
 

SITE Education Day - Host 

 

Event Host:  Mr. Tony Chapman 

 

BIO: 

Podcaster – TV and Radio Personality, Conference Host and Speaker 
 
Tony Chapman is the Host of the podcast Chatter that Matters that personalizes the stories of 
small business owners, so that we all take their dreams and challenges personally. Tony is one 
of North America’s thought leaders on customer engagement, and one of the youngest members 
to be inducted into the Marketing Hall of Legends. Tony’s career includes founding and building 
two communications agencies, one of which produced conferences, and a research firm. Four 
television documentaries, including one from Australia, and one from the UK have profiled Tony's 
thinking on consumer and customer engagement. 
 
Five years ago, Tony sold his agencies to speak his mind at conferences and in the media. He 
has delivered inspirational keynotes, and hosted conferences in China, Spain, Poland, Scotland, 
England, Brazil, and across North America. Today, Tony is pioneering new ways of engaging the 
‘head, heart and hands’ of your audience, using virtual platforms. 
 
Tony will be our anchor for the day. He knows our industry, having produced and staged meetings 
all around the world. As a strategic creator and keen debater, Tony will be pivotal to bringing our 
day to life. 
 
Sponsored by:  National Speakers Bureau 
 

https://www.linkedin.com/in/tonychapmanreactions/


 
 

SITE Education Day – Opening Speaker 

Topic:  Everyday resiliency in ever-changing times - Dr. Robyne Hanley-

Dafoe 

 

 

BIO: 

Dr. Robyne Hanley-Dafoe is a multi-award-winning psychology and education instructor 
who specializes in resiliency, navigating stress and change, and personal wellness in the 
workplace. Described as transformational, engaging, and thought provoking, Hanley-
Dafoe’s keynotes provide practical strategies, grounded in global research and case 
studies, that foster resiliency within ourselves and others.   
 
As the senior educational developer for the Centre for Teaching and Learning at Trent 
University, Hanley-Dafoe focuses on providing professional development for the teaching 
community and cultivating student engagement.  She is committed to finding innovative 
solutions for creating positive learning relationships and environments for both students 
and teachers.  Hanley-Dafoe has also been a psychology instructor and researcher at 
Trent for more than 13 years.   
 
Hanley-Dafoe’s work is inspired by her interest in resiliency and wellness including the 
intersections of stress, optimal challenge, navigating change, goal-setting, and personal 
alignment.   
 
Topic Description: 
 
This is an ideal discussion for our times. Promising transformational, engaging, and 
thought-provoking insights. Robyne will speak on workplace wellness and navigating 
change. Grounded in global research and case studies, this presentation will provide 
practical strategies that help foster resiliency. Her talk will address how to deal with 
competing demands; adjust to new life and work routines; and reaffirm values and 
priorities.  
 
Sponsored by Bahamas Tourist Board & Speakers’ Spotlight. 

https://twitter.com/rhanleydafoe?lang=en


 

SITE Education Day – Panel Discussion 
 

Topic: Industry Comeback Journey Discussion – Don Chapman 

 

 

BIO: 

As the Manager of Meeting and Event Management for Canada Life, Don Chapman 

brings 30 years of meeting planning experience and recognized leadership in strategic 

planning and education.  

He has private sector experience having managed planning teams at Ingram Micro and 

Canada Life, public sector experience as Manager of Special Events for the City of 

Kitchener, teaching and event management curriculum development at Conestoga and 

Fanshawe College, and a consulting background in Public Sector event development. 

Don currently sits on several industry groups working on the response to COVID-19. 

Don is married with three children, 2 grandkids, a dog, two horses and in his spare time 

does home renovation work. 

 
Topic Description: 
 
In the midst of relentless COVID-19 repercussions our industry needs renewed hope and 
direction. Don will be one of our industry panelists to help navigate The Comeback 
Journey. In this meeting of minds, we identify priorities that will propel the resurgence 
of our global industry. Our panel discussion is your opportunity to share concerns and 
hear from experts. 

