a cultural 
incentive trip. Besides 
its excellent climate and 
beaches, there are various 
cities where you can orga-
nize a tailor-made cultural 
programme. Dramatised 
routes in historic centres, 
original competitions, 
gala dinners at museums 
and spectacular concerts 
are just some examples of 
the activities designed by 
the Convention Bureaux. 
Choosing Spain is a sure 
bet. 

Are you looking for an original incentive trip? Something 
that will be remembered for many years to come? You will 
find exactly this in Spain. The active programmes available 
mean you can plan an event which is original and, above 
all, fun. When you see the options you will be convinced: 

choosing 
Spain for 
your incen-
tive trip is a 
sure winner. 

Overcome 
a challenge, 
live an 
adventure, 
take part in 
an exciting 
sporting 
competi-
tion... If 
you want to 
organise an 
incentive 

trip where bore-
dom is simply 
not an option, 
then consider 
Spain. It is no 
coincidence that 
it is one of the 
most popular 
destinations in 
the sector. There 
are specific 
programmes 
on offer that 
combine a range 
of sports and outdoor activities. They will make sure that 
your participants have fun, enjoying a unique experience 
in informal, relaxed surroundings. Furthermore, there is 
another advantage: Spain’s excellent climate means that 
you can plan your incentive trip for any time of year. 

Event Fusion Inc Providing Décor for 
SITE Summer Social
Event Fusion Inc is a special event firm that creates unique 
events with flair and passion, through design, decor, pro-
duction, and management. The result…your goals are met, 
and your guests walk away thinking; “now that was spe-
cial”. (www.eventfusion.net)

Focus on site canada events… cont’d
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Focus on site canada events… cont’d

uP With the Birds!
Start your morning off right! Join the SITE Canada 
Board and SITE member, Pam Graham, for a refresh-
ing morning walk along Toronto’s harbourfront in sup-
port of SITE Run the World and your good health. The 
registration fee is only $10 and the proceeds will be 
donated to SITE’s Run the World campaign in support 
of UNICEF, the United Nations Children’s Fund.

To register: http://www.sitecanada.org/june_walk.pdf

June 26, 2008 Up with the Birds!, Walk

 Radisson Admiral Hotel, Queen’s Quay

July 16, 2008 Summer Social 

 Ontario Science Centre 

 sponsored by Tourist Office of Spain

August 19-20, 2008 Visit SITE Canada at IncentiveWorks

 For information on IncentiveWorks 

 www.meetingscanada.com

September 17, 2008 SITE Canada Monthly Meeting 

 sponsored by Destination Québec

September 22, 2008 ISITE Foundation SITE Night

 The Motivation Show 

 Peninsula Chicago 

 www.InternationalSITEFoundation.org

October 15, 2008 Education Day

 Park Hyatt Toronto

 sponsored by Mexico Tourist Board and

 Hyatt Hotels and Resorts

November 19, 2008 SITE Canada Monthly Meeting 

December 5-8, 2008 SITE International Conference, 

 Montreaux, Switzerland

 www.site-intl.org/conference/ 

 conference2008.cfm

December 10, 2008 Holiday Luncheon

 The Fairmont Royal York

 sponsored by The Fairmont Royal York

calendar oF events

coMMents FroM our readers

The Winter issue is FABULOSO!!!!  Congratulations on a wonderful news vehicle, and I loved the pics… I missed 
being with you…  you all seem to be having such a wonderful time…

Best regards to all of you.  See you in August!

Bonnie
Bonnie B. Boyd, CMP, DMCP, President & CEO

BBC Destination Management
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Focus on incentive destinations

Western Newfoundland is one of 
Canada’s best-kept secrets. Except 
this secret is meant to be shared! A 
place where the air is so pure and the 
peace and tranquility is a thousand 
miles from the hectic pace of daily 
life

Our part of the world promises to 
ignite your sense of adventure and 
capture your imagination with miles 
of rugged coastline, ancient moun-
tains and pristine wilderness. Explore 
the unparalleled beauty, distinct 
language and culture and the natu-
ral wonders that abound in Western 
Newfoundland.

The region is accessible from Deer 
Lake and is only a 3-hour direct flight 
from Toronto, with regular flights 
from Montreal, Halifax, St. John’s 
and the UK. Whether by land or air, 
you will find it easy to get to here …
but very hard to leave. 