 
 

https://www.linkedin.com/in/don-chapman-cmp-cmm-932421102/


 

SITE Education Day – Panel Discussion 
 

Topic: Industry Comeback Journey Discussion – Jennifer Glynn, CIS, CITP 

 

 

BIO: 

Serial entrepreneur Jennifer Glynn, CIS, CITP, is Co-Managing Partner at Intuitive 

Conferences & Events, Meeting Encore and Fuel Sports, three successful established 

businesses servicing a niche within the MICE sector, supporting corporations, 

associations, and sport organizations to deliver events globally. Glynn is a long-standing 

member of SITE, serving as current SITE Global President. She is also Past President of 

SITE Canada and spearheaded the development of SITE’s Certified Incentive Travel 

Professional (CITP) certification. In an act of resilience and a desire to give back to the 

community she loves  culminated in the creation of a community platform 

“inaneggshell.com” where she will facilitate idea curation and knowledge sharing for the 

soft skills needed for success. When she is not working you can find her in the garden 

with her husband David and their dogs Whiskey and Skye. 

 
Topic Description: 
 
In the midst of relentless COVID-19 repercussions our industry needs renewed hope 
and direction. Led by Jennifer Glynn, our leadership panel will help navigate The 
Comeback Journey. In this meeting of minds, we identify priorities that will propel the 
resurgence of our global industry. Our panel discussion is your opportunity to share 
concerns and hear from experts. 

 
 

https://www.linkedin.com/in/jennglynnmeetingencore/?originalSubdomain=ca


 

SITE Education Day – Panel Discussion 
 

Topic: Industry Comeback Journey Discussion – Chantal Sturk-Nadeau 

 

 

BIO: 

Chantal Sturk-Nadeau arrived at Destination Canada in 2017 with an intrepid spirit and 
an open mind. For nearly 18 years before joining DC, Chantal fostered deep relationships 
across Canada, and around the world, in her role as Senior Vice-President of Tourism 
Winnipeg – a division of Economic Development Winnipeg. 

As a leader, Chantal has a proven track record for consistency, authenticity, and 
unabashed Canadian pride. Chantal brings these qualities to her role as Executive 
Director of Business Events at Destination Canada, where she and her team leverage 
Canada’s leading economic sector strengths to attract global business events to Canada. 
Working within their global sector framework, Chantal and her business development 
team educate and inspire international organizations as to the inherent value of 
leveraging Canadian intellectual capital to host business events in Canada. By promoting 
Canada’s sector strengths, values and stories of innovation, Chantal and her team 
support destination marketing and industry partners, communities, and Canada’s 
economic resilience by encouraging the world to meet in Canada. 

Some defining moments in Chantal’s career include the creation of a Master Tourism 
Plan for the City of Winnipeg, an integrated tourism development model that has since 
been adopted globally as a best practice in destination management. In 2014, Chantal 
completed the Certified Destination Management Executive Designation from Purdue 
University. 

Chantal’s glowing hearts moment includes attending a conference in St. John’s, 
Newfoundland and Labrador, taking part in a sunset reception. As she tells it, “we sailed 
through The Narrows, watching the city’s colourful houses blend with the horizon. As our 
hosts entertained us with stories and songs, a pod of humpback whales unexpectedly 
emerged from the depths of the Atlantic to swim alongside our boat — watching us as 
closely as we were watching them. It felt as though they were answering the call of the 
music; coming from the Prairies, I was completely captivated.” 
 

https://www.linkedin.com/in/chantal-sturk-nadeau-072a1414/


 
Topic Description: 
 
In the midst of relentless COVID-19 repercussions our industry needs renewed hope and 
direction. Chantal will be one of our industry panelists to help navigate The Comeback 
Journey. In this meeting of minds, we identify priorities that will propel the resurgence 
of our global industry. Our panel discussion is your opportunity to share concerns and 
hear from experts. 

 
 



 

SITE Education Day – Guided Wellness Session 

Hal Johnson and Joanne McLeod 

 

BIO: 

Canada’s #1 Trusted Source for Healthy Living, TV Hosts & Producers, Authors, 
Entrepreneurs, Motivational Speakers, Former Canadian Athletes 
 
For over 32 years, under the umbrella of BodyBreak, Hal Johnson and Joanne McLeod have 
been encouraging Canadians to live a healthy, active lifestyle. They show just how practical 
and easy it is to do. But most of all …it's "Fun". Recently, they received from the Governor 
General of Canada, the Meritorious Service Medal for their years of dedication to helping 
Canadians. 
 
Hal and Joanne are fixtures of Canadian media and have established trust and longevity with 
Canadians of all ages. In 2013, to celebrate their 25 years of healthy living, teamwork and 
positivity, they appeared on CTV’s The Amazing Race Canada as Team BodyBreak.    
 
This inspirational duo is married. They also have a daughter who loves long track speed 
skating. They have 2 dogs, Max and Chuck, who are Nova Scotia Duck Toller Retrievers. 
This family enjoys “Keeping Fit & Having Fun!” 
 
Hal grew up in Toronto, Ontario. His love for baseball as a youth lead him to a scholarship at 
the University of Colorado. He went on to represent Canada at the Baseball World 
Championships in Japan in 1982 and earned his business degree. Besides having a 
successful baseball and business career, his extensive sales background and enthusiasm to 
keep fit helped launch and sustain BodyBreak's longevity. In his "spare" time you might find 
him golfing, playing hockey or hiking.    
 
Joanne grew up in Scarborough, Ontario. She was a member of the Canadian Track and 
Field Team and was a 4-time National and 7-time Provincial hurdle champion. Joanne 
represented Canada at several international competitions.  Her business and health 
background in the insurance industry also helped to further BodyBreak's success. Joanne 
now enjoys training for Ironman 70.3 /marathons/trail races and playing golf. 



 

SITE Education Day – Interactive cook-along 

Chef Michael Smith: Food Network Host, Nutritional Activist, Food Media Producer  

 
 

BIO: 

Chef Michael Smith, one of Canada’s best-known chefs, is a passionate advocate for 
simple, sustainable home cooking and an inspiration for families creating their own 
healthy food lifestyle. He’s the host of Chef Michael’s Kitchen, Chef at Home and Chef 
Abroad seen on Food Network Canada and in more than 100 other countries. He’s a 
judge on Chopped Canada and traveled the world for his innovative web series, Lentil 
Hunter. 
 
Chef Michael and his wife Chastity are the proprietors of The Inn at Bay Fortune on Prince 
Edward Island. They’ve re-launched the property where Michael gained international 
fame in the 1990s with a new spirit of five-star hospitality and an innovative dining 
experience, the FireWorks. 
 
Michael is Prince Edward Island’s food ambassador, Canada’s best-selling cookbook 
author, an innkeeper, educator, professional chef and home cook. He led the team 
of Sodexo chefs that cooked for the world’s Olympians in the Whistler Athletes’ Village in 
2010. His tenth cookbook, Real Food Real Good, just hit shelves in September 2016 and 
is already on the Globe & Mail Best Seller list! His 2014 cookbook, Family Meals, won the 
2015 Taste Canada Award for Best English Cookbook. His food media production 
company and test kitchen, Culinart Limited, is breaking new ground and his social 
media platforms are Canada’s top choice for foodie fun. 
 
Activity Description:  Interactive cook-along  

Coming live from Prince Edward Island. Join internationally acclaimed chef and cookbook 

author Michael Smith. Have some foodie fun with Chef Michael, a passionate advocate 

for simple, sustainable home cooking. Get your apron on, grab your ingredients and cook-

along under Michael’s guidance. Bon Appétit!  

Sponsored by Dorchester Collection 

http://chefmichaelsmith.com/michael/
http://www.foodnetwork.ca/shows/chef-michaels-kitchen/
http://www.foodnetwork.ca/shows/chef-at-home/
http://www.foodnetwork.ca/shows/chef-abroad/
http://www.foodnetwork.ca/shows/chef-abroad/
http://www.foodnetwork.ca/
http://www.foodnetwork.ca/shows/chopped-canada/
http://chefmichaelsmith.com/video-category/lentil-hunter/
http://chefmichaelsmith.com/video-category/lentil-hunter/
http://innatbayfortune.com/
http://innatbayfortune.com/dining/
http://ca.sodexo.com/home.html
http://chefmichaelsmith.com/cookbooks/
http://chefmichaelsmith.com/cookbooks/
https://www.facebook.com/chef.michael.smith1/
https://www.facebook.com/chef.michael.smith1/


 

SITE Education Day – General Session  

Topic: EarthSuds: Get clean, go green - Paige Kunihiro, Lindsay Puls & Katie 

Stewart (Enactus Laurier Students) 

 

BIOS: 

Paige Kunihiro joined EarthSuds in December of 2019 having owned and managed a 

small trades business with practical experience hiring & managing multiple crews, 

ensuring strong client relations and while generating a solid book of revenue. Paige has 

also had a unique PR experience as Ambassador and Torch Bearer following her co-

creation of the Official Mascot for the 2015 Toronto Pan Am Games. As VP of Sales at 

EarthSuds, her goal has always been to drive the growth of the startup, with a passion to 

see the day that EarthSuds sits on the shelves of every significant retailer around the 

world.  