A piece of the thickly forested envi-
ronment of the region has been art-
fully landscaped into a resort. Built 
to capture the essence of the region 
and preserve its natural endowments, 
Humber Valley Resort offers luxuri-
ous accommodation in spacious, 
well-appointed chalets and enjoys a 
range of outstanding leisure activities 
including award winning 18-hole golf 
course and Aveda Concept Spa. 

Experienced Destination Management 
Companies can provide truly inspir-
ing itineraries that will create memo-
ries that will last a lifetime 

Ideas to inspire 
your next Incentive 
itinerary:
Explore Gros Morne National Park - 
a land of fjords, mountains, forests, 
and seacoast and learn why this park 
is a World UNESCO site. Spot some 
of the 35 million birds that migrate 
to Newfoundland each year and see 
the Tableland Mountains, an ancient 
mountain range which was once part 
of the Earth’s mantle. 

Experience kayaking in and around 
hidden coves along the coast, explore 
caves and feel nature’s magical 
attraction.

Helicopter to the top of the table-
lands, a 600-metre high plateau that 
forms one of the best examples of 
rock exposed from the earth’s interior. 
Enjoy a sumptuous picnic overlook-
ing the valleys where colossal colli-
sions of tectonic plates created forma-
tions as barren as the moon.

Drop your line in the crisp water for 
a day of fishing in one of the best 
Atlantic Salmon fishing rivers on the 
planet or partake in Heli-fishing that 
will enable fishing in ultra-remote 
pools, and have the best possible 
chance at landing a trophy salmon.

Winter in this part of Newfoundland 
and Labrador is summed up in six 
words – wonderful, invigorating, 
natural, thrilling, energizing and 
refreshing. From snowboarding to 
snowmobiling, snowshoeing to snow 
kiting; cross-country, downhill, cat or 
heli-skiing; ice fishing or ice climb-
ing, there’s something in this region 
for everyone. 

Guests unwind with nature in this 
awe-inspiring oasis. With first class 
accommodations and services, 
reconnecting with nature is assured. 
Wilderness retreat with first class 
amenities gives incentive guests a 
truly unforgettable journey. Discover 
the special charm of a destination 
like no other, Newfoundland and 
Labrador.

Destination - Western Newfoundland – an Incentive Planners Dream
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Casino Windsor
Casino Windsor becomes Caesars 
Windsor on June 19, 2008 with the 
opening of a 5,000 seat entertainment 
centre, 758 hotel rooms and 100,000 
square feet of convention space. There 
is a time lapse video showing the 
installation of the 112-foot Caesars 
sign on top of the new 27-story 
Augustus hotel tower. This new sign, 
along with one on the forum hotel 
tower will be lit for the first time on 
opening day. http://www.harrahs.com/
casinos/casino-windsor/hotel-casino/
property-home.shtml 
 
New Hotels
The Steele Group has announced a 
new four star hotel in downtown St. 
John’s. With construction beginning 
this year, The George will be a new 
four star 80 room property located 
on historic George Street. The new 
property will compliment the already 
expanded Delta St. John’s Hotel and 
Conference Centre which now boasts 
403 rooms. Both properties are next 
door to Mile One Centre and the St. 
John’s Convention Centre. The Delta 
is pedway connected to both Centres. 
The expansion and rumors of ‘more 
builds in the not too distant future’ 
shows a market confidence in the 
growth potential of the area. St. John’s 
can easily accommodate groups up to 
1000 in the downtown core and over 
2,000 city wide. 

Want to be wowed? Check out www.
humbervalley.com This new 250 
chalet Humber Valley Resort, nestled 
on the provinces west coast with direct 
air access to St. John’s, Toronto and 

Gatwick, England, has already won 
national and international awards for 
its golf course and resort development. 
Check it out…..you’ll be amazed!

Fairmont - Suite Life in Dubai
As Fairmont continues to grow inter-
nationally, so too does the addition of 
its luxurious suites, known for hosting 
royalty, political figures and celebrities 
alike. Soaring 34 storeys high above 
the city lights, The Fairmont Dubai 
boasts six exclusive penthouse suites 
that exemplify the city’s contemporary 
style and lavish Arabic influences. The 
largest in the hotel’s penthouse collec-
tion is the Imperial Suite, a two-floor 
haven featuring a rooftop terrace, a 
state of the art Bose home entertain-
ment system and an indoor Jacuzzi 
and sunroom highlighted by floor to 
ceiling windows running the length 
of the spacious 5,900 square foot 
penthouse. 