 

 

As Head of Operations, Lindsay Puls is a key player in EarthSuds’ development and 

advancement of operations, PD and human resources. She prioritizes sustainability, 

operational excellence and working alongside her peers to push boundaries and create 

amazing outcomes. Lindsay currently volunteers on several organizations around 

campus at Wilfrid Laurier University, and aspires to be a consultant. Her personal goal 

for the company is to diversify the EarthSuds’ product-line and to create an appeal for 

people from all walks of life. 

 
 
 
 

https://www.linkedin.com/in/paige-kunihiro-21717a161/
https://www.linkedin.com/in/lindsaypuls/


 

 

BIO: 

Katie Stewart has taken on the role of Head of Marketing and Sales at EarthSuds. Katie 

prioritizes community; whether it is in her hometown or in Waterloo she makes sure to 

immerse herself in any way she can while leaving a positive impact both socially and 

environmentally. Alongside Katie’s work at EarthSuds, she studies business at Wilfrid 

Laurier University aspiring to work in the fields of sustainability or marketing. One of 

Katie’s many goals at EarthSuds is to advocate for environmental issues and to help the 

consumer audience to become conscious consumers. She wants to change the way that 

people interact with plastics on a daily basis in all aspects of their lives. 

Topic Description: 
 
Special presentation by an award-winning Canadian start-up that has developed novel 

eco-friendly products for the hotel industry. On the vanguard of the environmental 

movement (and featured in National Geographic!), these bright minds are sure to fill your 

hearts and minds with “Yes, we can!” spirit and propel us all forward with renewed hope 

and vigour.  

 
 
 
 

 
 

https://www.linkedin.com/in/katie-stewart-360087195/


 
 

SITE Education Day – Dialogue Den Information 

Dialogue Den Title: Digital Branding Boot Camp for Social Media – Maureen 

Peets 

 

BIO: 

Maureen Peets is the founder of Smash House Social, a digital marketing and social 
media management agency that provides customized business strategy and execution 
primarily for the meetings and events industry. Maureen has 10+ years of marketing 
management experience and 20+ years as a corporate planner at a business law firm, 
giving her an insider’s perspective on the industry. A trained photographer who is well 
versed in image creation for social media, video using DSR and smart phone, Maureen 
works on all platforms including LinkedIn, Instagram, Twitter and Facebook. 
 
Maureen has worked with a variety of event businesses including DMCs, event 
professionals on the planner and supplier side. She has also worked with industry 
associations and large festivals: CanSPEP – Canadian Society of Event Professionals, 
SITE Canada, Planner Protect Inc., PCMA Canada East Chapter, The TD Niagara Jazz 
Festival and the Sustainable Events Forum. 
 
Dialogue Den Description: 
  
Does your digital life have impact? Learn about creating a digital brand for yourself and 
your business that engages with your target audience on social media platforms. This 
Dialogue Den will provide the following: 
 

1. How to tell your brand story and create your own brand chemistry on social 
media platforms. 

2. Where to tell your brand story by finding your target audience. 

3. Tactics and resources on how to maximize your content - monitor, measure and 

listen. 

https://www.linkedin.com/in/maureenpeets/


 
 

 

SITE Education Day – Dialogue Den Information 

Dialogue Den Title:  Data Privacy, a Global Concern - How to keep YOUR Incentive 
Customers Protected – Bruce Smith 

 

BIO: 

Bruce Smith is a certified GDPR practitioner with over 35 years’ experience in events and 
hospitality services, Bruce Smith has been a long-time advocate of privacy by design and 
cybersecurity for clients, Bruce founded Tenax Analytics Ltd, in London focused on 
serving client’s General Data Protection Regulation (GDPR) needs in the EU, UK and 
North America. 
 
Bruce has enjoyed a long career in the hospitality and airline industry. With 
comprehensive experience in all facets of event management for corporate and incentive 
clients, his background includes developing Strategic Meeting Management Programs 
and incentives, culminating in the co-founding of the Chicago-based NorthPointe 
Meetings and Incentives in 2000. 
 