Le Crystal
The curtain raises on Le Crystal 
Green features. Operator also owns Le 
Saint-Sulpice. After three years under 
construction, intriguing Montrealers 
with its arrowhead spire, Hôtel Le 
Crystal is open for business. The posh 
new hotel cost $80 million to build 
and boasts an energy conservation 
system that it claims will cut hydro 
costs by as much as 40 per cent. 
Partaking in the green business trend 
was but one motive for the hotel. The 
building’s high-tech brain is a key to 
make Le Crystal as successful as Le 
Saint-Sulpice hotel in Old Montreal. 
In addition to 131 suites, Le Crystal 
has 53 condos, most of which have 

already been sold. Some of the top 
floors and its spa are still under con-
struction and are expected to be com-
plete in the summer.

The hotel’s energy saving system 
alone cost $1 million. The technol-
ogy works like a body’s homeostasis. 
It detects temperatures in the build-
ing and automatically adjusts them, 
while powering down inactive areas. 
This system could, in theory, result in 
40-per-cent energy savings.

Explainer Checks Into Le Crystal
All guests of Le Crystal are given this 
access keycard to use for their room 
and other areas of the hotel, such as 
the pool. Though it appears the same 
as your typical hotel keycard, it earns 
the “smart” distinction thanks to an 
embedded microchip. Once inside his 
room, a guest will insert the card into 
a wall panel. This activates the power 
in the room, in addition to some other 
services. The keycards ensure rooms 
draw power only when a guest is in 
them. 

Canada’s first Green 
Meeting Guide
Canada’s first Green Meetings Guide 
is an initiative of former SITE Canada 
President, Rose Swagemakers at 
The Innovolve Group. Canada’s first 
Green Meeting Guide is a directory 
of suppliers offering environmentally 
friendly and socially conscious alter-
natives for the meetings and incentive 
industry. This online and print direc-
tory will educate as well as facilitate 
the event planner in locating a quali-
fied green or sustainable supplier in 

neWs, vieWs and PeoPle on the Move
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six major Canadian cities and by vari-
ous service/product categories. The 
guide will be distributed by Meeting 
& Incentive Travel Magazine (M&IT), 
and will be available June 2008 to 
planners. 

Free product and service listings are 
NOW available for qualified MCI sup-
pliers. For those suppliers, who would 
like to qualify for a free listing in the 
Green Meeting Guide and/or learn 
about how to showcase their green 
products or services to over 11,000 
planners across the country, please 
contact Clarine at 416.364.0050 x307 
or clarine@greenmeetingguide.com or 
visit www.greenmeetingguide.com

Two Former Employees 
Return to STRONCO
STRONCO is pleased to welcome 
back two respected industry profes-
sionals to their sales and operations 
teams. In 2002, Trevor King left 
STRONCO to pursue other interests 
but has chosen to return to the com-
pany and the industry he loves as an 
Account Executive. Steve Holden 
has been establishing a reputation for 
himself as a seasoned professional in 
the trade show industry since 1995 
and has returned to STRONCO to 
assume his previous role as Project 
Manager. For further information on 
STRONCO, visit www.stronco.com or 
phone (905) 270-6767.

Niagara Region Updates

Hillebrand Winery
A $3 million winery renovation 
provides guests with a stylish and 
energetic wine and culinary jour-
ney. A visit to Hillebrand Winery is 
an unrushed sensory experience, a 
time out that lets your taste, feel and 
discover. Our wines and menus are 
inspired by the seasonal evolution of 
the vines that surround us, and the 
local produce that grows beside them. 
(888-609-4442/www.hillebrand.com)

Niagara’s Fury will soon hit 
Niagara Parks! 
Niagara Parks is revealing our newest 
attraction to the public - Niagara’s 
Fury™. View a 90-second video teaser 
on-line at www.niagarasfury.com then 
try our game Freezing Falls. 
 
Niagara’s Fury™ is the cornerstone 
of the highly anticipated $38 Million 
renovation at Table Rock. The com-
plex will be Niagara’s newest “must 
see” destination for shopping, dining 
and entertainment. Major renova-
tions and state-of-the art additions 
include a two-level year-round Grand 
Hall viewing Gallery, and a Bridge of 
Flowers and Clock Tower which will 
providing covered pedestrian access 
from the Fallsview Tourist Area. Not 
to be missed will be the new Elements 
on the Falls Restaurant. 
 