Dialogue Den Description: 

Living in a world of large-scale data collection, in addition to a pandemic, it’s crucial that 
you are operating with optimum data protection. Personal data regulation is essential to 
maintain long-term consumer trust in digital channels. We must ensure higher levels of 
digital security for all.  

This Dialogue Den will provide the following: 

1. Discuss Canadian and international data privacy initiatives. 

2. Discuss ways that medium and small businesses can affordably protect their 

clients and themselves by using best practices. 

https://www.linkedin.com/in/bruce-smith-289aa26/


 
 

SITE Education Day – Dialogue Den Information 

Dialogue Den Title:  Leading and innovating F&B during a time of 

unchartered interruption - Chef Ilona Daniel 

 

 

 

 

 

 

BIO: 

Chef Ilona Daniel is the founder of Tribe Fresh Events and Consulting, a purpose-driven 

insights consultancy accelerated by modern approaches to the hospitality industry, 

immersive experiences, community and culture development, and game-changing 

deliverables. With 15 years of experience, she is a thought leader and an established 

business-builder with projects spanning the globe including Europe, North America, Africa, 

and Asia. Her strong background in consumer products and services includes a 

specialized focus on the interconnected producer and consumer in the food service sector.  

Ilona is also on the Board of Directors for the Tourism Association of PEI  & The PEI 

Writers Guild. Chef Ilona is a published writer for numerous publications, is a media 

personality, and a dedicated Culinary Instructor at the Culinary Institute of Canada. The 

episode, “PEI Lobster” of the series, “Untamed Gourmet”, which Chef Ilona hosted was 

nominated for a Canadian Screen Award. 

Dialogue Den Description: 
 

This is the moment of opportunity to forge innovative approaches to create extraordinary 
event experiences in a global COVID-19 landscape. In this creative session, gain fresh 
insights on delivering F&B in new ways.  

Dialogue Den themes will include the following: 

1. Integrating health & wellness into meetings 

2. F&B trends 

3. Drive-in & hybrid experiences 

4. Hub dining 

5. High value production cooking classes & sensory experiences 

6. Ordering systems 

https://www.linkedin.com/in/chefilonadaniel/
https://www.tiapei.pe.ca/board-of-directors/
https://hollandcollege.com/programs/course-details-list.php?course_id=CULART.PROG


 
 

 

SITE Education Day – Dialogue Den Information  

Dialogue Den Title: Learn about Escrow Trust Solutions for your 

Business – Grant Snider 

 

BIO: 
 
Grant Snider has been a member of SITE for over 30 years. He was a DMC owner 
during the 2001 terrorist attacks in NYC, the 2003 SARS outbreak in Toronto, the 
2008 global financial meltdown, and a 2009 registration vendor fraud that involved 
close to $2 million in client funds. He knows intimately what it is like to have client 
contracts and cash flow evaporate overnight, just as you all have experienced the 
effects of the global COVID-19 crisis we are now living through. 
 
He launched Meeting Escrow in 2015 to provide security to the Business Events 
industry in good times and bad. Their solutions not only protect clients, but also 
suppliers such as hotels, DMCs, convention centres, production companies and 
others. 
 
Dialogue Den Description: 
 
As event professionals, we all have a responsibility to incorporate financial risk 
management into our COVID-19 recovery playbook.  You won’t want to miss this 
session! 
 
This Dialogue Den will provide the following: 

1. An overview of the escrow process and how it works 
2. For clients, an understanding of how to use this financial tool to secure 

advance deposits for events and how it can provide flexibility in the midst 
of COVID-19 uncertainty. 

3. For suppliers of incentive travel services, an exploration of techniques to 
leverage escrow to secure future bookings, protect your revenue stream 
and generate incremental business. 

 
 

https://www.linkedin.com/in/grantsnider/?originalSubdomain=ca
http://www.meetingescrow.com/


 
 

 

 

SITE Education Day – Dialogue Den Information  

Dialogue Den Title: Maintaining Culture in the Work from Home Movement – 

Ben Jackson 

 
 
 
 
 
 
 
 
 
 

 
BIO: 
 
Ben Jackson currently oversees all local marketing efforts for lululemon in their home 
city of Vancouver.  Ben began his early career in Training and has dedicated the last 
13 years to focusing on community endeavours and the growth of the lululemon brand. 
Previously he was responsible for all Brand & Community initiatives for the Australia 
and New Zealand business before moving back to Vancouver in 2018.   