World Class Golf Trail 
Golf Tournaments ~ Board Meetings ~ 
Corporate Retreats

Legends on the Niagara ~ Battlefield 
& Ussher’s Creek ~ Whirlpool Public 
Golf 
 
Niagara Parks offers legendary golf 
at three championship courses located 
just minutes apart. We offer endless 
ways to customize your tournament 
with private special event venues 
and natural wonder attractions. Our 
5-star service will turn your Corporate 
Tournament into a complete and 
unforgettable Niagara experience. 
 
Whirlpool Golf course and the 
Battlefield course at Legends on the 
Niagara are opening for the season 
on Friday, April 11. Legends’ 18-hole 
Ussher’s Creek course and the 9-hole 
Chippawa course will open on April 
18.
 
Niagara Parks VIP Wine Tours 
A half day Tour leaves your hotel 
on a private bus, stops for a behind 
the scenes tour at Reif Estate 
Winery, lunch at Queenston Heights 
Restaurant and a visit to the Butterfly 
Conservatory.
 
Ask about our VIP Shopping Card
Our Team of Professional meeting 
planners can provide VIP Shopping 
Cards to give your delegates 15% OFF 
all purchases at any Niagara Parks 
Gift Shop.
 
Niagara Parks is proud of our new 
Green Product initiative. Look for 
this label on items in our retail stores 
and you will be choosing alternatives 
created with the health of our environ-
ment in mind. These items include 

neWs, vieWs and PeoPle on the Move… cont’d
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recyclable and biodegradable mate-
rials, as well as those with organic 
ingredients.

2008 Fireworks Schedule
Canada’s longest-running annual 
Fireworks series starts May 19. Every 
Friday, Sunday and Holiday to the 
end of August, as well as Wednesdays 
in July and August, Fireworks blast 
off over the Falls at 10pm. Plan your 

meeting to take advantage of viewing 
these spectacular shows or ask about 
booking your own event.  www.niag-
araparksmeetings.com
 
New Restaurant at 
Hilton Toronto Airport
Hilton Toronto Airport and Executive 
Chef William Huang have announced 
the opening of Bliss Restaurant & Bar. 
The menu offers guests a tantalizing 

assortment of dishes for breakfast, 
lunch and dinner infl uenced by fusion 
cuisine. Hilton Toronto Airport has 
also begun an extensive renovation 
project. The hotel’s new design prom-
ises to stimulate the senses through 
innovative room concepts, a brand 
new restaurant and bar and inviting 
public spaces.

neWs, vieWs and PeoPle on the Move… cont’d

Contact Dorothy Martin, Regional Director of Group Sales Canada at 786.497.9353 or dorothym@sol-group.com

Get together at Gran Meliá Palacio de Isora, 
and discover the inspiration of the newest, 
most spectacular resort on Tenerife, the gem 
of the Spanish Canary Islands. 

• Four pools, five fine-dining options & YHI Spa
• Five world-class golf courses nearby
• Host up to 1200 guests in nearly 3,000 sm
• Banquets for up to 940 guests
• Fully equipped, full-service Business Centre

Every reason to meet 
in Spain is here.
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Dear SITE Members & Friends,

By now you are aware of the tremen-
dous enthusiasm that surrounds SITE 
Academy for Young Leaders. It is a 
unique environment for networking, 
education and unbelievable thought 
leadership from the generations that 
will own the future of our industry.

Have you registered? Have you 
encouraged one of your team mem-
bers to register?

Here are three reasons you should 
plan on attending the event:

Education
The education focuses on trends 
impacting today and shaping tomor-
row. Our featured speakers are all 
well known on the global circuit. 

Highlights include: 
• Padraic Gilligan, SITE President 

and Managing Director of 
Ovation Global DMC, will 

provide the keynote session 
on the vision of the incentive 
marketplace.

•  Bob Urichuck provides master 
techniques to improve your per-
sonal and professional perfor-
mance by 200% while increasing 
your net worth, your margins and 
the bottom line you deliver to 
your organization. 

•  Corbin Ball will lift up your tech-
nology framework exploring top 
trends transforming the industry 

site nite
The ISITE Foundation will present 
SITE NITE, an industry-wide recep-
tion to be held in Chicago, IL, USA 
on September 22, 2008, the Monday 
before the opening of The Motivation 
Show at the Peninsula Chicago.