 
 
Dialogue Den Description: 
 
A strong company culture provides a backbone for us in both good and bad times. But 
when things are completely turned upside down, how do we continue to maintain our 
culture? Ben will share some wins (and misses) that lululemon has experienced with 
COVID-19, and over the brands’ past 22-year history.  
 
This Dialogue Den will provide the following: 

 
1. Understanding the key elements that make up culture. 
2. Understanding best practices that can help maintain a culture when we are 

transformed into a new environment, some of which is a work-from-home 
setting. 

  

https://www.linkedin.com/in/benjamin-jackson-a250133/?originalSubdomain=ca


 
 

 

SITE Education Day – Dialogue Den Information  

Dialogue Den Title: Maintaining Culture in the Work from Home Movement – 

Brooke Davis (& Ben Jackson) 

 
 
 
 
 
 
 
 
 
 
 
 
BIO: 
 
Since joining lululemon in 2015, Brooke has spearheaded the evolution of lululemon’s 
global business travel program and major event sourcing initiatives. By building a holistic 
framework that balances traveler safety and well-being, with managing spend and policy 
compliance, she’s elevated the travel experience for lululemon’s 15K+ employees around 
the globe. Her passion for creating inspiring and leading-edge events, coupled with her 
ability to generate meaningful strategic partnerships has helped position lululemon as a 
world-class experiential brand. 
  
Brooke has worked in the travel and events industry for over 15+ years, having previously 
held event planning roles at Orbitz, Intrawest Resorts, Destination British Columbia and 
Whistler Blackcomb. 
  
She has a BA in Sociology and Political Science from the University of British Columbia. 
An avid yoga practitioner and intrepid traveler, she also volunteers as the Western 
Canada Buyer Champion for GBTA.  Brooke currently resides in Vancouver, BC. 
 
Dialogue Den Description: 
 
A strong company culture provides a backbone for us in both good and bad times. But 
when things are completely turned upside down, how do we continue to maintain our 
culture? Ben will share some wins (and misses) that lululemon has experienced with 
COVID-19, and over the brands’ past 22-year history.  
 
 
 
 



 
 

 

 
This Dialogue Den will provide the following: 

 
1. Understanding the key elements that make up culture. 
2. Understanding best practices that can help maintain a culture when we are 

transformed into a new environment, some of which is a work-from-home 
setting. 

 



 
 

SITE Education Day – Dialogue Den Information 

Dialogue Den Title:  Managing Life Shifts - Cindy Novotny 

 

BIO: 

Cindy Novotny is the founder of Master Connection Associates (MCA), a premiere 
international consulting and training firm specializing in service, sales and leadership 
performance. The firm’s expertise contributed to The Ritz-Carlton Hotel Company earning 
two Malcolm Baldrige National Quality Awards. MCA worked with companies across 
diverse industries benchmarking their methodology to improve service. Her ability to close 
the “gap” with senior executives and line employees has earned her firm a revered 
reputation. 
 
An icon in the hospitality industry, she is a ‘Radical Mentor’ for many, her straightforward, 
no-nonsense approach delivers results and changes behavior. Hospitality, Sales & 
Marketing, International awarded her the 2019 Lifetime Achievement Award in Hospitality 
for her exemplary contribution to the industry. Energy, humor, passion, and drive 
guarantee Cindy captivates an audience. Her targeted message combined with in-depth 
knowledge deliver reality-based skills and cutting-edge training technology. In her book 
‘LIVING WITH NO BALANCE...And Loving It’, she challenges people to feel good about 
trying to do it all while living in a less than balanced world.  Cindy is in the final stages of 
her second book, “My Secret to Stamina” due for release late 2020.    
 
Dialogue Den Description: 

With the uncertainty of current times, we need to empower ourselves to manage ever-
changing life shifts. It is critical that we have the mindset to redefine our thinking and learn 
to move forward in different ways.  

This immersive Dialogue Den explores the following topics: 

1. How to redefine your thinking  
2. A 5-step plan to change your direction  
3. How to move away from negative people  
4. Learning to diversify your assets 

https://www.linkedin.com/in/cindynovotny


 

SITE Education Day – Dialogue Den Information 

Dialogue Den Title: Sustainability - the great reset! – Benoit Sauvage 

 

BIO: 

Ben Sauvage, DMCP, CMP, CIS is the founder and CEO of Connect DMC, a leading 
Destination Management Company in the Dominican Republic and Mexico. 

Ben brings 25 years of experience in delivering high end and complex services as a 
destination expert to worldwide clients and has a passion for creativity, attention to details 
and sustainable practices. 

Director in the SITE International Board of Directors 2020-2023, President of the SITE 
Florida & Caribbean Chapter 2019, Member of the SITE and EIC Sustainability 
Committees, EIC Sustainable Event Professional Certify, Winner of a SITE Global 
Member of the Year Award, Winner of an IMEX Green Award, Winner of the AMDEI CSR 
Award, International speaker on Sustainability and Cultural Diversities. 
 
 

Dialogue Den Description: 
 
In these unprecedented times, sustainability is key to our global recovery. As an 
industry, it’s imperative that we integrate inclusivity and accessibility as well as 
incorporate best practices in our event management. Enhance your company brand, 
grow your audience, reduce your costs, and deliver exceptional experiences through 
sustainability.  
 
This Dialogue Den will provide the following: 
 

1. The importance and variety of the United Nations 17 SDGs and how we can 
achieve these objectives. 

2. Understand the sustainability advantages and disadvantages during COVID-
19. 

3. Leave with solutions on how to better brand your sustainable value to your 
customers. 

https://www.linkedin.com/in/bensauvage/


 

SITE Education Day – Dialogue Den Information 

Dialogue Den Title: Travel incentives – how data can pave the way for the 

‘next normal’ – Dave Minnelli 

 

BIO: 

Dave Minnelli is passionate about extracting value from seemingly disparate and complex 
data sources. As leader of the Maritz Global Events Analytics team, Dave and his team 
of Analysts transform event data into insights that inform decisions and drive business 
results. He is uniquely suited to transform the analytics discipline for meetings, events 
and incentives, supporting better measurement and improved event design. 
 
Dave brings nearly 30 years of analysis, complex problem solving and strategy expertise, 
including the last 17 years with Maritz. He built the Decision Sciences team for Maritz 
Motivation Solutions, consulting with clients, deriving actionable insights from behavioral 
data and designing programs that led to business results, generating over $100M in 
incremental client revenue. He has also led pricing and financial analysis, sales analysis 
and strategic planning. Prior to Maritz, Dave spent over a decade in the airline industry, 
building his analytics and predictive modeling skillset from the vast complexity of airline 
data with roles in network planning, revenue management and pricing. He led the revenue 
management teams at both Frontier Airlines and TWA. 
 

Dialogue Den Description: 

In the age of COVID-19, what is the status of incentive travel? When and where are they 
happening? What alternatives are being offered? This interactive session will share 
interesting data-driven findings and facilitate a dialogue around what you are seeing as 
the ‘next normal’ for incentive travel. 

This Dialogue Den will provide the following: 

1. Learn what other companies are doing with their incentive travel programs during 
COVID 

2. Get a glimpse of what the “next normal” could look like for incentive travel programs 
3. Exchange ideas on alternatives to incentive travel. 

https://www.linkedin.com/in/dave-minnelli/


 
 

SITE Education Day – Dialogue Den Information 

Dialogue Den Title: Turning Virtual Travel into Revenue – Tedd Evers 

 

BIO: 

Tedd Evers is the Founder and CEO of TripTuner, an engaging web app where travelers self-

curate destinations and experiences by fine-tuning an addictive array of sliders. Inspired by a 

stereo equalizer, TripTuner is a mix of Tedd’s passions for travel, music, and an appreciation of 

the nuance that defines one’s preferences. 

TripTuner’s patented solution converts upper funnel engagement into bookings for leading brands 

like CheapTickets and QATAR AIRWAYS and inspires visitors for destinations like VISIT 

FLORIDA and the Bahamas. TripTuner launched as a bootstrapped startup in October 2011, 

reaching profitability in just 14 months. Since then it’s grown each year, fine-tuning millions of 

preferences for travelers in over 192 countries while appearing in CNN, NBC News and The New 

York Times. 

Tedd launched team Site59.com, which grew to $100 million in sales prior to its acquisition by 

Travelocity. At Travelocity, he led the hotel teams generating over $250 million in revenue, then 

joined eDreams in Barcelona to grow the hotels and packages business in the run up to its 2010 

sale. 