SITE members will be given two com-
plimentary tickets for our drawing for 
the Around the World Trip for Two, as 
well as a voluntary contribution form 
for the Foundation. Contribution is 
not a requirement to be included in the 
drawing. All members – regardless of 
where they are in the world can enjoy 
the excitement of participating in 
SITE NITE through the spirit of this 
drawing even if they can’t be there in 
person. 

Around the World Trip 
for Two!
Confirmed Business Class for TWO 
– from choice of following gateways: 
Los Angeles, London, Hong Kong or 

Auckland. 12 hotel nights, including 3 
night stays in each of these four cities, 
breakfast daily, private roundtrip air-
port/hotel transfers. Our hotel partners 
include The Peninsula Beverly Hills, 
The Langham, London, The Langham, 
Auckland and The Peninsula Hong 
Kong. (Need not be present to win.)

If you are attending The Motivation 
Show, purchase an Event Ticket for 
yourself and for an invited client, 
online through the website. A special, 
limited supply of 135 complimen-
tary buyer tickets are available to the 
first group of suppliers who register 
their buyer guests online at www.
InternationalSITEFoundation.org, 
click on “Events.”

We encourage you to make a volun-
tary donation to the Foundation in 
honor of SITE’s 35th Birthday cele-
bration being kicked off at SITE NITE 
in Chicago. SITE Canada is hoping to 
raise $1,000.00 through the generosity 
of our members. Donors will be rec-

ognized. A donation form is available 
online and can be completed along 
with the Event Ticket Order Form. 

We thank you in advance for your 
continued support of the International 
SITE Foundation and your contribu-
tion toward our overall goal of raising 
$100,000 to invest in the future of 
this industry. The donations will be 
directed toward the continued efforts 
of the Foundation in its support of 
research and educational develop-
ment to benefit SITE’s mission and its 
members. 

site acadeMy For young leaders
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as well as lead a technology town 
hall where you can get you per-
sonal questions answered.

•  Reg Athwal will help you real-
ize the power of human capital 
and energize you to unleash your 
DNA.

New York Experience
Feel the vibrancy of this destination 
through experiences at the Tavern 
on the Green, United Nations, Times 
Square, Hard Rock Café, the United 
Nations, the Rainbow Room and 
our host hotel, InterContinental The 

Barclay. We promise that you will 
be able to speak to the incentive pos-
sibilities of New York when you head 
home.

Networking
Young Leaders is a special network-
ing group within SITE that allows like 
minded professionals to connect on 
issues important to their business and 
their generation. The group is diverse, 
from new incentive professionals 
to those who have already achieved 
Managing Director status, yet they 
all have one thing in common – they 

are 35 or under. So come and net-
work with a group that speaks to you, 
knows where you are at and under-
stands your desire to achieve for the 
future.

Sign up now so we can begin to pre-
pare for your arrival.

Best regards, 
Cosimo Bruzzese
Chair SITE Academy of Young 
Leaders 2008

If you’re looking for inspira-
tion, insight or want to connect 
with colleagues and clients, then 
IncentiveWorks 2008 is where 
you need to be. IncentiveWorks is 
Canada's largest trade show for the 
meetings, incentive travel, special 
events and promotions industries.

The annual trade-show and educa-
tional sessions will be held August 
19th and 20th at the Metro Toronto 
Convention Centre. Connect with 
convention and visitors bureaus from 
around the world, tourism agencies, 
hotels, resorts, airlines, industry-
related suppliers and unique venues. 
Looking for specialty promotional 
items for your group or next confer-
ence? You’ll find inspiration and the 
latest gifts in every price range. 

Learn 
With 10 educational sessions and two 
keynote speakers, there’s something 
for the novice, intermediate or senior 
meeting and incentive travel planner. 
Listen to our two keynote speakers, 

Dan Ariely and Leonard 
Brody. Ariely, a behav-
ioural economist, MIT 
professor and best-selling 
author, will tell us why and 
how we make the decisions 
we do. Brody, entrepreneur, 
best- selling author and 
business visionary, brings 
his technological outlook 
and media savvy and 
relates it to our complex 
ever-evolving workplace. 
From new technological 
trends, presentation skills 
and social marketing, to 
making the right “green 
choices,” a full slate of 
industry and related profes-
sionals is ready to provide 
you with the information and tools 
you need to work smarter, faster and 
more efficiently. 

Experience
Network and connect with colleagues 
and clients, with two full days of edu-
cation and a high-energy trade show. 

Walk the trade show floor; to experi-
ence and discover what’s new with 
over 700 industry-related companies.  

incentiveWorks 2008 