 

Dialogue Den Description: 
 
Learn how to make the most of virtual travel techniques while generating ideas on new paths to 

revenue with online travel veteran Tedd Evers, CEO of TripTuner, the visual discovery engine.  

You’ll come away with actionable insights to survive and thrive in this challenging environment: 

1. Define virtual travel and explore examples of how it’s evolved. 

2. Examine why virtual travel strategies are a critical marketing tool. 

3. Identify ways in which suppliers and buyers may leverage virtual travel techniques. 

 

https://www.linkedin.com/in/teddevers/


 

SITE Education Day – General Session  
 

Topic: Innovate! Leading the hospitality industry post COVID-19 & beyond - 

Eric Pateman, MBA, FRCGS 

 

 

BIO: 

Eric Pateman is one of the world’s leading consultants and business strategists—a global 
expert on culinary tourism and an award-winning chef and entrepreneur. He combines a 
background as a chef and an MBA in Finance with international experience in over 100 
countries, including in New Zealand and Australia, where he has consulted on key 
projects with businesses, government groups and agencies.  

Eric heads a roster of global experts and consultants under the ESP Culinary Consulting 
banner. As the leading culinary consultant and marketing and brand strategist, he shares 
his expertise with global brands and international organizations, with work that takes him 
across the globe. He also owns and operates the successful Edible Canada brand of 
companies (125 employees) and a sea salt company that exports product to New 
Zealand.  

As Canada’s leading ambassador for Canadian cuisine and an advocate for hundreds of 
small artisan food companies, farmers, fishers and foragers, Eric was well placed to 
deliver on this strategy and bring together the industry in a way that would facilitate and 
garner approval and acceptance of an Auckland F&B brand.   

His work, experience and passion in working with Indigenous cultures was also key to his 
engagement for this project. The recommendation to use Eric for this important piece of 
work came on the back of his work in Antarctica, Fiji, Canada and Australia, working with 
both new and established brands and organizations both in the private and public sectors 
(hotels, restaurants, resorts, venture capital groups, tourism, government and strategic 
agencies).   

 
 

https://www.linkedin.com/in/ericpateman/?originalSubdomain=ca


 
 
 
Topic Description: 
 
As one of the world’s leading consultants on culinary tourism, Eric will discuss how the 
hospitality industry is in a dramatic state of change. A chef and industry ambassador Eric 
advocates for artisans with his compelling culinary storytelling. He’ll share innovative 
ideas defining the ‘new normal’ globally and provide a platform to help the industry evolve 
moving forward. 

 
 



 
 

SITE Education Day – Closing Speaker 

Topic:  The way forward - Cindy Novotny 

 

BIO: 

Cindy Novotny is the founder of Master Connection Associates (MCA), a premiere international 
consulting and training firm specializing in service, sales and leadership performance. The firm’s 
expertise contributed to The Ritz-Carlton Hotel Company earning two Malcolm Baldrige National 
Quality Awards. MCA worked with companies across diverse industries benchmarking their 
methodology to improve service. Her ability to close the “gap” with senior executives and line 
employees has earned her firm a revered reputation. 
 
An icon in the hospitality industry, she is a ‘Radical Mentor’ for many, her straightforward, no-

nonsense approach delivers results and changes behavior. Hospitality, Sales & Marketing, 

International awarded her the 2019 Lifetime Achievement Award in Hospitality for her exemplary 

contribution to the industry. Energy, humor, passion, and drive guarantee Cindy captivates an 

audience. Her targeted message combined with in-depth knowledge deliver reality-based skills 

and cutting-edge training technology. In her book ‘LIVING WITH NO BALANCE... …And Loving 

It!” Cindy challenges people to feel good about trying to do it all and living in a less than balanced 

world. Her message applies to anyone interested in having a fulfilling life. A true “road warrior,” 

she travels almost 50 weeks per year delivering her message to diverse groups of people and 

industries worldwide. Cindy began her company, Master Connection Associates, in 1989. MCA 

is a premiere international consulting and training organization that specializes in service delivery, 

sales and leadership performance. MCA’s work contributed to client success including The Ritz-

Carlton Hotel Company earning an unprecedented two Malcolm Baldrige National Quality 

Awards! 

 
 

Topic Description: 
 
In this presentation she’ll share how to be on the cutting edge of sales and leadership and go 
beyond client expectations.   

 

https://www.linkedin.com/in/cindynovotny

